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Many  newspapers  have  ethical  codes  of  conduct.  But  how  often 
does  the  public  know  the  details  of  those  codes? 

Under  the  Gannett  Newspaper  Division  Principles  of  Ethical 
Conduct  for  Newsrooms,  we  are  making  sure  the  public  is  part  of  the 
process.  Our  newspapers  are  spelling  out  the  Principles  to  readers  and 
asking  for  their  responses. 

Editors  also  are  reaching  out  in  other  ways.  For  example: 

•  Several  newspapers  appointed  Reader  Representatives  to  help 
explain  our  journalistic  processes  and  respond  to  reader  concerns. 

A  reader  of  the  Poughkeepsie  (N.Y.)  Journal 

wrote  to  the  new  Public  Editor:  “It  is  very  refresh-  ^  J 

ing  these  days  to  know  that  somewhere  there  is  a  ■  w  w  W  ' 
live  person  and  not  a  machine.”  __ 

1  •  The  Burlington  (Vt.)  Free  Press  engaged  1 1 II  ■■  B 

\  readers  in  a  six-week  dialogue  on  ethics  in 

\  its  Sunday  Forum  section  and  later  on  ■■  ■ 

\  public  radio.  | 

\  •  The  Montgomery  (Ala.)  Advertiser  began 

publishing  a  telephone  hot  line  and  a  daily  coupon  inviting 
^  readers  to  rate  it  on  accuracy  and  other  credibility  issues. 

\  •  The  Herald-Dispatch  at  Huntington,  W.  Va.,  impaneled  a 

\  reader  advisory  group  to  bring  issues  of  accuracy  and  credibility 
\  directly  to  the  editor. 

\  •  Gannett  editors  have  written  columns  about  the  Principles, 

i  Most  readers’  responses  have  been  along  the  lines  of  “Hooray. 

\  But  we’re  watching.” 

I  \  Indeed,  readers  are  watching. 

\  That’s  the  point. 

\  And  that  will  help  build  our  credibility  with  them. 
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Because  newspapers  are  ideal  for  providing  in-depth,  up-to-date  information,  they  are  especially 
appropriate  advertising  vehicles  for  many  e-commerce  and  technology  brands,  according  to  a 
“Consumers'  View  of  the  Media"  study  sponsored  by  the  BBDO  New  York  ad  agency. 


ling  twice,  it’s  gone! 

C  FOR  STERN  PUBLISHING’S  ALTERNATIVE  WEEKLIES  BY  LUCIA  MOSES 


which  failed  to  turn  a  profit  since 
its  founding  three  years  ago. 

Long-term,  the  plan  is  to  add 
alternatives  and  possibly  radio  sta¬ 
tions.  and  extend  the  weeklies' 
brands  via  cross  promotion  on  the 
radio  and  the  Internet.  Two 
investors.  Liberty  Broadcasting 
owners  Jim  Thompson  and  Mike 
Craven,  will  help  with  the  radio 
strategy.  Arthur  Howe,  former 
publisher  of  the  Philadelphia  City 
Paper,  an  alternative  owned  by 
Montgomery  Newspapers  Inc., 
will  be  president  of  the  new  group. 

Schneiderman  said  he  envi¬ 
sions  turning  the  weeklies'  Web 
sites,  now  updated  weekly,  into 


Soon  after  the  world's 
most  famous  cartoonist 
ended  his  daily  "Pea¬ 
nuts"  strip,  syndication's 
most  famous  executive  is  partially 
stepping  down. 

He’s  John  McMeel.  who  co¬ 
founded  Universal  Press  Syndi¬ 
cate  in  1970  and  helped  build  it 
into  one  of  the  nation's  top-three 
feature  distributors  with  home¬ 
grown  properties  such  as 
“Doonesbury,”  "Cathy,”  "Calvin 
and  Hobbes.”  and  "For  Better  or 


around-the-clock  news  sites.  "It  is 
sort  of  a  paradigm  change  for 
reporters.”  he  said.  "It's  multiple 
channels  we  have  to  think  about.” 

Alternatives  are  a  relatively 
fast-growing  part  of  the  newspaper 
industry.  These  weeklies,  which 
once  wore  the  free-distribution 
label  like  a  scarlet  letter,  have 
drawn  national  ads  because  of 
their  popularity  among  the  affluent 
1 8-  to  34-year-old  readers  targeted 
by  marketers.  As  in  the  Stern  case, 
investors  tend  to  look  for  compa¬ 
nies  with  growth  potential  and 
experienced  management  teams. 

The  Stern  papers,  plums  in  the 
industry,  drew  more  than  10 


For  Worse.”  and  acquired  offer¬ 
ings  such  as  "Garfield.”  "The  Far 
Side,”  and  "Dear  Abby.” 

"After  30  years  as  president, 
it's  time  for  a  change,”  said  Mc¬ 
Meel.  63,  who  leaves  that  syndi¬ 
cate  post  Feb.  10  but  will  remain 
chairman  and  president  of  the 
Andrews  McMeel  Universal 
(AMU)  parent  company. 

The  new  syndicate  president 
will  be  Robert  Duffy.  54.  who's 
moving  up  from  vice  president  of 
Continued  on  Page  6 


would-be  buyers,  from  print  pub¬ 
lishers  to  online  companies  to  pri¬ 
vate  equity  firms. 

Stern’s  big  competitor,  the 
alternative  chain  New  Times  Inc., 
reportedly  was  an  unsuccessful 
bidder,  to  the  relief  of  some  in  the 
industry  who  wanted  to  preserve 
competition.  New  Times  has  1 1 
papers  with  a  circulation  of  1.5 
million;  Village  Voice  Media  will 
have  eight  papers  with  a  circula¬ 
tion  of  about  9()0.(X)0. 

And  to  the  relief  of  some  inside 
the  company,  rumors  that  conserva¬ 
tive  press  lord  Conrad  Black  was 
after  the  group  remained  just  that. 

Financial  terms  of  the  deal, 
expected  to  close  in  February, 
were  not  released.  But  the  chain 
reportedly  was  sold  for  about  S 1 55 
million,  which  is  close  to  double 
its  annual  revenues  of  about  S80 
million  and  is  in  the  range  of 
industry  observers'  estimates. 

Weiss.  Peck  &  Greer,  with 
offices  in  New  York,  San  Fran¬ 
cisco.  and  Chicago,  has  S16  bil¬ 
lion  in  assets.  Other  media  hold¬ 
ings  include  Lionheart  Newspa¬ 
pers,  with  68  community  papers  in 
the  South  and  Midwest  that  have 
9()0.()()0  in  total  circulation. 

The  Stern  group  owns  papers  in 
Los  Angeles.  Cleveland,  Minnea- 
polis-St.  Paul.  Seattle,  and  Orange 
County.  Calif.,  in  addition  to  the 
Voice.  It  was  built  by  pet  food  king 
Leonard  Stem,  who  bought  the 
Voice  from  Rupert  Murdoch  14 
years  ago  for  S55  million.  He  put 
the  group  up  for  sale  in  September 
because  his  children  didn't  want  to 
take  it  over.  ■ 


‘-30-’  after  30 
years  as  prez 

UNIVERSAL  CO-FOUNDER  TO 
still  head  AMU.  STEP  DOWN  BY  DAVE  ASTOR 


John  McMeel  will 


briefs 

Editorial  writers’  trip 
blue-penciled  by  Cuba 

Angered  by  The  Miami 
Heralds  coverage  of  its 
refusal  to  grant  a  visa  to 
editorial  writer  Susana 
Barciela,  Cuba  abruptly 
canceled  the  visit  planned 
for  Jan.  23-30  by  38  mem¬ 
bers  of  the  National  (Con¬ 
ference  of  Editorial  Writers 
(NCEW). 

In  a  Jan.  6  e-mail  mes¬ 
sage  to  members,  NCEW 
officers  Bob  Kittle  of  The 
San  Diego  Union-Tribune 
and  David  Hage  of  the 
Minneapolis  Star  Tribune 
said  Cuban  officials 
scrubbed  the  trip  because 
of  news  stories  and  editori¬ 
als  that  followed  Cuba’s 
refusal  to  issue  a  visa  to 
Barciela  or  any  other 
Hera/d  journalist.  Another 
reason  given  for  the  cancel¬ 
lation,  Hage  said,  was  that 
editorial  writers  were  mak¬ 
ing  arrangements  to  do 
reporting  outside  the  official 
government  briefings. 

Ironically,  the  NCEW 
itself  had  considered  can¬ 
celing  the  trip  to  protest  the 
visa  refusal.  The  group 
relented  at  the  urging  of 
Herald  Political  Editor  Tom 
Fiedler.  “Our  members  still 
have  tremendous  interest 
...  in  visiting  Cuba  and  writ¬ 
ing  about  Cuba,”  Star 
Tribune  editorial  writer  Hage 
said.  “Along  with  the  disap¬ 
pointment,  we  haven’t  given 
up  hope  that  we  will  get 
there ...  someday." 

“This  ham-handed 
refusal  to  let  open-minded 
editorial  writers  have  a  peek 
inside  their  closed  society  is 
typical  of  this  regime,” 
Herald  Publisher  Alberto 
Ibarguen  said  in  a  state¬ 
ment.  “People  who  believe 
in  democracy,  yet  romanti¬ 
cize  the  revolutionary 
Castro,  should  remember 
this  incident.” 

—  Mark  Fitzgerald 
Continued  on  Page  15 
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sales  and  director  of  new  media.  Also,  Lee 
Salem,  53,  is  being  promoted  from  vice  pres¬ 
ident  and  editorial  director  to  executive  vice 
president  and  editor  of  the  syndicate. 

McMeel  said  “change  is  good"  and  "we 
have  great  leadership”  in  Duffy  and  Salem. 
He  added  that  he  may  take  "a  few  more 
breaks,”  but  will  still  work  full  time  doing 
such  things  as  strategic  planning  and  seeking 
more  synergies  between  AMU's  divisions. 
“I'm  not  retiring,”  McMeel  said. 

And  while  Duffy  will  head  the  syndicate. 
"I’ll  offer  an  opinion  now  and  then.”  contin¬ 
ued  McMeel,  who  said  he  still  loves  working 
with  newspapers  and  creators.  "The  syndica¬ 
tion  business  has  changed  a  lot  over  the 
years,  but  there’s  still  nothing  iike  it.” 

Duffy’s  reaction  to  becoming  president? 
“Obviously,  I  have  a  very  difficult  act  to  fol¬ 
low.  but  I’m  thrilled,”  he  said. 

His  plans  for  the  syndicate?  “I  wouldn’t 
anticipate  any  sea  changes,”  replied  Duffy, 
w'ho  joined  Universal  as  sales  manager  in 
1976  —  two  years  after  Salem  arrived  as 
assistant  editor. 

Salem  agreed  that  Universal  will  not  move 
in  a  radically  different  direction,  but  said 
some  changes  are  inevitable  in  any  organiza¬ 
tion.  One  possible  development:  AMU’s 
Universal  New  Media  division,  which  devel¬ 
ops  and  distributes  content  to  online  newspa¬ 
pers  and  Web  sites,  may  soon  spin  off  into  a 
separate  company  with  a  separate  manage¬ 
ment  structure. 

Salem  will  be  the  first  to  serve  as 
Universal’s  executive  vice  president  and  edi¬ 
tor  since  the  syndicate’s  other  co-founder, 
Jim  Andrews,  died  in  1980.  “I  learned  a  lot 
from  Jim.  and  having  the  same  title  is  quite 
an  honor  and  task  to  fulfill,”  said  Salem,  who 
added  that  McMeel  and  AMU  Vice  Chairman 
Kathleen  Andrews  (Jim’s  widow)  have  also 
been  "terrific  mentors.” 

McMeel  said  no  one,  for  the  time  being  at 
least,  will  assume  the  titles  Duffy  and  Salem 
are  about  to  vacate.  But  other  Universal  peo¬ 
ple  will  assume  .some  of  their  duties. 

Phyllis  Singer,  assistant  managing  editor 
for  features  at  Long  Island.  N.Y.,  Newsday. 
said  Duffy  and  Salem  will  do  a  good  Job  run¬ 
ning  Universal.  And  she  praised  McMeel. 

“I  always  felt  John  was  one  of  the  most 
creative  syndicate  people  around,”  she  said. 
“Universal  is  a  syndicate  that  takes  chances 
and  tries  different  things,  and  he  helped  set 
that  tone.” 
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McMeel  and  Andrews  to  Joke  that  a  move  to 
the  West  Coast  could  buy  three  more  hours. 

But  the  syndicate,  which  began  in  New 
York  and  later  moved  to  Kansas  City,  Mo., 
started  doing  better  with  the  help  of 
"Doonesbury”  and  other  features.  McMeel 
said  some  of  his  best  memories  include  see¬ 
ing  "cutting-edge”  offerings  such  as  Garry 
Trudeau's  comic  succeed. 

Universal,  the  biggest  independent  syndi¬ 
cate.  now  sells  to  more  than  3.5(X)  clients 
worldwide.  Its  100-plus  features  also  include 
“FoxTrot,”  "Ziggy.”  "The  Boondocks,”  Roger 
Ebert's  movie  column,  and  Pat  Oliphant’s 
editorial  cartoons.  It  did  lose  several  major 
properties  in  the  1990s.  when  columnist  Erma 
Bombeck  died,  "Calvin  and  Hobbes”  and 
"The  Far  Side”  ended,  and  “For  Better  or  For 
Worse”  moved  to  United  Media  (from  where 
"Garfield”  came  to  Universal). 

Privately  held  AMU  reportedly  earns  more 
than  SKX)  million  in  annual  revenues  and 
employs  at  least  325  people,  with  nearly  80 
doing  mostly  syndicate  work.  One  division  is 
Andrews  McMeel  Publishing,  best  known  for 
its  bestselling  cartoon  collections.  ■ 

Nuts  in  Nutley:  NJ.  court 
rewriting  the  libel  lawbook 

You  can’t  prove  a  negative,  the  old 
saying  goes  —  but  that  appears  to 
be  exactly  what  a  New  Jersey 
appeals  court  panel  is  telling  the 
,  weekly  Nutley  Journal  it  must  do  in  a  libel  suit. 

In  a  ruling  that  would  overturn  decades  of 
libel  law  precedents,  a  New  Jersey  appeals 
court  panel  declared  Jan.  4  that  it  would  not 
throw  out  the  suit  against  the  Journal  because 
the  paper  hadn’t  proved  three  disputed  articles 
I  were  not  published  with  so-called  actual  mal- 
I  ice.  “Defendant  Worrall  Community  News- 
,  papers  has  not  established  beyond  any  genuine 
j  dispute  . . .  that  it  neither  knew  the  falsity  of  the 
statements,  nor  acted  in  reckless  disregard  of 
i  their  truth  or  falsity.”  the  opinion  said. 

I  "There  must  be  at  least  10  cases  that  state 
i  it’s  the  other  way  around  —  that  the  burden  is 
J  on  the  plaintiff  to  prove  actual  malice,”  said 
;  A1  McGimpsey,  attorney  for  the  Worrall 
Community  Newspapers-owned  Journal. 
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The  case  is  confusing,  McGimpsey  said, 
because  the  appeals  court  elsewhere  in  its  rul¬ 
ing  stated  that  the  plaintiff  does  have  the  bur¬ 
den  of  proving  actual  malice.  The  court  also 
said  the  Journal  articles  have  a  “qualified 
I  privilege”  of  protection  from  libel  because 
they  discussed  issues  of  public  interest. 

Developer  Marina  Perna.  a  former  mayor 
j  of  nearby  Belleville,  N.J.,  sued  the  Journal 
''  over  articles  in  1997  and  1998  that  ques¬ 
tioned  the  tax  assessments  on  an  office  build- 
;  ing  she  owned. 

McGimpsey  said  he  would  ask  the  panel 
for  a  reconsideration  of  the  ruling.  “We’re 
i  hoping  the  court  didn’t  mean  what  it  seemed 
to  say,”  he  said. 

“Hopefully  we  can  overturn  this  because  it 
changes  the  playing  field  completely,”  said 
,  John  O’Brien,  executive  director  of  the  New 
j  Jersey  Press  Association. 

—  Mark  Fitzgerald 


Cartoonist  Jim  Davis  also  praised 
Universal’s  new  leaders  and  McMeel. 

“John’s  been  a  good  friend  for  years,”  he 
said.  “When  1  took  ‘Garfield’  to  Universal,  I 
knew  the  feature  would  be  in  good  hands.  It’s 
a  warm,  friendly  place  and  a  great  company  to 
do  business  with.  He  built  a  fine  organization.” 


Universal  started  on  a  shoestring  Feb.  10. 
'  1970,  after  McMeel  left  as  national  sales 
director  and  assistant  general  manager  of  the 
old  Hall  Syndicate.  A  finance  person  predict- 
I  ed  Universal  would  go  bankrupt  on  "March 
15.  1971,  at  3:05  in  the  afternoon”  —  leading 
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NOW  IS  A  GOOD  TIME  TO  JOIN  THEM. 


WE'RE  PROUD 

OF  OUR  TALENTED  JOURNALISTS. 
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WE  BELIEVE  IN  PURSUING  EXCELLENCE — and  hiring  talent.  Passion  and  dedication  to  quality 
journalism  earned  The  Seattle  Times  a  place  among  the  nation's  top  15  newspapers  in  a  recent 
Coluifibia  Journalism  Review  survey.  Now  \'s  ain  exciting  time  to  join  our  staff  as  the  paper  moves 
from  afternoon  to  morning  publication. 

Make  the  move  with  us  and  you'll  find  a  dedicated,  collaborative  team  of  co-workers.  A  family-owned, 
award-winning  newspaper  committed  to  our  readers  and  community  sen’ice.  And  a  vibrant, 
newsworthy  city  where  you  can  develop  your  skills  and  grow  in  your  journalism  career. 

If  you'd  like  to  link  your  future  with  ours,  contact  Newsroom  Hiring,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111  or  206/464-2414. 
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Media  bound  to  be  gagged? 

SOUTH  DAKOTA  JOURNALISTS  FIGHT  COURT  ORDER  BY  MARK  FITZGERALD 


South  Dakota  news  organizations  are 
asking  the  state  Supreme  Court  to  : 
overturn  the  gag  order  in  a 
manslaughter  case  involving  the 
death  of  a  14-year-old  girl  at  a  state-run  boot 
camp  for  juvenile  delinquents. 

The  media  groups  argue  that  the  wide- 
ranging  gag  order  —  covering  everyone  from  ^ 
police  to  lawyers  to  "potential”  witnesses  — 
is  not  justified  in  a  case  in  which  the  two  for¬ 
mer  state  employees  charged  with 
manslaughter  and  child  abuse  in  the  death 
have  not  yet  even  been  indicted.  Tamara  , 
Wagaman  and  Raelene  Layne  are  charged  in 
connection  with  the  July  21  death  of  Gina 
Score,  who  died  of  heat  stroke  after  collaps¬ 
ing  during  a  mandatory  2.7-mile  run  at  the  ^ 
State  Training  School  in  rural  Plankinton.  i 
S.D.  The  two  allegedly  left  Score  on  the 
ground  for  hours  after  the  collapse  because 
they  thought  she  was  faking  injury. 

Journalists  fear  state  officials  may  use 
Circuit  Judge  Ronald  K.  Miller's  gag  order  as 
an  excuse  to  duck  the  continuing  questions 
about  conditions  at  the  reform  school,  said 
Tena  Haraldson.  South  Dakota  bureau  chief 
for  The  Associated  Press. 

'Tve  talked  to  the  governor  and  his  aides, 
and  they  say  they  will  stick  to  the  letter  of  the 
gag  order.”  Haraldson  said.  "That  is.  they  will 
only  be  gagged  in  regard  to  this  girl.  Gina 
Score,  and  they  will  discuss  anything  else 
about  the  corrections  system.  But  it  remains 
to  be  seen  if  correction  officials  who  may  not 
want  to  get  into  some  questions  about  correc¬ 
tions  will  cite  the  gag  order." 

Miller's  order,  which  also  bans  cameras  ; 
and  tape  recorders  from  the  courtroom,  cites 
“extensive  newspaper,  radio  and  television 
coverage”  as  the  reason  for  imposing  the  gag. 

“My  response  is:  So  what?”  said  Jon 
Arneson.  the  South  Dakota  Newspaper  ; 
Association  attorney  who  filed  the  appeal  of  i 
the  gag  order.  "That's  the  only  finding  of  fact 
in  that  order.  Where's  the  evidence  that  [cov-  j 
erage]  is  prejudicial?  Fair  and  accurate  cover-  I 
age  is  not  an  impediment  to  either  the  i 
[accused]  women  or  the  state.” 

In  an  unusual  aspect  of  the  case,  the  sepa-  | 
rate  lawyers  for  the  two  accused  former 
employees  at  first  split  on  whether  there 
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should  be  a  gag  order. 

Layne's  lawyer,  Tim  Whalen,  wanted  the 
order,  while  Wagman's  lawyer,  Jim 
Abourezk,  at  first  opposed  the  gag.  The  out¬ 
spoken  Abourezk.  a  Democrat  who  served 
one  term  as  a  U.S.  senator,  said  he  wanted  to 
counter  the  comments  on  the  case  by  the 
state's  Republican  governor.  Bill  Janklow. 

"There  was  a  tremendous  amount  of  prej¬ 
udicial  pretrial  publicity,”  Abourezk  said  in  a 
telephone  interview.  “1  was  countering  it,  but 


The  Y2K  computer  bug  may  not  be 
causing  problems  for  California's 
newspapers,  but  a  new  daily  over¬ 
time  law  is. 

The  measure,  which  became  law  Jan.  1, 
brings  back  the  eight-hour  workday  while 
restoring  time-and-a- 
half  overtime  pay. 

While  the  financial 
impact  on  the  state's 
many  newspapers  is 
unknown,  the  law  is 
expected  to  cost  them 
millions  in  overtime 
pay  while  curtailing 
flexibility  with  staffing 
and  news  coverage. 

“It's  going  to  signif¬ 
icantly  impact  the  in¬ 
dustry  on  a  couple  of  different  levels,”  said 
James  Ewert.  legal  counsel/lobbyist  for  the 
California  Newspaper  Publishers  Association 
(CNPA),  which  vigorously  opposed  the  bill. 
“Reporters,  production  folks,  anybody  who  j 
spends  long  hours  meeting  deadlines  —  that’s  j 
no  longer  going  to  be  an  option  under  the  ! 
daily  overtime  standard.” 

Until  1998,  California  required  most 
employees  to  be  paid  time  and  a  half  if  they  | 
put  in  longer  than  an  eight-hour  day.  Former  ! 


the  governor  kept  commenting,  and  that's 
what  scared  my  client.  She  said,  ‘Well,  they 
have  all  these  people,'  and  she  ordered  me  to 
t  withdraw  my  objection  to  the  order.  Had  it 
been  myself,  1  probably  would  have  contin¬ 
ued  to  oppose  it.” 

In  addition  to  the  state  newspaper  associa¬ 
tion,  10  South  Dakota  news  organizations  are 
I  appealing  the  gag  order,  including  The 
I  Associated  Press,  the  Argus  Leader  in  Sioux 
I  Falls,  and  The  Daily  Republic  in  Mitchell.  ■ 


Gov.  Pete  Wilson,  a  Republican,  pushed 
through  regulation  in  1998  that  rescinded 
daily  overtime  after  a  40-hour  week. 

Now,  Gov.  Gray  Davis,  a  Democrat,  has 
!  signed  Assembly  Bill  60,  reinstating  daily  over- 
I  time.  Under  the  new  law.  which  is  complex, 
overtime  will  be  paid 
after  eight  hours 
worked  in  a  day  rather 
than  after  40  hours 
worked  in  a  week. 
Time  and  a  half  will 
be  paid  after  eight 
hours  worked  in  a  day, 
and  double  time  after 
1 2  hours  in  a  day. 

The  legislation  was 
carried  by  Assem¬ 
blyman  Wally  Knox, 
D-Los  Angeles.  The  key  difference  between 
California’s  new  and  previous  eight-hour 
workday  laws  is  that  the  new  legislation  is, 
according  to  a  Knox  spokeswoman,  designed 
to  offer  employees  more  flexibility  in  jug¬ 
gling  their  schedules  while  trying  to  mini¬ 
mize  employer  overtime  costs.  The  new  law 
requires  makeup  time  at  a  regular  rate  of  pay 
for  an  employee  who  works  fewer  hours  one 
day  and  more  another  day,  provided  the  time 
is  made  up  in  the  same  week  and  the  employ- 
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ee  works  no  more  than  1 1  hours  in  a  single 
day.  Makeup  time  also  requires  a  written 
agreement  between  the  employer  and 
employee.  Alternate  work  schedules,  such  as 
the  four-day  workweek,  are  also  permitted  as 
long  as  no  more  than  10  hours  are  worked  in 
a  day.  Alternate  schedules  must  be  approved 
by  a  two-thirds  secret-ballot  vote  of  the 
employees. 

California  joins  Oregon.  Nevada,  and 
Alaska  as  the  only  states  not  operating  in 
accordance  with  the  federal  overtime  stan¬ 
dard.  Under  the  federal  standard,  nonexempt 
employees  must  receive 
overtime  pay  for  hours 
worked  in  excess  of  40  in 
a  workweek  at  a  rate  not 
less  than  time  and  one-half 
their  regular  rates  of  pay. 

Sharon  Cornu  of  the 
California  Labor  Fed¬ 
eration.  which  sponsored 
the  bill,  scoffed  at  the  notion 
that  it  undermines  newspa¬ 
pers'  flexibility. 

“What  it  takes  away  is 
the  flexibility  of  the  em¬ 
ployer  to  say.  "You  have  to 
work  overtime,  but  1  don't  have  to  pay  you 
for  it.'"  she  said.  “Legislative  analysts  esti¬ 
mated  that  when  Pete  Wilson  changed  the 
overtime  rules.  8  million  California  workers 
were  affected,  and  those  8  million  California 
workers  would  lose  a  billion  dollars  a  year  in 
overtime  pay." 

While  labor  unions  were  firmly  behind 
restoring  the  overtime  rule,  they  are  exempt 
from  the  overtime  provisions  because  con¬ 
tracts  supersede  the  law.  Because  most  small¬ 
er  papers  are  nonunion  and  have  limited 
staffs,  they  are  expected  to  be  hit  the  hardest. 

"Gov.  Davis  simply  made  a  devil's  deal 
with  labor  that  he  couldn't  get  out  of."  said 
Bill  Lynch,  editor  of  The  Sonoma  liulex- 
Trihitne.  a  twice-weekly  paper  his  family  has 
long  owned  and  operated  in  Sonoma  County. 
“There's  a  good  reason  why  so  many  people 
in  business  in  California  were  against  this 
change,  and  it  isn't  because  we  are  greedy, 
it's  because  we  need  the  flexibility." 

While  he  still  plans  to  staff  such  important 
long-running  events  as  city  council  and 
school  board  meetings.  Lynch  said  he  will  no 
longer  be  able  to  afford  to  send  his  full-time, 
seven-person  editorial  staff  to  cover  much  of 
what  goes  on  in  the  region.  He  also  said 


many  of  his  employees  liked  the  old  4()-hour 
workweek  standard  because  it  gave  them 
flexibility  to  work  long  hours  one  day  while 
engaging  in  personal  activities,  such  as  those 
involving  their  children,  the  next. 

“It's  not  like  we  are  cutting  a  fat  hog  here." 
Lynch  said.  “Newspapers  are  very  expensive 
operations.  We've  considered  hiring  a  bunch 
of  stringers  and  paying  them  as  independent 
contractors.  So  what  will  happen  is  there  will 
be  fewer  jobs  for  professionals.  Instead,  we'll 
have  stringers,  and  I  don't  think  that's  as  good 
for  us  because  we  won't  have  the  kind  of  con¬ 
tinuity  we  like  to  have 
with  staff  members." 

The  law  is  also  im¬ 
pacting  bigger  papers 
and  chains.  Contra 
Costa  Newspapers,  a 
chain  of  San  Francisco 
Bay  Area  dailies,  has 
boosted  its  overtime 
budget  and  is  already 
having  employees 
vote  on  their  work 
schedules. 

The  new  law.  said 
Human  Resources  Di¬ 
rector  Laurie  Fox.  “takes  away  a  good  deal 
of  flexibility  that  we've  enjoyed  for  the  last 
two  years,  and  we're  having  to  now  hold 
group  work  unit  votes  and  deal  with  the 
administrative  hassles.  Most  of  the  employ¬ 
ees  who  were  working  those  schedules  want 
to  work  those  kind  of  alternative  schedules, 
so  we're  figuring  ways  to  legally  make  that 
happen.  We've  increased  our  overtime  bud¬ 
get.  not  hugely,  but  to  a  degree." 

While  the  law  is  complicated,  it  caught 
few  people  by  surprise,  given  that  Davis, 
backed  by  a  Democratic-controlled  Legis¬ 
lature.  made  it  one  of  his  platforms  during 
his  campaign.  “It  seemed  pretty  likely."  said 
CNPA's  Ewert.  who  expects  a  flurry  of 
lawsuits  to  be  filed  in  response  to  the  new 
legislation. 

The  California  Labor  Federation,  on  the 
other  hand,  is  quite  pleased  with  it  and  has 
fielded  dozens  of  phone  calls  from  workers 
curious  about  whether  they  w  ill  now  be  owed 
overtime  pay. 

“People  were  watching  overtime  pay." 
California  Labor  Federation  spokeswoman 
Cornu  said.  “It  sounds  like  an  esoteric  issue 
unless  you  work  for  a  living  and  are  raising  a 
family.  That  billion  bucks  matters."  ■ 


Gov.  Davis  simply 
made  a  devil’s  deal 
with  labor  that  he 
couldn’t  get  out  of. 

—  Bill  Lynch 
editor,  The  Sonoma  Index-Tribune 
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JANUARY 

13- 15  NAA  Co-op  Orientation  and  Training 
Workshop,  Newspaper  Association  of 
America,  Sumner  Suites  Hotel  Riverwalk, 
San  Antonio 

14- 15  Investigative  Reporters  and  Editors 
Regional  Conference,  Investigative 
Reporters  and  Editors,  National  Press  Club, 
Washington 

23- 28  “SuperConference  2000,”  NAA 
Newspaper  Operations  Conference, 
Newspaper  Association  of  America, 
Fontainebleau  Hilton,  Miami  Beach,  Fla. 

j  FEBRUARY 

3-5  ICC  2000,  Intercultural 
Communications  Conference,  University  of 
Miami  School  of  Communications, 

University  of  Miami,  Coral  Gables,  Fla. 

9-12  E&P’s  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  &  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention  Center, 
New  Orleans 

24- 25  The  2000  Newspaper  Advertising 
Conference  and  Expo;  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 

24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federation, 
Waldorf-Astoria,  New  York 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies, 

Disney’s  Contemporary  Resort,  Orlando, 

Fla. 


8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 


16- 18  IFPA  Spring  Conference, 
Independent  Free  Papers  of  America, 
KonKai  Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 


APRIL 

4-7  NIE  (Newspapers  In  Education)  2000 
Conference,  Newspaper  Association  of 
America  Foundation,  TBA,  New  York 

Note:  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287. 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 
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no  problems,  so  we  covered  it  that  way.” 

For  larger  newspapers,  such  as  The  New 
York  Tunes  and  The  Washington  Post,  the  glob¬ 
al  enormity  of  the  faux  start  of  the  new  millen¬ 
nium  was  a  major  story  regardless  of  the  Y2K 
computer  factors,  according  to  editors. 

“There  was  nobody  that  we  didn't  need 
because  they  were  all  doing  things,"  said  Post 
Executive  Editor  Leonard  Downie. 

Downie  said  the  Post's  Washington  news¬ 
room  had  three  times  as  many  editorial 
employees  on  duty  as  it  normally  does  on 
New  Year’s  Eve,  while  all  of  the  Post's  24 
~  ^  foreign  correspondents  also  filed 

■”  ■“  stories  about  faux-millennium  cel- 

ebrations. 

jnjnl  “I  was  not  surprised  that  it  went 
mSl  smoothly,”  Downie  said.  “But  I  had 
no  idea  what  might  happen.  I  was 
uncertain  about  whether  people 
would  take  advantage  of  the  new 
year  to  do  crazy  things.” 
lUK  Union  leader  in  Manchester. 

■Bjl  N.H.  assigned  only  five  of  its  18 
mU  reporters  to  the  midnight  hour.  But  10 
■Hi  extra  managers  were  on  duty  to  make 
sure  nothing  went  wrong,  according  to 
inf  Patrick  Sheeran.  managing  editor  for 

In  *  necessary.  It  was 

WH  seamless.”  said  Sheeran. 

IHl  Union  Leader  editors  also  printed  the 
newspaper  earlier,  at  1 1  p.m.,  with  a  spe¬ 
cial  eight-page  section  covering  New 
Year's  Eve  events  and  Y2K  celebrations  pub¬ 
lished  after  midnight. 

The  St.  Paul  (Minn.)  Pioneer  Press  assigned 
16  reporters  to  work  at  midnight  and  cut  a 
unique  arrangement  with  its  local  Newspaper 
Guild  chapter  to  place  five  more  reporters  on 
call,  according  to  Jeffrey  Kummer,  projects  and 
technology  editor.  He  said  each  reporter 
received  $  1 00  or  a  day  off  for  being  on  call,  but 
none  were  needed. 

For  some  small  papers,  such  as  The  Tunes 
Argus  in  Barre,  Vt.,  the  potential  for  Y2K  prob¬ 
lems  meant  nothing.  Managing  Editor  Scott 
Fletcher  said  he  planned  coverage  the  same  as 
if  it  were  a  regular  New  Year's  Eve.  with  one  of 
his  six  reporters  and  one  of  his  six  editors 
working  the  late  shift. 

“We  talked  about  doing  an  early  press  run. 
but  we  couldn't  justify  it,”  said  Fletcher,  who 
said  the  regular  1 2:30  a.m.  deadline  and  1 :30 
a.m.  press  run  remained.  “We  had  checked 
everything  we  could  and  were  confident  things 
would  be  fine.”  ■ 


NEWSPAPERS  SCRAMBLE  TO  SHIFT  GEARS  WHEN 
NEW  YEAR’S  MADNESS  IS  A  NO-SHOW  BY  JOE  STRUPP 


Y2K  celebrations  and  the  possible  computer 
glitches.  We  just  modified  it  as  we  went  along.” 

Walter  said  the  paper  produced  its  Jan.  1 
issue  with  a  regu- 
lar  12:45  a.m. 


For  Winona  (Minn.)  Daily  News 
Managing  Editor  Marc  Wehrs,  New 
Year's  Eve  consisted  of  cleaning  up 
his  office,  noshing  on  takeout 
shrimp,  and  viewing  local  fireworks  from  a 
newsroom  window. 

While  many  daily  papers  packed 
their  newsrooms  with  extra  re¬ 
porters,  editors,  and  contingency 
plans  in  case  of  a  surprise  Y2K  com-  ^ 
puter  glitch  or  terronst  attack,  the 
11,880-daily-circulation  News  was 
practically  deserted  when  the  clock 
struck  midnight,  with  only  Wehrs, 

George  Althoff,  the  publisher,  and  Lee 
Huwald,  a  technician,  on  hand. 

“Lee  had  a  checklist  of  equipment  to 
check,  and  everything  functioned  after 
midnight.”  said  Wehrs.  36.  “I  checked  in 
with  the  cops  to  make  sure  it  was  as  quiet 
as  it  seemed,  and  then  we  all  went  home.” 

After  putting  the  Jan.  1  paper  on  press 
early,  at  8  p.m.,  Wehrs  let  his  five 
reporters  leave  to  enjoy  the  holiday  fl 
evening,  keeping  three  scribes  on  call  in  — 
case  something  happened.  Wehrs  then  kept 
tabs  on  local  police  and  New  Year’s  events  by 
phone  until  2  a.m.,  while  Althoff  and  Huwald 
double-checked  newsroom  equipment. 

“I  was  comfortable  with  the  idea  of  just 
knowing  where  reporters  were  instead  of  hav¬ 
ing  them  in  the  building  ready  to  go,”  said 
Wehrs. 

His  optimistic  approach  was  one  of  many 
adopted  by  daily  newspapers  nationwide  as 
1999  turned  into  2000  and  threats  of  computer 
mayhem,  terrorism,  and  other  unknowns  took 
hold.  But.  while  peace  prevailed  in  Winona, 
other  parts  of  the  country  took  fears  to  heart. 

Among  those  prepared  for  the  unexpected  in 
a  big  way  was  The  Atlanta  Journal- 
Constitution,  which  kept  300  of  their  500  edi¬ 
torial  workers  on  the  job  at  midnight  New 
Year’s  Eve  —  a  far  cry  from  the  usual  50 
staffers  who  normally  cover  the  incoming  year. 

“Was  there  a  letdown  with  not  too  much  to 
cover?  Yes!”  said  John  Walter,  managing  editor. 
“But  we  had  people  assigned  to  cover  both  the 
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press  run  that  offered  coverage  of  local  and 
international  New  Year’s  events  —  but  none  of 
the  catastrophic  computer  problems  that  had 
been  predicted  by  some. 

“Eventually,  we  began  peeling  a  few  people 
off  after  midnight,”  said  Walter.  “Everybody 
had  things  to  do  and  phone  calls  to  make.” 

In  most  cases,  newspapers  had  contingency 
plans  in  place,  including  the  assignment  of 
extra  staff,  in  case  major  problems  occurred. 
For  many,  the  beefed-up  staffing  turned  out  to 
be  unnecessary,  but  an  important  planning  tool 
for  peace  of  mind. 

“The  first  thing  people  needed  to  know 
the  next  day  was  what  happened  and  didn't 
happen,”  said  Deanna  Sands,  managing  edi¬ 
tor  of  the  Omaha  (Neb.)  World  Herald, 
which  assigned  half  of  its  170  reporters  and 
editors  to  work  the  night  of  New  Year's  Eve. 
“We  ended  up  putting  everybody  to  work 
because  the  story  became  that  there  were 


www.meclialnfo.com 


O  2000  Real  Media,  inc. 


realmedia 


WHAT  DO  THE  WORLD’S  TOP  INTERNET 
PUBLISHERS  HAVE  IN  COMMON? 

(BESIDES  SUCCESS,  MONEY  AND  FAME3 


Profile  and  target  online  visitors 


;•  KfUMr 

efCatsftrv 


realmedia 


*  Oper>  (DeKir  m  many 
^  Fiaed(*pecfy  below) 


Provide  advertisers  with  precise  ad 
delivery  capabilities 


|«  eeiM— 

'  realmedia 
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Open  AdStream  is  supported  in  Windows  NT  and  most  UNIX 
platforms,  including  Linux. 

Whether  you  are  a  top  publisher  or  soon  to  be  one,  do  what 
The  New  York  Times,  the  Los  Angeles  Times,  Bloomberg, 
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done -trust  Open  AdStream  as  your  Internet  advertising 
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Famed  Ottaway  founder  dies 

HE  BELIEVED  THAT  EVERY  CALLER  DESERVED  AN  ANSWER  BY  ELLEN  LIBURT 


James  Haller 


Empire-builder  James  Haller  Otta¬ 
way  Sr.,  who  created  The  Times 
Herald-Record  in  Middletown, 
N.Y.,  and  a  national  newspaper 
group  that  bears  his  name,  died 
Jan.  4  at  age  88  in  Goshen.  N.Y. 

Pneumonia  and  congestive 
heart  failure  were  the  cause  of 
death. 

With  his  wife  of  65  years,  the 
former  Ruth  Blackburne  Hart, 

Ottaway  created  The  Times 
Herald-Record  by  merging  the 
broadsheet  Middletown  Times 
Herald  and  the  tabloid  Middle- 
town  Record  in  1960. 

The  Record  was  the  first 
daily  newspaper  in  the  United 
States  —  and  for  a  number  of  years  the  only 
one  —  to  be  photo  offset,  the  process  by 
which  a  photographic  image  of  text  and 
photos  is  transferred  onto  a  metal  plate 
(instead  of  an  old-fashioned  rubber  mat) 
that  goes  on  the  press. 

Ottaway  retired  as  president  and  CEO  of 
Ottaway  Newspapers  Inc.  in  1976.  although 
he  still  went  to  his  office  every  day.  His  son. 
James  Jr.,  took  the  reins  as  CEO. 

Those  who  knew  Ottaway  agree,  said  the 
Record:  “He  pulled  himself  up  by  his  boot¬ 
straps,  seizing  opportunities  and  moving 
rapidly  from  the  horseless  carriage  days 
through  the  great  communication  age  which 
he  helped  create.” 

By  his  very  birth  in  191 1,  Ottaway  became 
part  of  a  newspapering  tradition:  His  father, 
E.J.  Ottaway,  was  co-owner  of  the  Port 
Huron.  Mich.,  Times-Herald.  In  1936. 
Ottaway  and  his  wife  bought  their  first  paper, 
the  semiweekly  Endicott  Bulletin  in  upstate 
New  York,  for  S56.(XX).  More  than  20  years 
later,  they  created  The  Times  Herald-Record, 
the  largest  paper  in  the  group  (current  circu¬ 
lation  is  85.297  daily  and  98.558  Sunday). 

Although  the  Record  lost  money  in  the 
1 960s.  Ottaway  —  who  knew  the  creation  of 
Interstate  84  was  imminent,  and  believed  the 
area  would  burgeon  —  continued  to  expand 
the  paper's  staff  and  regional  bureaus. 

By  1970.  he  had  grown  Ottaway 
Newspapers  to  nine  dailies,  and  merged  it 
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with  Dow  Jones  &  Co.  for  Dow  Jones  stock 
then  valued  at  $36  million  and  a  seat  on  the 
Dow  Jones  board  of  directors,  where  he 
served  until  1984.  James  Jr.  remains  chair¬ 
man  of  the  newspaper  group 
and  is  a  senior  vice  president  of 
Dow  Jones. 

That  newspaper  group,  a 
wholly  owned  subsidiary  of 
Dow  Jones,  now  includes  19 
dailies  and  16  weeklies  in  addi¬ 
tion  to  a  number  of  shoppers 
and  other  publications  in  1 1 
states,  with  annual  revenues  of 
$330  million. 

Ottaway  Sr.  Ottaway  built  it  with  a  vision 
both  gracious  and  prescient:  “1 


think  we've  got  to  have  closer  connections 
with  our  readers.”  he  told  the  Record  in  1985. 
“For  example,  in  my  lifetime,  if  someone 
wrote  me  a  letter,  by  God,  I’m  going  to 
answer  it.  This  is  a  matter  of  basic  courtesy. 

“1  think  that  each  newspaper  should  set  up, 
if  you  don't  want  to  call  it  an  ombudsman, 
then  subscriber  relations  or  a  public-relations 
department  where  somebody  can  call  in  and 
they  can  talk  about  anything  they  want.” 

Ottaway  brought  the  same  skill  and  deter¬ 
mination  to  many  other  causes,  both  profes¬ 
sional  and  charitable.  He  served  as  a  director 
of  The  Associated  Press  and  as  president  of 
the  New  York  State  Press  Association.  He 
was  also  a  founder  of  the  Reston,  Va.-based 
American  Press  Institute.  ■ 


Papers  stuffed  over  holidays 


Newspaf)ers,  like  turkeys,  were 
overly  stuffed  during  the 
holidays  because  of  an 
increase  in  pre-prints. 

"The  holiday  season  was  pretty  active, 
with  a  13%  increase  in  pre-print  pages 
[compared  with  1998],”  said  Rick  Her- 
pich.  executive  viee  president  of  manu¬ 
facturing  services  for  Valassis  Commu¬ 
nications,  a  Livonia.  Mich.,  firm  that  dis¬ 
tributes  pre-prints.  “That  number  is  big 
for  an  industry  that’s  pretty  mature,”  he  said. 

He  attributes  some  of  the  growth  to  the  e- 
commerce  business.  Dot-com  companies  are 
advertising  in  pre-prints  dedicated  to  online 
businesses.  Among  these  ad  vehicles  is  The 
Net's  Best,  which  is  owned  by  Valassis.  Some 
of  the  major  dot-coms  —  eToys,  Petsmart.com, 
and  Priceline.com  among  them  —  also  are  buy¬ 
ing  space  in  general  pre-prints,  Herpich  said. 

In  addition  to  the  gains  in  the  e-commerce 
sector,  there  was  growth  in  the  non-package 
goods  ad  business,  with  movie  and  telecom¬ 
munications  companies  making  pre-print 
buys,  he  said. 

Advertisers  also  bought  bigger  ads  — full  pre¬ 
print  pages  instead  of  half.  “They’re  taking 
advantage  of  the  advertising  value  of  inserts  and 


Offish 


upgrading  their  space  buys,”  Herpich  said. 

Stan  Howard,  advertising  director  of  the 
Rockford  (Ill.)  Register  Star,  said  the  pre-print 
business  was  up  20%  during  the  holiday  sea¬ 
son  over  the  rest  of  the  year.  “There  were  size 
inereases  and  an  increase  in  page  count  with 
retailers  showing  more  items,”  he  said. 

As  good  as  the  holiday  season  was.  Herpich 
said  business  will  increase  in  January,  which 
is  usually  the  biggest  month  of  the  year  for 
pre-prints.  Analgesics  and  diet  products  are 
typically  advertised  now,  and  the  Super  Bowl 
draws  major  spending  from  snack  and  bever¬ 
age  companies,  he  said.  —  Ken  Liebeskind 
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Bye,  bye  bylines 

10  DAYS  THAT  SHOOK  THE  AP  BY  JOE  STRUPP 


AlO-day  byline  strike  by  U.S.- 
based  writers  and  photographers 
at  The  Associated  Press  is  being 
called  a  success  by  the  Wire 
Service  Guild,  which  claimed  the  protest  over 
slow-moving  contract  negotiations  has  drawn 
support  from  more  than  half  of  its  members. 

“It's  been  excellent,  and  it  is  growing."  said 
Kevin  Keane,  president  of  the  union,  which  is 
a  division  of  The  Newspaper  Guild.  “Anger  is 
driving  it.  and  people  feel  insulted." 

James  M.  Donna,  AP  vice  president/direc¬ 
tor  of  human  resources,  said  the  byline  strike 
was  noticeable,  but  claimed  it  had  not  hin¬ 
dered  the  news  cooperative’s  service.  "It  has¬ 
n’t  disrupted  news  coverage  in  any  way." 

An  AP  advisory  sent  to  members  Jan.  I 
acknowledged  the  byline  strike,  describing  it 
only  as  "protest"  stemming  from  a  "contract 
dispute." 


Editorial  employees  began  withholding 
bylines  on  the  morning  of  Dec.  3 1  and 
vowed  to  continue  through  Jan.  9,  according 
to  Keane.  The  union,  representing  1.500  AP 
editorial  employees  nationwide,  is  set  to  hold 
its  next  negotiating  session  Jan.  10. 

"You’ve  got  hundreds  of  people  across  the 
country  not  putting  by  lines  on  stories."  said 
Paul  Reilly,  Guild  vice  president.  "It  is  a  suc¬ 
cessful  grass-roots  effort." 

.Some  Guild  officials  accused  AP  editors 
of  placing  other  writers’  or  editors’  bylines 
on  stories  to  cover  up  the  impact  of  the 
strike.  Donna  denied  the  charge. 

The  Guild’s  contract  gives  each  member 
the  right  to  remove  a  byline  from  any  story  or 
photo,  but  does  not  address  the  issue  of  plac¬ 
ing  someone  else's  byline  on  a  story,  accord¬ 
ing  to  Guild  leaders. 

The  last  Guild  contract  ran  from  Jan.  13. 


1997.  to  Nov.  30.  1999.  according  to  AP  offi¬ 
cials.  Guild  leaders  said  that  contract  con¬ 
tained  annual  raises  of  less  than  39c. 

AP  has  proposed  a  5.5^  raise  over  two 
years,  officials  said.  Guild  leaders  said  the 
news  cooperative  also  has  asked  for  elimina¬ 
tion  of  overtime  pay  for  U.S. -based  reporters 
sent  overseas  and  reduced  severance-pay 
protection. 

"It  doesn’t  make  sense."  said  one  Wash¬ 
ington-based  reporter  whose  duties  include 
overseas  trips.  "Too  often  they  look  at  these 
trips  as  junkets,  not  working  trips  where  we  are 
putting  in  1 7-  and  1 8-hour  days." 

The  Guild  has  yet  to  make  a  proposal  for 
pay  increases,  but  Keane  said  at  least  59c  a 
year  is  expected.  He  said  the  union  also  wants 
improved  pension  and  medical  benefits. 

Keane  said  one  of  the  Guild’s  key  objec¬ 
tions  is  against  the  AP’s  current  health 
benefit  contribution.  He  said  AP  covers 
959c  of  the  health-care  premiums  for  man¬ 
agers  and  technicians,  but  only  909c  for 
Guild  members.  He  said  that  drops  further 
to  80%  for  members  who  seek  coverage  for 
their  families.  ■ 
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I  DO  FIND  IT 
AMUSING  TO 
THINK  WHAT 
A  GROUP  OF 
SIX  MALE 
CARTOONISTS 
MIGHT  BE 
CALLED. 


For  nearly  a  decade,  ^  ^  \  “It  gtive  readers  a 

The  Times  of  Shre-  '■  \  second  opinion,”  said 

veport.  La.,  proudly  \  Beaird,  who  noted  the 

boasted  that  it  was  actu-  - _ \  neighboring  editorial 

ally  two  newspapers  in  ;ri-  sections  disagreed 

one.  At  least  on  the  edi-  t>n  issues  ranging 

torial  page.  ^tom  where  to 

Under  an  agreement  place  a  bridge  over 

struck  when  The  Times’  for-  Cross  Lake  to  flu- 

mer  crosstown  rival  —  The  oride  in  local  drinking  water. 

Shreveport  Journal  —  fold-  “But  there  were  a  number  of  times  when  we  agreed 

ed  in  1991, 7V;c  77wc.v  contin-  on  an  issue,  too.” 

ued  running  a  separate  editorial  page  produced  by  That  unique  arrangement  ceased,  however,  when 
Charles  Beaird,  the  Journal's  former  publisher.  The  the  1991  agreement  ran  out  at  the  end  of  1999.  After 
deal  between  Beaird  and  Gannett  Co.  Inc.,  owner  of  publishing  their  last  editorial  page  Dec.  31,  Beaird 
The  Times,  stemmed  from  the  end  of  a  long-running  and  his  small  staff  packed  up  for  good, 
joint  operating  agreement  between  the  two  papers  “It  was  a  business  arrangement,  and  the  commu- 
dating  back  to  1953.  nity  did  benefit  from  that  original,  independent  voice 

Since  1991,  the  “Joumalpage”  had  been  a  regular  on  a  daily  basis,”  said  Bob  Faricy,  The  Times'  mar- 
fixture  inside  The  Times,  providing  a  liberal  counter-  keting  development  director.  “But  1  think  there  were 
balance  to  The  Times'  often-conservative  editorial  sec-  some  people  who  were  confused  a  bit  by  it.  We 
tion,  usually  on  the  opposite  page.  The  unusual  would  get  comments  from  some  in  the  public  about 
arrangement  had  Gannett  financing  a  five-person  something  in  the  ‘Joumalpage,’  and  we  would  have 
Journal  editorial  staff  that  included  Beaird,  Editor  Jim  to  explain  that  we  had  nothing  to  do  with  it.” 
Montgomery,  two  editorial  writers,  and  a  secretary.  —  Joe  Strupp 


Creator  Ann  Telnaes, 
one  of  tte  ‘Six  Chix’ 
beino  distributed  by 
King  Features  Syndicate 
(p.34) 


Times  takes  issue 


he  “became  curious  about  the 
When  readers  picked  up  their  numbering”  and  decided  to  check 
copies  of  The  New  York  Times  on  it  out,  reported  the  Times. 

New  Year’s  Day,  they  may  not  The  Times  decided  to  print  the 
have  noticed  the  change.  The  long-overdue  correction  in  the 
issue  number,  which  was  51,753  New  Year’s  Day  addition,  com- 
on  Dec.  31,  1999,  was  51.254  on  plete  with  a  story  detailing 
Jan.  1,2000.  Donovan’s  discovery.  Using  a 

A  Y2K  glitch?  No.  A  Y1898  spreadsheet  program,  Donovan 
glitch.  documented  the  century-old  error 

It  was  Feb.  6,  1 898,  when  a  New  by  charting  the  newspaper's  pub- 
York  Times  worker  mistakenly  lishing  from  issue  No.  1  on  Sept, 
went  from  issue  14,499  to  15,000,  18,  1851,  to  the  present,  taking 

throwing  off  the  count  for  more  into  account  all  the  days  Times 
than  a  century,  until  a  current  news  didn’t  publish,  which  included 
assistant,  24-year-old  Aaron  Don-  Sundays,  holidays,  and  days  lost  to 
ovan,  spotted  the  inaccuracy  after  labor  disputes.  —  Jason  Williams 
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Continued  from  Page  5 

Iowa  political  debates 
will  be  online  event 

The  Des  Moines  (Iowa) 
Register  geared  up  for  the 
cyber-race  for  party  nomina¬ 
tions  in  January  with  two  online 
events  covering  the  Democratic 
and  Republican  caucuses,  pro¬ 
duced  in  coordination  with  Talk 
City  and  Harris  Interactive. 

The  Democratic  event  was 
held  Jan.  8,  and  the  Republican 
event  will  be  held  Jan.  15  on 
Talk  City’s  Web  site,  http:// 
www.talkcity.com.  The  real¬ 
time,  interactive  events  ask  citi¬ 
zens  to  complete  pre-debate  and 
post-debate  surveys.  They  also 
allow  participants  to  respono  to 
“in-chat  polls”  that  in  turn  will 
facilitate  discussion  topics. 

“We  are  proud  to  be  part  of 
this  experiment  in  civic  partici¬ 
pation,”  said  Blair  Clafin,  the 
Registers  legislative  editor. 

Harris  Interactive  (http:// 
www.harris interactive.com) 
will  provide  charts  and  tables  of 
the  compiled  data  from  the 
events  to  the  Register  for  publi¬ 
cation  in  its  Sunday  edition. 

FEC  examines 
the  Web  politic 

Many  political  pundits 
believe  the  Internet  was  laigely 
responsible  —  some  would  say 
culpable  —  for  former  profes¬ 
sional  wrestler  Jesse  “The 
Body”  Ventura's  election  as 
governor  of  Minnesota.  And 
given  the  prevalence  of  Web 
campaigning  for  the  2000  elec¬ 
tions,  the  Federal  Election 
Commission  (FEC)  is  finally 
logging  on  to  monitor  online 
campaigning. 

In  a  notice  of  inquiry  in 
November,  the  FEC  asked 
members  of  the  public  for  their 
opinions  on  the  influence  of 
Web  campaigning  on  elections, 
the  first  step  in  formulating  new 
election  rules  for  the  Internet. 


The  study  will  investigate  the 
role  of  Web  sites  in  campaign 
contributions,  divisions  of  party 
finances,  candidate  expendi¬ 
tures,  and  other  issues 
addressed  in  rules  for  traditional 
campaigning  but  not  for 
Internet  campaigning. 

Reporter  gets  in  deep 
helping  mom  and  kid 

Driving  along  a  southern 
Indiana  road  in  the  middle  of  a 
rainstorm,  general  assignment 
reporter  Kevin  Kinnaird 
thought  he'd  be  writing  a  run- 
of-the-mill  weather  story,  but 
Mother  Nature  had  another 
story  for  him. 

After  seeing  a  small  car  sink¬ 
ing  into  a  flooded  ditch  in  his 
rearview  mirror,  he  stopped  his 
sport  utility  vehicle  and  ran  to 
the  car.  According  to  Kinnaird’s 
front-page  account,  a  woman, 
24-year-old  Mitzi  Bolin,  in  the 
car  yelled  to  him  to  “take  her 
baby,”  as  water  rose  against  the 
passenger  door.  He  carried 
away  her  1 3-month-old  son, 
Isaiah,  as  another,  unidentified 
motorist  rescued  the  mother. 

When  Kinnaird  returned  to 
the  newsroom,  his  editors  at  the 
Evansville  Courier  &  Press 
insisted  that  he  write  a  story 
detailing  the  exciting  rescue. 
The  story  appeared  Jan.  4.  with 
a  follow-up  on  the  mother  and 
baby  the  following  day. 

Mitsubishi  exempted 
from  dumping  duty 

In  the  final  results  of  a 
changed-circumstances  review 
requested  by  Goss  Graphic 
Systems  Inc.,  the  U.S. 
Department  of  Commerce  late 
last  month  granted  the  partial 
revocation  that  Goss  sought  for 
an  anti-dumping  duty  order  the 
Westmont,  Ill.,  press  maker 
won  after  complaining  of 
lower-than-fair-market-value 


prices  for  imported  laige  news¬ 
paper  presses. 

The  department’s  prelimi¬ 
nary  results,  announced  Nov.  3, 
were  the  same;  certain  printing 
equipment  from  Japan’s 
Mitsubishi  Heavy  Industries 
Ltd.  are  not  subject  to  anti¬ 
dumping  duties  imposed  after 
the  government’s  investigation, 
begun  in  1996.  A  description  of 
the  exempt  equipment  seemed 
to  match  that  now  used  in  The 
Washington  Post's  two  plants 
(E&P,  Oct.  16,  p.  4). 

A  final  determination  was 
not  expected  until  next  month. 

During  a  period  reserved  for 
comment,  “no  party  opposed 
the  preliminary  results.”  read  a 
Commerce  Department  state¬ 
ment.  Commerce  said  it  heard 
only  Irom  Mitsubishi,  which 
asked  it  to  clarify  the  applica¬ 
tion  of  proposed  certification 
requirements  for  merchandise 
covered  by  the  revocation. 

The  department  said  its  par¬ 
tial  revocation  was  “based  on 
the  fact  that  producers  account¬ 
ing  for  substantially  all  produc¬ 
tion  of  the  domestic  like  prod¬ 
uct,  as  described  in  our  prelimi¬ 
nary  results  . . .  support  the 
request  of  Goss.”  As  it  happens. 
Goss  is  the  only  domestic  pro¬ 
ducer  that  met  the  requirement 
of  “substantially  all  produc¬ 
tion.”  The  changed  circum¬ 
stances  amounted  to  Goss’ 
absence  of  interest  in  seeing  the 
duty  imposed  in  this  instance. 

Posf ‘Book  World’ 
with  end,  amen 

The  Washington  Post  has 
stopped  distributing  “Book 
World,”  its  weekly  book  review 
section,  by  mail. 

“It’s  not  practical  to  continue 
it.  it’s  so  small,”  said  Bois- 
feuillet  Jones  Jr.,  the  Post's 
president  and  general  manager. 

The  paper  mailed  the  section 


to  2.800  subscribers  who 
bought  “Book  World”  without 
the  rest  of  the  paper. 

Jones  said  the  section  will  no 
longer  be  printed  separately, 
which  makes  distributing  it  sep¬ 
arately  impractical.  He  also  said 
the  paper  is  instituting  a  new 
billing  system,  which  makes  it 
more  expensive  to  send  sepa¬ 
rate  bills  for  the  magazine. 

The  decision  won’t  affect 
“Book  World”  advertising  rates, 
because  the  number  of  lost  sub¬ 
scribers  is  so  small,  Jones  said. 

He  indicated  the  paper  is  stilt 
strongly  behind  the  section. 

“It’s  one  of  the  great  features  of 
the  paper,  a  wonderful  prod¬ 
uct,”  he  said.  A  new  editor, 
Marie  Arana,  was  named 
recently,  and  additional  colum¬ 
nists  were  added. 

“I’ve  gotten  letters  from  dis¬ 
appointed  readers,  but  they  were 
nice  because  they  love  to  read 
it.”  Jones  said.  He  notes  that 
subscribers  can  still  read  “Book 
World”  online  or  parts  of  it  in 
the  national  weekly  edition. 

ONPA  developing  Web 
advertising  rate  card 

The  Oregon  Newspaper 
Publishers  Association  (ONPA) 
plans  to  implement  an  online 
advertising  rate  card  for  its 
member  newspapers. 

The  ONPA’s  Web  site 
(http://www.orenews.com)  cur¬ 
rently  has  print  advertising  rates 
in  downloadable  Adobe 
portable  document  format  files 
(viewable  with  the  free  Adobe 
Acrobat  Reader),  and  plans  to 
offer  similar  rate  cards  for 
online  advertising.  According  to 
the  ONPA.  17  of  19  member 
dailies  and  28  of  69  member 
weeklies  maintain  a  Web  site. 

—  Reported  and  written 
by  Ken  Liebeskind, 
Jim  Rosenberg, 
and  Jason  Williams 
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Fourthestate 

By  Lucia  Moses 


Nelson’s  pointers 
continue  to  benefit 
Times  and  institute 


With  a  sigh  of  relief,  the  St. 

Peter.shiirt>  (Fla.)  Time.s 
finished  paying  off  a  $30- 
million  debt  —  securing 
its  future  and  closing  the 
book  on  a  family  squabble  that  threatened  the 
highly  unusual  ownership  of  one  of  the  more 
unusual  papers  in  the  country. 

With  a  final  $22.5-million  check,  the  St. 
Pete  Times  fulfilled  its  $30-million  obliga¬ 
tion  to  its  owner,  the  Poynter  Institute  for 
Media  Studies.  The  debt  was  created  10  years 
ago  as  part  of  a  deal  to  buy  back  shares  from 
Texas  financier  Robert  M.  Bass. 

The  St.  Pete  Times'  ownership  by  the 
Poynter  Institute,  a  nonprofit  school  that 
offers  advanced  courses  for  journalists,  is  one 
of  a  kind  in  the  newspaper  business.  The 
institute  is  funded  by  the  Times  Publishing 
Co.,  the  for-profit  company  that  owns  the  St. 
Pete  Times  and  a  handful  of  magazines  and 
shoppers,  but  keeps  it  at  arm's  length. 

Nelson  Poynter.  the  paper's  last  majority 
owner  and  founder  of  the  institute,  believed 
that  a  local,  independent  ownership  would  be 
less  bottom  line-driven  than  its  publicly  held 
counterparts  and  more  accountable  to  readers. 
His  succession  plan  calls  for  the  paper's  chief 
executive  to  come  from  the  editorial  side. 

The  Columbia  Journalism  Review  ranked 
the  St.  Pete  Times,  daily  circulation  314,427, 
No.  9  in  its  list  of  “100  Best  Newspapers”  in 
its  November/Deceinber  issue.  Editors  par¬ 
ticipating  in  the  survey  gave  the  paper  points 
for  good  writing  and  solid  local  coverage. 

“It  of  course  allows  us  to  make  more  long¬ 
term  decisions,  when  the  No.  1  item  isn’t 
putting  profit  in  an  investor's  pocket,”  Times 
Publisher  Judith  Roales  said.  “In  times  of 
economic  downturn  or  when  newsprint 
prices  are  extremely  high,  and  other  newspa¬ 
pers  are  cutting  circulation  or  reducing  news 
hole,  we  don't  do  that.” 

An  ownership  dispute  began  to  brew  in 


1988,  10  years  after  Poynter’s  death, 
when  his  nieces  sold  a  minority  interest 
of  200  shares  to  an  investment  group 
controlled  by  Bass,  who  had  sought  to 
take  over  the  paper. 

“In  the  course  of  getting  rid  of  Bass,  we 
created  a  debt  to  our  owner,”  said  Andrew 
Barnes,  Times  president  and  CEO.  “It's  not 
that  it  was  a  problem,  but  when  you  owe  $30 
million,  you  kind  of  notice  it.” 

Satisfying  the  debt  frees  the  Times  to  pur¬ 
sue  more  capital  spending  this  year.  Plans 
include  continued  computer  upgrades,  buy¬ 
ing  production  equipment  and  land  on  which 
to  build  a  new  branch  office,  and  possibly 
replacing  some  of  its  bureaus.  Barnes  and 
Roales  said. 

While  the  St.  Pete  Times  scenario  is  dis¬ 
tinctive.  a  handful  of  U.S.  dailies  have  creat¬ 
ed  unusual  ownerships  to  preserve  their  inde¬ 
pendence  in  an  era  of  consolidation. 

“That's  a  way  for  them  to  avoid  chains 
getting  ahold  of  papers,”  said  John  Men- 
nenga,  a  New  York-based  newspaper  consul¬ 
tant  who  facilitates  the  27-member  Inde¬ 
pendent  Newspaper  Group.  “They  value 
local  ownership.  They  value  roots  in  the 
community,  and  feel  that  if  somebody  in 
New  York  owns  a  paper  in  California,  it's  not 
as  good  for  the  community.” 

One  ownership  situation  similar  to  the  St. 
Pete  Times'  is  Independent  Newspapers  Inc., 
publisher  of  the  Delaware  State  News  in 
Dover  and  37  other  daily,  weekly,  and 
monthly  papers  in  four  states.  In  a  scenario 
that  lets  the  company  avoid  paying  inheri¬ 
tance  taxes.  Independent  was  set  up  as  a  for- 
profit  company  that's  owned  by  a  nonprofit 
holding  company.  The  holding  company  is 
run  by  five  members  who  reinvest  all  the 
profits  back  into  the  newspapers  but  are  dis¬ 
tant  from  the  operation  side. 

Inspired  by  Poynter's  example,  Indepen¬ 
dent  CEO  Joe  Smyth  set  up  his  company  this 


way  in  1991  to  ensure  its  perpetual  indepen¬ 
dence.  On  the  down  side,  he  had  to  relinquish 
his  ownership  and  the  ability  to  pass  the 
company  on  to  his  children.  He  hopes  the 
independence  from  investors'  demands  is 
worth  it. 

“We  hope  it's  making  us  better,”  he  said. 
“It  really  does  give  us  freedom  to  operate  as 
a  journalistic  trust.” 

Because  independents  aren't  required  to 
report  financial  data,  comparisons  with  pub¬ 
lic  companies  are  difficult,  but  Mennenga 
said  his  research  shows  his  group's  members 
tend  to  spend  more  on  editorial  and  operate 
at  lower  profit  margins  than  do  publicly  trad¬ 
ed  newspaper  groups  and  their  household 
penetration  is  an  average  of  2  to  4  percentage 
points  higher. 

Newspaper  analyst  John  Morton  pointed 
out  that  the  reasons  for  lower  profit  margins 
may  be  less  than  noble.  Some  independents 
may  be  trying  to  avoid  higher  taxes  or  keeping 
relatives  on  the  payroll,  for  example,  he  said. 

The  St.  Pete  Times  has  a  bigger  news  hole, 
lower  newsstand  price,  and  more  news  staff 
than  many  of  its  its  peers,  which  makes  it  a 
better  paper,  Roales  said. 

Household  penetration  is  about  70%  daily, 
about  10  points  higher  than  the  industry  aver¬ 
age.  The  paper  has  a  60%  editorial  to  40%  ad 
ratio;  at  many  papers,  the  split  is  closer  to 
40%/60%.  The  price  remains  at  2.5  cents 
daily,  $1  Sunday,  while  many  papers  have 
gone  to  35  cents  to  50  cents  daily,  and  $1.50 
on  Sunday. 

Roales  wouldn't  give  specific  numbers, 
but  said  the  paper's  revenues  topped  $200 
million  and  operating  profits  were  strong  in 
1999,  thanks  in  part  to  strong  advertising 
trends.  ■ 
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“In  a  time  when  public  “The  experience  of  the  “We  haven’t  yet  found  exactly 


disenchantment  with  the  news  Minnesota  News  Council  the  right  means  of  responding 


media  grows  stronger  by  the  day,  argues  forcefully  for  further  to  this  challenge.  But  I  think  it 

news  councils  offer  a  way  out.  experimentation  in  other  states  is  necessarily  a  complex  mix: 


“The  authors  of  the  Bill  of 
Righ  ts  believed  freedom  of  the 


as  a  way  of  increasing  media 
openness  and  credibility.” 


ombudsmen,  explaining  our¬ 
selves  better  in  our  own  pages; 


press  was  necessary  to  help 


strengthened  corrections  policies; 


guarantee  the  preservation  of  a 
free  society.  In  effect,  they  declared 
the  press  a  public  trust. 

“But  let  the  public  decide  that 
the  press  itself  is  not  worthy  of 
trust — that  it  is  part  of  the  prob¬ 
lem  rather  than  part  of  the  solu¬ 
tion — then  freedom  of  the  press 
will  inevitably  be  curtailed... 

“News  councils  provide  a  non- 
judicial  forum;  they  let  the  people 
know  that  the  press  does  not  suffer 
from  delusions  of  infallibility; 
and  they  reaffirm  the  primacy 
of  the  First  Amendment,  but 
reestablish  the  imperative  need 
for  public  trust. 

“What  has  worked  so  well  in 
Minnesota  for  30  years  can  and 
should  be  applied  to  other  states 
and  regions.  Freedom  of  the 
press  is  too  vital  to  America’s 


“Journalism  should  welcome 
the  spread  of  news  councils  for 
their  help  in  maintaining  our 
credibility.  Against  the  power 
of  the  press,  what  other 
recourse  will  citizens  have 


vigorous  media  criticism;  letting 
the  public  into  our  processes, 
and  -  very  important  -  some 
network  of  news  councils,  local 
regional  or  state. 

“We  can’t  afford  to  resist 
experimenting  with  any  means 
of  thoughtful  and  noncoercive 
questioning  and  examination 
of  what  we  do...” 

A  news  council  can  be  an 
extremely  useful  tool;  it  is  not 
a  threat.  If  you  are  interested 
in  starting  one  in  your  area, 
consult  the  Minnesota  News 
Council’s  web  site  at 
www.mtn.org/newscouncil. 
You’ll  find  valuable  guidance 
for  your  exploration.  Or  call 
the  Council  at  612-341-9357. 


democratic  health  to  allow  it  to 
be  eroded  by  unthinking  insistence 
on  unaccountability  on  the  one 
hand  or  punitive  legal  restraints 
on  the  other.  ” 


except  our  willingness  to  be 
open  and  accountable? 

“The  Minnesota  News 
Council  has  shown  that  hear¬ 
ing  the  grievance  of  a  citizen 
confirms  journalism  as  the 
friend  of  democracy.  ” 


MORE  ^99  NEWSPAPER  TRANSACTIONS 

E&P's  list  of  “’99  Newspaper 

Broker:  Dirks,  Van  Essen  &  Murray 

Broker:  Norman  R.  McMullin, 

1  Transactions”  last  week  inadver¬ 

tently  did  not  include  data  on  the 

initiated  transaction 

Scottsdale,  Ariz.,  represented  seller 

majority  of  deals  covered  on  pp. 

The  Daily  Democrat,  Woodland  — 

Banner-Graphic,  Greencastle  — 

1 8-20  this  week.  In  addition,  info 

evening  9,900 

evening  5,600 

i  about  two  papers  —  The  Goshen 

Donrey  Media  Group  merged  paper  into 

Seller:  Rust  Communications 

(Ind.)  News  and  the  Moherly 

new  partnership  with  MediaNews 

Buyer:  John  Dille 

(Mo.)  Monitor  Index  —  that  was 

Group  Inc. 

incorrect  in  that  issue  is  correct 

Broker:  Dirks,  Van  Essen  &  Murray 

The  Reporter,  Lebanon  —  evening 

in  this  issue. 

initiated  transaction 

7,400 

Seller:  Lebanon  Newspapers  Inc., 

DAILY  NEWSPAPER  SALES 

COLORADO 

Suzanne  Murphy  and  Corinne  Quayle, 

Telluride  Daily  Planet—  3,800 

owners 

ARKANSAS 

Seller:  Mike  Ritchey 

Buyer:  Thomson  Newspapers 

j  Siftings  Herald,  Arkadelphia  — 

Buyer:  American  Consolidated 

evening  3,000 

Media  Inc. 

The  Shelbyville  News  —  1 1 ,000 

Seller:  Donrey  Media  Group 

Broker:  Media  Consultants  Inc. 

Seller:  DePrez  family 

Buyer:  Rupert  Phillips 

FLORIDA 

Buyer:  Paxton  Media  Group 

The  Benton  Courier—  evening  8,200; 

Boca  Raton  News  —  morning  14,000 

IOWA 

Malvern  Daily  Record  —  morning 

Seller:  Community  Newspaper 

The  Ottumwa  Courier — 18,900 

5,100 

Holdings  Inc. 

Seller:  Lee  Enterprises  Inc. 

Seller:  Hollinger  International  Inc. 

Buyer:  Horizon  Publications 

Buyer:  Michael  Martin 

Buyer:  Liberty  Group  Publishing 

Observer,  New  Smyrna  Beach 

KANSAS 

CALIFORNIA 

Seller:  Hollinger  International  Inc. 

Atchison  Daily  Globe  —  evening 

Chico  Enterprise-Record  —  morning 

Buyer:  Horizon  Publications 

4,400 

33,700 

Seller:  Liberty  Group  Publishing 

Donrey  Media  Group  merged  paper  into 

ILLINOIS 

Buyer:  St.  Joseph  (Mo.)  News-Press 

new  partnership  with  MediaNews 

The  Pantograph,  Bloomington 

Group  Inc. 

—  50,000 

MICHIGAN 

Broker:  Dirks,  Van  Essen  &  Murray 

Seller:  Chronicle  Publishing  Co. 

Dowagiac  Daily  News  —  3,000 

initiated  transaction 

Buyer:  Pulitzer  Inc. 

Seller:  Boone/Narragansett  (Michigan) 

The  Hemet  News  —  morning  1 1 ,400 

Broker:  Donaldson,  Lufkin  &  Jenrette 

Buyer:  Boone  Newspapers  Inc. 

Donrey  Media  Group  merged  paper  into 

Star-Courier,  Kewanee  —  5,800 

Niles  Daily  Star—  3,700 

new  partnership  with  MediaNews 

Seller:  Lee  Enterprises  Inc. 

Seller:  Boone/Narragansett  (Michigan) 

Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 

Buyer:  Liberty  Group  Publishing 

Buyer:  Boone  Newspapers  Inc. 

initiated  transaction 

Daily  Union,  Shelbyville  —  4,300 

MISSISSIPPI 

Seller:  Frazier  family 

Starkville  Daily  News  —  morning 

The  Lompoc  Record—  evening  7,800 

Buyer:  Hollinger  International  Inc. 

5,700;  Daily  Times  Leader,  West  Point 

Donrey  Media  Group  merged  paper  into 

—  morning  2,900 

new  partnership  with  MediaNews 

INDIANA 

Seller:  Hollinger  International  Inc. 

Group  Inc. 

Journal  Review,  Crawfordsville  — 

Buyer:  Horizon  Publications 

Broker:  Dirks,  Van  Essen  &  Murray 

morning  10,700 

initiated  transaction 

Seller:  Freedom  Communications 

MISSOURI 

Buyer:  PTS  Communications 

Maryville  Daily  Forum  —  4,200 

The  Sun,  San  Bernardino  —  morning 

Seller:  Fackelman  Newspapers 

78,000 

The  Post  &  Mail,  Columbia  City  — 

Buyer:  Liberty  Group  Publishing 

Gannett  Co.  Inc.  merged  paper  into 

evening  4,500;  Decatur  Daily 

Broker:  Rickenbacher  Media 

new  partnership  with  MediaNews 

Democrat —  evening  5,600 

Group  Inc. 

Seller:  Hollinger  International  Inc. 

Moberly  Monitor  Index —  evening 

Buyer:  Horizon  Publications 

6,600 

Vallejo  Times-Herald  —  morning 

Seller:  Community  Newspaper 

21,200 

The  Goshen  News — 17,000 

Holdings  Inc. 

Donrey  Media  Group  merged  paper  into 

Seller:  News  Printing  Co.  Inc.,  Goshen 

Buyer:  Liberty  Group  Publishing 

new  partnership  with  MediaNews 

Buyer:  Gray  Communications 

Broker:  Dirks,  Van  Essen  &  Murray 

Group  Inc. 

Systems  Inc. 

represented  seller 

MONTANA 

Ravalli  Republic,  Hamilton  —  5,200 
Seller:  Pulitzer  Inc. 

Buyer:  Lee  Enterprises  Inc. 

NEBRASKA 

The  North  Platte  Telegraph  —  morning 
13,800;  Star-Herald,  Scottsbiuff  — 
morning  16,000 
Seller:  Seacrest  family 
Buyer:  Omaha  World-Herald  Co. 

Broker:  Norman  R.  McMullin, 
Scottsdale,  Ariz. 

NEW  MEXICO 

Deming  Headlight—  morning  3,400 
Seller:  WorldWest  LLC 
Buyer:  MediaNews  Group  Inc. 

NORTH  CAROLINA 

The  Observer-News-Enterprise,  Newton 
—  evening  2,400 
Seller:  Hollinger  International  Inc. 
Buyer:  Horizon  Publications 

OHIO 

Morning  Journal,  Lisbon  —  morning 
13,600 

Seller:  Trinity  PLC 
Buyer:  Trinity  US 

The  Evening  Leader,  St.  Mary’s  — 
evening  6,000;  Wapakoneta  Daily 
/Vews  —  evening  4,900 
Seller:  Hollinger  International  Inc. 
Buyer:  Horizon  Publications 

OKLAHOMA 

The  Edmond  Sun  — 10,600 
Seller:  Livermore  Newspapers 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Guthrie  News  Leader —  2,700 
Seller:  Livermore  Newspapers 
Buyer:  Community  Newspaper 
Holdings  Inc. 

RHODE  ISLAND 

The  Kent  County  Daily  Times, 

West  Warwick  —  1 0,600 
Seller:  Theodore  Holmberg 
Buyer:  Journal  Register  Co. 

Broker:  Arnold  Hall,  Seacure 

TEXAS 

Denton  Record-Chronicle  —  1 6,000 
Seller:  Cross  and  Patterson  families 
Buyer:  Belo 
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Broker:  Ernst  &  Young  LLP 
represented  seller 

VERMONT 

The  Newport  Daily  Express  —  4,000 
Seller:  Hollinger  International  Inc. 

Buyer:  Horizon  Publications 

NONDAILY  NEWSPAPER  SALES 

CALIFORNIA 

Moreno  Valley  Times  —  4,600 
Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 

DISTRICT  OF  COLUMBIA 

Washington  Jewish  Week —  13,000 
Seller:  Jonathan  Kapiloff 
Buyer:  Capital  Jewish  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

ILLINOIS 

Tempo.  Byron  —  2,500 
Seller:  Midwest  Newspapers  Inc. 

Buyer:  Peter  and  Sally  Cruger 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Loves  Park  Journal—  2,800 
Seller:  Midwest  Newspapers  Inc. 

Buyer:  Peter  and  Sally  Cruger 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Pecatonica  Gazette  —  2,600 
Seller:  Midwest  Newspapers  Inc. 

Buyer:  Peter  and  Sally  Cruger 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Rockton  Herald —  2,400 
Seller:  Midwest  Newspapers  Inc. 

Buyer:  Peter  and  Sally  Cruger 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

IOWA 

Dallas  County  News.  Adel  —  3,200 
Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Algona  Upper  Des  Moines 
—  5,000 


Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Story  County  Advertiser,  Ames  — 
distribution  32,000 
Seller:  Partnership  Press  Inc, 

Buyer:  Omaha  World-Herald  Co. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Campus  Reader—  distribution  11,000 
Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Grimes  Today—  distribution  2,300 
Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Nevada  Journal —  3,100 
Seller:  Partnership  Press  Inc, 

Buyer:  Omaha  World-Herald  Co. 
Broker:  Dirks.  Van  Essen  &  Murray 
represented  seller 

Northeast  Dallas  County  Record 
—  1,800 

Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co, 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Tri-County  Times,  Slater  —  2,800 
Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

KANSAS 

Barber  County  Index  —  1 ,500 
Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

St.  John  rt/ews  — 1,500 
Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Kiowa  County  Signal —  1 ,500 


Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

LOUISIANA 

The  Donaldsonville  Chief —  2,660 
Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Donaldsonville  Cajun  Gazette  — 
distribution  10,000 
Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

MAINE 

Capital  Weekly,  Augusta  —  6,900 
Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Bar  Harbor  Times  —  8,300 
Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Republican  Journal,  Belfast 

—  7,300 

Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Camden  Herald  —  5,1 00 
Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Lincoln  County  Weekly,  Damariscotta 

—  4,100 

Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 


The  Ellsworth  Weekly  —  3,400 
Seller:  Courier-Gazette  Inc, 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Courier-Gazette,  Rockland  —  9,200 
Seller:  Courier-Gazette  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

York  County  Coast  Star —  1 0,700 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

MASSACHUSEHS 

Chelsea  Record,  Revere  —  2.400 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

East  Boston  Sun-Transcript.  Revere  — 
distribution  1 1 ,000 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Revere  Journal  —  7,100 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

WInthrop  Sun-Transcript—  4.200 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  American  Consolidated 
Media  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

MINNESOTA 

Stearns-Morrison  Enterprise.  Albany 
—  1,900 
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Buyer;  Lionheart  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Champlin-Dayton  Press,  Osseo 

—  1,900 

Seller:  Don  and  Carole  Larson 
Buyer;  Lionheart  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Osseo-Maple  Grove  Press,  Osseo 

—  4,500 

Seller:  Don  and  Carole  Larson 
Buyer:  Lionheart  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

North  Crow  River  News,  Osseo 

—  2,700 

Seller:  Don  and  Carole  Larson 
Buyer:  Lionheart  Newspapers 
Broker:  Dirks.  Van  Essen  &  Murray 
represented  seller 

South  Crow  River  News/Rockford  Area 
News,  Osseo  — 1,200 
Seller:  Don  and  Carole 
Larson 

Buyer:  Lionheart 
Newspapers 

Broker:  Dirks,  Van  Essen 
&  Murray  represented 
seller 


The  Waconia  Patriot  — 
3,900 

Seller:  Jim  and  Kathryn 
Berreth 

Buyer:  Lionheart 
Newspapers 

Broker:  Dirks.  Van  Essen 
&  Murray  represented 
seller 

MISSOURI 

Big  Nickel.  Joplin  — 
distribution  40,000 
Seller:  Community 
Newspaper  Holdings 
Inc. 

Buyer:  Liberty  Group 
Publishing 

Broker:  Dirks,  Van  Essen 
&  Murray  represented 
seller 

Pennypower  Shopping 
News,  Springfield 

20  EDITORS  . .  _  _ 


FIRST  PERSON 
FIRST  WITH 
ASNE  WINNERS 

Winners  of  this  year's 
American  Society  of 
Newspaper  Editors  Distin¬ 
guished  Writing  Awards 
made  it  clear  that  their 
voices  have  a  place  in 
every  story.  One  writer 
talking  to  one  reader  is  a 
style  evident  throughout 
Best  Newspaper  Writing 
1999. 

"This  inspiring  380-page  book  showcases  winning 
entries  in  six  categories  and  includes  interviews 
with  the  authors  about  their  writing  techniques; 
the  work  of  13  finalists  who  share  the  lessons  they 
learned;  study  questions;  and  an  essay  on  how  to 
write  extraordinary  stories  about  ordinary  people 
by  Washington  Post  foreign  correspondent 
Stephen  Buckley. 

Send  check  for  $12.95  +  $3  S&H  (U.S.  orders).  Fla. 
residents  add  7%  state  sales  tax.  Purchase  orders 
accepted.  Expedited  shipping,  foreign,  and  credit 
card  orders  by  phone,  fax,  or  online. 

Poynter. 

Tlic  I’oyntcr  liistiliito  •  I’honc:  (“2")  S2I '))'M 
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Seller:  Don  and  Carole  Larson 
Buyer:  Lionheart  Newspapers 
Broker;  Dirks,  Van  Essen  &  Murray 
represented  seller 

Carver  County  News  —  2,300 
Seller:  Jim  and  Kathryn  Berreth 
Buyer:  Lionheart  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Delano  Eagle— t. 300 
Seller:  Don  and  Carole  Larson 
Buyer:  Lionheart  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Melrose  Beacon  —  1 ,900 
Seller:  Don  and  Carole  Larson 
Buyer:  Lionheart  Newspapers 
Broker:  Dirks.  Van  Essen  &  Murray 
represented  seller 

Norwood-Young  America  Times 
—  2,600 

Seller:  Jim  and  Kathryn  Berreth 


—  distribution  145,000 
Seller:  Lionheart  Newspapers 
Buyer:  Gannett  Co.  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Albany  Gentry  County  Shopper — 
distribution  15,000 
Seller:  Midwest  Newspapers  Inc. 
Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

NEBRASKA 

Beatrice  Surr/arrd  -  distribution 

22,000 

Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer;  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

NEW  HAMPSHIRE 

Carroii  County  Independent 

—  4,000 

Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  Stonebridge  Press 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Dover  and  Rochester  Times  — 
distribution  16,000 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer;  Stonebridge  Press 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Meredith  News  —  5,000 
Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  Stonebridge  Press 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Record-Enterprise,  Plymouth 

—  5,800 

Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer:  Stonebridge  Press 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

The  Granite  State  News,  Wolfeboro 

—  4,700 

Seller:  Journal  Transcript 
Newspapers  Inc. 

Buyer;  Stonebridge  Press 


Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

PENNSYLVANIA 

Punxsutawney  County  Neighbors  — 
distribution  10,000 
Seller:  Liberty  Group  Publishing 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 

Warren  County  Guide,  Warren  — 
distribution  16,000 
Seller:  Liberty  Group  Publishing 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 

SOUTH  CAROLINA 

Bluffton  Okatie  Sun  —  distribution 
3,800 

Seller:  Larry  and  Renee  Miller 
Buyer:  Morris  Communications  Corp. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Hardeeviiie  Times  and  Jasper 
County  Sun  —  combined 
circulation  2,700 
Seller:  Larry  and  Renee  Miller 
Buyer:  Morris  Communications  Corp. 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

TEXAS 

DEW  Shopper’s  Guide  —  distribution 
335,000 

Seller:  Lionheart  Newspapers 
Buyer:  Marks-Ferber  Communications 
LLC 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

WISCONSIN 

Lake  Geneva  Regionai  News  —  weekly 
5,600;  The  Resorter,  Lake  Geneva  — 
tree  weekly  17,000 
Seller:  Donald  Bearder  family 
Buyer:  United  Communications  Corp. 
Broker:  Dirks,  Van  Essen  &  Murray 
advised  buyer;  Bolitho-Cribb  & 
Associates,  John  Cribb,  represented 
seller 

—  Jeff  Aiken, 
Michele  MacMahon, 
and  David  Maddux, 
research  assistance 
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If  you’re  reading  this....you  survived  Y2K. 
Now  what?  Time  to  shift  your  energies  and 
attention  from  the  single  "bug"  to  the 
swarm  of  caterpillars. 

You  survived  Y2K  but  are  you  ready  for  [the 
New  Millennium?)  Don’t  worry,  we  are.  We 
j  have  it  all  under  control. 

Now  it’s  your  turn  to  take  control  at  Editor  & 
Publisher’s  Interactive  Newspapers 
i  Conference  and  Trade  Show  "2K",  New 
'  Orleans  February  9-12.  You’ll  be  catapulted 
I  into  the  next  century  of  interactive  newspaper 


writing,  editing,  marketing,  delivery,  and 
technology. 

At  the  controls  will  be  the  newspaper  industry’s 
best  and  brightest,  most  experienced  pilots 
and  navigators.  Plus  some  valuable  Insight 
from  people  outside  the  industry  -  our  customers 
and  our  competition.  Great  minds.  Great 
journey.  Great  adventure. 

Come  along  for  the  ride.  Book  your  reservations 
now.  Be  sure  to  buckle  up  since  turbulence 
lies  ahead.  And  remember  caterpillars  do 
turn  into  beautiful  butterflies. 


E&p  Editor  &  Publisher’s  11“’  Annual 

INTERAaiVE  NEWSPAPERS 
CONFERENCE  AND  TRADE  SHOW 

February  9-12  •  New  Orleans 
Hyatt  Resency  Hotel  and  Ernest  N.  Morial  Convention  Center 


Produced  by 


Co-Sponsors 
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EDITOR  &  PUBLISHER’S  11TH  ANNUAL  INTERACTIVE  NEWSPAPERS  CONFERENCE  AND  TRADE  SHOW 


Editor  &  Publisher  is  pleased  to 
have  the  following  organizations 
join  us  in  spu  isoring  this 
eonfereiice« 


A.A.N. 


•Mir^NAriVi  KL'’ S  (AAN)  is  a  trade 

organization  dedicated  to  serving  the  needs  of  alter¬ 
native  newspapers  in  North  America.  Since  its 
inception  in  1978,  one  of  AAN’s  primary  missions 
has  been  to  promote  quality  journalism  and  general 
excellence  among  its  member  papers. 


Ttu  ASSO»;!Alh;  MANAGING 

OR. -5  [APME]  is  an  association  of  U.S.  and 
Canadian  editors  whose  newspapers  are  members 
of  the  Associated  Press.  Since  1931,  the  APME  has 
been  dedicated  to  the  improvement,  advancement 
and  promotion  of  journalism  by  its  own  newspapers 
and  through  its  relationship  with  the  Associated 
Press. 


:  CAFCP3  represents  pub¬ 

lishers  of  more  than  700  free-circulation  community 
papers,  reaching  an  average  17  million  homes  weekly. 
AFCP’s  members  are  owners,  publishers,  general 
managers  and  sales  managers  at  free-circulation 
community  newspapers  throughout  North  America. 


ASSOCIATION  ^  ^ 

INTERACTIVE  ^  ^ 

MEDIA  ^ 

www.interactivehq.org  •  ,  *  .  ^ 

iNTERACllvt  Mhi  ■■  (AIM)  has  been  serving 
businesses  that  use  the  Internet  since  1993.  AIM 
promotes  and  protects  Internet  business  by  defending 
the  industry  in  Washington,  promoting  consumer 
confidence,  and  providing  business-to-business  net¬ 
working  opportunities. 


nil 

ilUd  The  mission  of  the 

‘NSTITij :  t  (API)  is  to  provide  training  of  the  highest 
quality  for  newspaper  men  and  women  and  to  help 
them  improve  the  quality  of  their  newspapers.  API 
serves  this  mission  by  immersing  members  in  sharply 
focused  programs  on  specific  topics  covering  myriad 
aspects  of  producing  and  a  newspaper  for  the  busy, 
modern-day  reader. 


The 

(CCNA)  is  the 
national  voice  of  the  community  press  in  Canada. 
CCNA  celebrates  79  years  of  representing  the 
community  press  in  Canada  and  represents  over 
680  English-language  community  newspapers 
with  a  total  first  edition  circulation  of  over  6.7  million 
copies  per  week. 


(FACS)  is  an 

independent  educational  institution  which  provides 
knowledge,  resources  and  perspectives  needed  by 
journalists  and  their  sources  to  effectively  communicate 
information  about  pressing  public  issues. 


FEADSPAi’^.. 

ASSOCIATION-  (FAPIA),  formed 
in  1986,  is  a  small  group  of  European  visionary  free-ads 
paper  publishers  dedicated  to  the  sharing  of  infor¬ 
mation  and  creative  ideas  for  the  benefit  of  their 
publishers  and  companies. 
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THE  INTER  AMERICAN  PRESS 
ASSOCIATION  (lAPA)  is  a  non-profit  organization 
dedicated  to  defending  freedom  of  expression  and 
freedom  of  the  press  throughout  the  Americas. 
I.APA  enjoys  a  membership  in  excess  of  1300,  rep¬ 
resenting  newspapers  and  magazines  from 
Patagonia  to  Alaska. 


INDEPENDENT  F=EE  PAPERS  CF 
,  ..V=E:.!C/-  OFPA]  represents  independent  commu¬ 
nity  newspapers  and  shopper  publications  through¬ 
out  the  United  States  who  provide  regional  free 
total  market  coverage. 


For  more  than  35  years,  the 
MTICNAL  ASSOCIATION  FOR 
-SPACER  AND  RflEDIA  T^CHI.OLOGY 
(I  FRA)  has  served  the  world’s  newspapers  as  a 
resource  in  implementing  the  rapid  pace  of  techno¬ 
logical  advancements.  IFRA  unites  newspaper  pub¬ 
lishers  as  well  as  suppliers  of  newspaper  technology 
and  systems  by  providing  them  with  essential  forums 
for  networking. 


friE  INTE..N  aiU 

ONMA)  is  a  non-profit  member  organization  dedicat¬ 
ed  to  recognizing  and  extending  marketing  activities 
of  newspapers. 


Established  in  1885,  the  NATIONA- 
E  ,  .SSOCIATION  (NNA)  is  a  not-for- 
profit  trade  association  representing  the  owners, 
publishers  and  editors  of  America's  community 
newspapers.  NNA's  mission  is  to  protect,  promote 
and  enhance  America's  community  newspapers. 
Today,  NNA's  4,000  members  make  it  the  largest 


newspaper  association  in  the  United  States. 

NNA  works  closely  with  policy  officials  to  create  a 
legal  and  regulatory  environment  conducive  to  the 
growth  of  community  newspapers.  NNA  also  pro¬ 
vides  business  and  educational  programs  and  ser¬ 
vices  to  improve  the  quality,  reach,  and  relevance  of 
community  newspapers  throughout  the  country. 

ii»N„«>p»pcrs«cki>  ;  r-^L  NEvMSP,  .P;.R  SOCIETY,  found¬ 
ed  in  1836,  represents  and  promotes  the  interests 
of  Britain’s  regional  and  local  newspaper  publish¬ 
ers.  Their  membership  is  comprised  of  more  than 
1400  paid  and  free  circulation  papers. 


RTH  D  A 


°  hADIO  lELIViSION 

NEV-S  DiKECrOR  ASSOCIATiON-THE 
ASSOCIATION  OF  ELECTRONIC  JOURNALISTS 
(RTNDA)  is  the  world's  largest  professional  organi¬ 
zation  devoted  exclusively  to  electronic  journalism. 
We  represent  local  and  networknews  executives  in 
broadcasting,  cable  and  other  electronic  media  in 
more  than  30  countries. 


sm 


SUtiURBAN  NEWSPAPERS  OF 


AMERICA'S  (SNA)  members  include  approximate¬ 
ly  2,000  suburban  newspapers  in  North  America, 
reaching  more  than  17  million  households  and 
more  than  42  million  readers  throughout  the  United 
States  and  Canada. 


was  established  in 
1903  to  promote  the  business,  harmony  and  pros¬ 
perity  of  its  members.  Its  members  include  more 
than  420  daily  newspapers,  primarily  in  the  South 
and  Southeast. 


nola.com 

j-i;*  1 
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PROGRAM 

As  of  December  10th  (Watch  for  updates  at  www.mediainfo.com) 


1:00  P.M.  -  5:00  P.M. 
PRE-CONFERENCE  TRACKS 

Join  us  for  these  practical,  half-day  sessions  designed 
to  give  attendees  some  extra  insight  into  the  online 
medium.  Choose  one  of  four  and  sign  up  soon. 

Space  is  limited! 

Business 

Marketing,  branding,  promotion,  advertising,  sponsor¬ 
ships,  auctions,  e-commerce,  revenue  opportunities  - 
all  will  be  explored.  We’ll  focus  on  what’s  worked  and 
what’s  not  and  share  strategies  employed  by  some  of 
the  smartest  companies  on  the  Web. 

Rita  Cummings  Belle,  Director  of  Marketing  and  Advertising, 
wine.com 

James  Derk,  Hew  Media  Editor,  The  Evansville  Courier  and  Press 
Diane  Everson,  Publisher,  Edgerton  Reporter 
Howard  Goldstein,  Director  of  Business  Development,  The  Record 
Karen  Orton  Katz,  VP,  Business  Development,  food.com 
Rich  Petersen,  Hew  Ventures  Director,  San  Diego  Union-Tribune 

Content 

Content  and  usefulness  keep  them  coming  back  to 
your  site.  We’ll  take  a  global  look  at  the  many  types 
of  original  content  being  produced,  what  skill  sets  are 
needed  to  produce  the  content  contextual  e-commerce, 
new  syndication  models  and  the  fundamental  differ¬ 
ences  in  thinking  between  pure  new  media  content 
companies  and  traditional  news  companies. 

Craig  Allsopp,  CED,  VertiHews 
John  Coate,  General  Manager,  SF  Gate 
Robert  Niles,  Executive  Producer,  lnsideDenver.com 
Madan  Rao,  Group  Consultant,  Microland  Limited 
Janice  L.  Tuchman,  Managing  Editor,  Engineering  Hews  Record, 
McGraw-Hill 

Janine  Warner,  Managing  Editor,  EiHuevo  Herald  Digital 

Technology 

Technology  is  progressing  to  new  heights  and  new 
acronyms.  Industry  Web  savvy  "techs"  from  all  sizes 
and  shapes  of  media  companies  will  tell  you  how  to 
get  your  operation  started,  how  to  evolve,  what  to 
build,  what  to  buy  and  where  to  progress  in  the  near 
and  long  term. 

Kara  Kapczynski,  VP  and  Chief  Technologist,  Horth  America, 
Cambridge  Technology  Partners 
Elizabeth  Osder,  Vice  President,  iXL 
Steve  Reppucci,  Director  of  Software  Development,  Boston.com 


Jay  Small,  Hew  Media  Editor,  Indianapolis  Star  Tribune 
Dwayne  Walker,  President  and  CED,  ShopHow.com 

Classifieds 

Your  classified  franchise  continues  to  be  challenged. 
This  track  will  supply  you  with  the  most  useful  ideas 
and  tools  which  resulted  from  our  Second  Annual 
Online  Classifieds  Industry  Symposium  held  in 
September.  Then  we  will  take  classifieds  to  an  even 
higher  level  with  more  presentations  on  technology, 
the  big  four  verticals,  partnerships  and  alliances  and 
specialty  products. 

Gerald  Coniel,  Managing  Director,  Junk  Mail  Publishing  pty  ltd 
Jason  Krebs,  VP  &  General  Manager,  Hew  York  Today 
Michele  Pelino,  Senior  Research  Analyst,  The  Yankee  Group 
Chris  Reen,  Director  of  Classified  Advertising, 

Pittsburgh  Post-Gazette 

Cathy  Taylor,  Senior  Diversity  Recruitment  Specialist,  Black  Voices 
Jonathan  Turpin,  CED,  This  Is  Britain 

3:00  p.m.  -  3:30  p.m. 
Mid-Aiiernoon  Refreshment  Break 
Sponsored  by  TV  Data 

5:00  P.M.  -  8:00  P.M. 

OPENING  NIGHT  RECEPTION  WITH  EXHIBITORS 

Sponsored  by  Real  Media 


7:00  a.m.  -  8:00  a.m. 

Continental  Breakfast 

Sponsored  by  Associated  Press 

8:00  A.M.-  8:15  A.M. 

WELCOME 

Mark  A.  Dacey,  President,  ADWEEK  MAGAZINES 
Marsha  A.  Stoltman,  VP,  Marketing  Services, 
Editor  &  Pubiisher/ADWEEK  CONFERENCES 

A  KEYNOTE  ADDRESS 
8:15  A.M.  -  9:00  A.M. 

“CLICKS  AND  MORTAR” 

Very  soon  analysts  expect  several  major  bricks-and- 
mortar  retailers  to  become  leaders  on  land  and 
online,  squashing  smaller  e-commerce  competitors 
once  their  state-of-the-art  megasites  are  launched.  A 
mega-leader  will  share  e-commerce  strategies,  with  a 
special  focus  on  back-room  operational  issues  and 
customer  service  insight. 

Presentation  by  a  Major  Retailer 
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1:00  P.M.  -  2:00  P.M. 

BREAKOUT  SESSIONS 

Quality  Journalism  on  the  Net 

All  professional  journalists  interested  in  promoting  quality 
and  news  on  the  Net  This  session  will  examine  issues 
related  to  ethics,  policies,  information  tied-in  to  e-com- 
merce  and  advertising,  sensationalism,  separation  of 
church  and  state  and  others  affecting  all  online 
news  organizations. 

Kurt  Greenbaum,  Editor,  dbusiness.com 
Bruce  Koon,  Managing  Editor,  Mercury  Center,  Founding 
Board  Member,  Online  Hews  Association 
Carol  Pogash,  Editorial  Director,  Quokka.com 

Emerging  Toois  and  Technoiogy  for 
Non-Technicai  Types 

Corporate  executives,  publishers,  even  general  managers 
don’t  have  to  be  technical  experts,  but  they  must  keep 
abreast  of  technologies  that  are  likely  to  affect  the 
business  performance  of  web  ventures  they  manage. 
This  session  takes  a  critical  look  at  current  and  emerging 
technologies  from  an  executive’s  perspective. 

Howard  Finberg,  Director  of  Technology  &  Information 
Strategies,  Central  newspapers,  Inc. 

Chris  Jennewein,  Hice  President,  Technology  &  Operations, 
KnightRidder.com 

Marketing,  Branding  and  Promotion 

Is  the  newspaper  brand  an  asset  or  a  liability?  What 
about  off-line  and  cross-promotion?  Will  newspaper 
Web  sites  ever  get  the  traffic  they  seek  without 
greater  and  more  sustained  promotion?  We’ll  take  a 
hard  look  at  strategic  issues  associated  with  branding 
and  practical  tips  for  promotion. 

Lorraine  Cichowksi,  Senior  VP  &  Publisher,  USATODAY.com 
Danny  Meadows-Klue,  Publisher,  Electronic  Telegraph  Group  Ltd., 
Telegraph  Group 

Community  Pubiishing  -  2000  Style 

Newspapers’  Web  ventures  can  be  "sticky"  because 
of  the  depth  and  breadth  of  their  community  sites. 

But  successful  business  models  to  support  these  pro¬ 
jects  remain  unclear.  We’ll  raise  points  and  issues  and 
then  provide  implementation  strategies  for  affordable, 
financially  viable  community  publishing. 

Thomas  F.X.  Cole,  Director  of  Marketing  &  Hew  Media, 
Telegram  &  Gazette 

Justin  Kitch,  CEO,  Homestead  Technologies 

Online  Competitive  Case  Study  - 
Magazine  Style 

We  have  invited  seasoned  specialists  in  the  magazine 
industry  to  present  a  case  study  of  their  business 
online.  They'll  candidly  share  their  plans,  their 
processes  and  their  priorities  in  their  very  competitive 
marketplace  and  they'll  leave  you  with  some  innova- 


9:00  A.M.  -  10:00  A.M. 

RETAILING  ON  THE  LINE 

Retailers  and  newspapers  are  fending  off  traditional 
competitors  while  they  respond  to  new,  online  chal¬ 
lengers  -  twin  struggles  that  are  guaranteed  to  touch 
print  advertising  revenue.  This  session  provides  an 
overview  of  the  e-commerce  landscape,  a  look  at  the 
best  practices  of  traditional  retailers  with  online  operations 
and  their  online-only  competitors,  plus  a  run  down  on 
emerging  issues,  including  soft  service,  universal 
registration  and  the  channel  conflicts  newspapers  face 
when  the  Web  sites  of  their  retail  advertisers  compete 
with  their  own  e-commerce  ventures. 

Peter  Conti  Jr.,  General  Manager,  richmond.com 
Scott  Silverman,  Director  of  Internet  Retailing, 

Rational  Retail  Federation 

1 0:00  a.m.  -  1 0:30  a.m. 

Refreshment  Break 
Sponsored  by  Atex  Media  Solutions 

10:30  P.M.  -  12:00  P.M. 
ORGANIZING  TO  WIN:  STRUCTURES 
AND  STRATEGIES  FOR  IMPROVING 
COMPETITIVE  EFFECTIVENESS 

Large  newspapers  are  preparing  IPOs  for  their 
online  operations.  Smaller  colleagues  are  trying  to 
integrate  their  print  and  online  ventures.  Everyone 
wants  to  become  more  competitive  -  it’s  just  a  question 
of  how.  This  session  looks  at  the  goals,  objectives 
and  action  items  of  separation  and  integration 
strategies,  with  a  focus  on  how  each  can  improve 
long-term  competitive  effectiveness.  Panelists  from 
both  inside  and  outside  the  newspaper  industry  will 
cover  capitalization,  cannibalization,  branding,  product 
and  market  flexibility,  recruiting  and  retaining  talent 
and  suggestions  for  selling  your  strategy  to  senior 
management. 

Mindy  McAdams,  Knight  Chair  Professor,  University  of  Florida 
Neal  Fondren,  VP,  Hew  Media,  The  E.W.  Scripps  Company 

12:00  p.m.  -  1:00  p.m. 

Luncheon 

Sponsored  by  My  Way.com  and  Electrografix 
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live  ideas  for  yours.  yet  dreamed  of! 

Mary  Fran  Johnson,  Editor  in  Chief,  Computerworid  Steve  Lanier,  Publisher,  Blue  Ear.com 

Kevin  Pearce,  Web  Development  Editor,  ADWEEK  Online  Roxanne  Oswald,  Hew  Business  Development  Manager 

for  Hew  Media,  Star-Tribune 


2:00  p.m.  -  2:30  p.m. 
Refreshment  Break 
Sponsored  by  Doubleclick 

2:30  P.M.  >  3:30  P.M. 

BREAKOUT  SESSIONS 

^  Investigative  and  Computer  Assisted 
Reporting  Online 

This  session  will  be  a  reporting  out  of  a  Poynter  Institute 
workshop  on  the  opportunities  and  obstacles  to  moving 
in-depth  reporting  packages  online.  We'll  discuss  the 
potential  of  investigative  reporting  and  CAR-generated 
stories  online  and  explore  the  technical,  ethical,  legal, 
and  journalistic  implications  of  using  this  three- 
dimensional,  multimedia,  interactive  environment. 

Rose  Ciotta,  Assistant  Director/PA,  Computer-Assisted 
Reporting/Analysis,  Philadelphia  Inquirer 
Brant  Houston,  Executive  Director,  Investigative  Reporters  and 
Editors,  Inc. 

Nora  Paul,  Professor,  Computer-Assisted  Journalism  and 
Hew  Media,  Poynter  Institute 
David  Weir,  Senior  Vice  President,  Editorial  Operations, 
Washington  Bureau  Chief,  Salon.com 

Eletrtions  2000 

In  this  busy  campaign  year,  how  are  politicians  using 
the  Web  to  run  their  local,  state  and  national  campaigns? 
And  how  is  the  press  covering  these  campaigns? 

Where  do  media  Web  sites  fit  in?  With  the  primary  sea¬ 
son  in  full  force,  these  powerful  panelists  will  have  keen 
insight  and  practical  advice. 

Doug  Bailey,  CEO,  FreedomChannel.com 
Mike  Riley,  Editor,  Roanoke  Times 

V  Advertising  and  Sponsorships 

Creative  advertising  and  sponsorships  continue  to  evolve 
on  the  Web.  We'll  showcase  the  best  in  sales  approaches, 
education  of  advertisers  and  staff,  innovative  ads,  e-mail 
ads,  specialized  targeting,  standardization,  qualitative  and 
quantitative  measurement  and  much  more! 

Leslie  Laredo,  President,  The  Laredo  Group 

Alan  Masarek,  CEO,  AdOutlet.com 

Tim  Meadows,  SVP,  Marketing,  HetRatings 

■  Money  Left  on  the  Table? 

Unexploited  revenue  opportunities  abound  on  the 
Web.  We’ll  focus  on  archives,  reprint  agreements, 
syndicated  content  Web  site  development  for  local 
businesses,  and  partnerships  with  local  media.  Then 
we’ll  give  you  some  new  revenue  ideas  you’ve  not 


Online  Competitive  Case  Study  - 
Broadcast  Style 

"Broadband  Brings  Broadcasters  onto  the  Internet" 

Until  recently,  local  television  stations  have  dabbled  at 
putting  news  on  the  Internet  but  with  the  coming  rollout 
of  new  high-speed  connections  like  cable  modems  and 
ADSL  services,  broadcasters  are  coming  around  for  a 
second  look  at  the  Net  The  brave  new  world  of  on- 
demand  audio  and  video  may  have  audiences  stacking 
their  own  newscasts. ,  but  what  will  happen  when  the 
sports  fan  doesn’t  have  to  wait  for  "game  highlights  at 
11?"  And  what  opportunities  are  there  for  newspapers? 
Craig  Marrs,  VP,  Business  Development  and  Affiliate  Relations, 
REACTTV 

Mark  Thalhimer,  Hews  in  the  Hext  Century  Project  Director, 
RTHDF 

EXHIBITS  OPEN  AT  4:00  P.M. 

5:00  P.M.-  8:00  P.M. 

RECEPTION  WITH  EXHIBITORS 

Spo/isorecf  by  Thomson  Interactive  and 
SAXoTECH,  Inc. 

umnssn 

7:00  a.m.  -  8:00  a.m. 
Continental  Breakfast 
Sponsored  by  News  Alert 

8:00  A.M.  -  8:15  A.M. 

FIFTEEN  MINUTES  OF  FAME 

At  the  1999  Interactive  Newspapers  Conference, 
Editor  &  Publisher  auctioned,  for  the  benefit  of  the 
Columbia  School  of  Journalism,  Fifteen  Minutes  of 
Fame  at  the  Y2K  event.  Thomson  Interactive  Media 
was  the  lucky  winner!  Join  us  as  we  all  enjoy  their 
creative  and  entertaining  presentation. 

Thomson  Interactive  Media 

A  KEYNOTE  ADDRESS 
8:15  A.M.  -  9:00  A.M. 

KEY  STRATEGIES  FOR 
INTERACTIVE  ADVERTISING 

IBM  continues  to  be  one  of  the  top 
Web  advertisers.  It’s  strategy  and  business 
model  are  the  brainchild  of  this  dynamic 
leader.  Her  worldwide  experience  and  valuable  lessons 
in  interactive  advertising  will  engage,  energize,  and 
enlighten  you  and  your  organization. 

Marianne  Capponetto,  Vice  President, 

Worldwide  Media/Digital  Media,  IBM 


CAPPONEnO 
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9:00  A.M.  -  10:00  A.M. 

THE  NEW  CONVERGENCE:  CLASSIFIEDS 
AND  E-COMMERCE 

Customers  have  used  online  classifieds  to  help  make 
purchase  decisions;  now,  they  are  poised  to  take  the 
next  step  and  use  them  to  conduct  transactions.  This 
session  looks  at  the  ways  general  merchandise  classi¬ 
fieds  can  morph  into  online  auctions  and  explores 
how  newspapers’  e-commerce  ventures  can  keep 
local  businesses  vital. 

Dan  Ragan,  Marketing  Manager,  Electronic  Information 
Services,  Jacksonville  Times  Union 
Candy  Thompson,  Director,  E-Commerce,  AUvance  Internet,  Inc. 


10:00  a.m.  -  10:30  a.m. 

Refreshment  Break 
Sponsored  by  King  Features 

10:30  A.M.  -  12:00  P.M. 

PDRTAL  STRATEGIES  -  LDCAL,  REGIDNAL, 
NETWDRKS 

Portals  are  fashionable,  but  are  they  functional, 
especially  for  smaller  market  papers?  Do  geographic 
portals  make  sense  or  should  newspapers  focus  on 
niche?  This  session  looks  at  both  newspaper  and 
non-newspaper  sites  for  answers. 

Virginia  Boone,  Web  Publishing  Manager,  Lonely  Planet  Online 
Dan  Finnegan,  President,  KnightRidder.com 
Al  Gibes,  Online  Manager,  lasvegas.com 
Retha  Hill,  Vice  President  of  Content,  Black  Entertainment 
Television 

Jennifer  Kijek,  Online  Manager,  Orlando  Weekly 

Sunil  Rajshekhar,  Director,  limes  Interactive,  The  Times  of  India  Group 


12:00  p.m.  -  1:00  p.m. 

Luncheon 

Sponsored  by  Capitol  Advantage,  Pinnacle 
Peak  Solutions  and  Nielsen/ZNetRatings 

KEYNDTE  ADDRESS: 

1:00  -  1:45  P.M. 
SHARED  VISIDN:  THE  HEART 
AND  SDUL  DF  A  WINNING 
TEAM 

Join  us  as  a  nationally-recognized  expert 
on  customer-focused  teams  delves  into  the 
newspaper  industry  and  shares  his  thoughts  and  visions  of 
winning  ways  to  develop  your  market  and  your  brand.  His 
entertaining  style  will  have  you  laughing,  listening  and 
learning! 

Joe  Calloway,  Author  and  Producer,  "Choose  Success" 

1:45  P.M.  -  3:00  P.M. 

UNDERAGE  WEB  HABITS 

This  group  of  "wired  teens"  will  share  with  you  how 
they  use  the  Web,  where  they  go  and  why.  Then 
they'll  review  newspaper  and  non-newspaper  Web 
sites  and  tell  you  their  likes  and  their  dislikes,  what's 
cool  and  what's  not,  what  your’re  missing  and  what 
you  should  be  missing,  and,  finally,  what  you  can  do 


CtllOWAY 


i 

J 

to  keep  them  coming  back  as  "wired  teens"  now  | 

and  "wired  adults"  in  the  future. 

This  panel  will  be  moderated  by  an  expert  in  teen  online  habits. 

3:00  p.m.  -  3:30  p.m.  j 

Refreshment  Break 
Sponsored  by  Everstream,  Inc. 

EXHIBITS  OPEN  AT  3:30  P.M. 

7:00P.M.  -  10:00  P.M. 

THE  EPpy™  AWARDS  DINNER 

Reception  Sponsored  by  Internet  Tradeline 

At  this  gala.  Cocktail  Reception  and  Dinner  we  will  present 
the  5th  Annual  EPpy™  Awards  honoring  the  best  interac¬ 
tive  services  produced  by  the  newspaper  industry  world¬ 
wide  in  19  categories.  The  EPpy™  Awards  have  become 
the  most  sought-after  awards  and  the  symbol  of  excel¬ 
lence  in  the  newspaper  industry. 

Keynote  Speaker:  Helen  Thomas,  UPl  White  House 
Bureau  Chief,  Dean  of  the  Washington  Press  Corps. 
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7:30  a.m.  -  8:30  a.m. 

Continental  Breakfast 

KEYNOTE  ADDRESS 
8:30  A.M.  -  9:30  A.M 
THE  FUTURE:  SURVIVAL  OF  THE  FITTEST 

Due  to  the  dynamic  nature  of  the  Web,  it  is  constantly 
changing  and  evolving.  The  best  companies  are  ahead  of 
the  evolution  and  poised  for  innovation.  What  are  the 
characteristics  of  these  visionary  companies?  We’ll  tell  you! 

9:30  A.M.  -  10:30  A.M. 

ROUNDTABLE  DISCUSSIONS 

A  wonderful  way  to  wind  down  from  the  conference 
will  be  at  our  Roundtable  Discussions.  Each  discussion 
will  last  one  hour  and  will  be  moderated  by  an  expert  in 
the  discipline.  The  Roundtables  will  then  be  repeated. 

Fun  on  the  Web:  Games,  Coupons,  Contests 

Rob  Seitz,  Information  Management  Consultant, 

Rob  Seitz  Communications 

Integration  of  Sales  Staffs 

Michael  Lawrence  Blinder,  President,  The  Blinder  Group 

E-Mail  Publishing  and  Products 

Vin  Crosbie,  President,  Digital  Deliverance,  LL.C. 

Networking  Beyond  Your  National  Borders 

-  Latin  America 

Christian  Dliver,  General  Manager,  Electronic 
Publications,  El  Universal 

Networking  Beyond  Your  National  Borders 

-  Europe 

Monique  van  Dusseldorp,  CED,  Van  Dusseldorp  &  Partners 


10:30  a.m.  -  11:00  a.m. 

Refreshment  Break 
Sponsored  by  Neo  Media 

11:00  A.M.  -  12:00  NOON 
ROUNDTABLE  DISCUSSIONS  (REPEATED) 
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BOOTH#  EXHIBITOR 

10Q,  102 . Thomson  Interactive 

Media 

104, 106  . SportsHuddle.com 

108 . Pinnacle  Peak  Solutions 

110,112 . InfiNet 

200  . 0penSpace.com 

201  . System  Integrators 

202,  204  . Atex  Media  Solutions 

203  . Pentawave 

205  . Progressive  Federal 

Technology  Systems  (PTFS) 

206  . Incpad  by  Westech 

207  . NewsBank  IncVReadex 

208  . Softlock.com 

209  . GolfServ  Online,  Inc. 

210  . AccuWeather 

211  . Advanced  Telecom 

Services.  Inc. 

212  . Classified  Ventures,  L.L.C. 

213  . GCN  Publishing 

218  . Real  Media,  Inc. 

219  ....  FreeZone  (Thomson  Target) 

221 . MediaStream 

223  . Methodfive 

224  . Tribune  Media  Services 

225,227  . IPIX 

230  .. .  American  Computerinnovator 

231  . ignite  Sports  Media 


EXHIBITORS 

As  of  December  10th 


BOOTH#  EXHIBITOR 

233  . Job  Options 

235  . ABC  Interactive 

236  . Infosis  Corp. 

237  . National  Gardening 

Association 

239  . News  Alert 

241, 243  . The  Sports  Network 

244  . InteliHealth,  Inc. 

245, 247  . EverStream  Media 

246  . ePodunk 

248, 250, 

349, 351  . Screaming  Media 

249,251  . TVData 

259  . Nando  Media 

261  . Waveshift  Technologies 

262  . iSyndicate 

300, 302,  304,  306  ....  E-The  People 

301,303  . K0Z.com 

305  _ Investment  Challenge  Corp. 

307  . Word  Of  Net,  Inc. 

308  . Autonomy 

310  . COIN  Corporate 

Interactive,  Inc. 

311  . Poynter  Institute 

313 . Capitol  Advantage 

318 . The  Internet  Company 

336  . Knight  Bidder  New  Media 

344  . Yack.com 


BOOTH#  EXHIBITOR 

345  . paper.net 

347  . Kinzan.com 

362  . Doubleclick 

400.402  . Gannett  Media 

Technologies  International  (GMTI) 

401.403  . IBM 

404  ...  SportsWare  Technologies.Inc. 

407  . Nielsen/ZNetRatings 

406  . Edgil  Associates.  Inc. 

408  . NFO-AD:  Impact 

409,411  . Bell  &  Howell 

410  . Stats,  Inc. 

412 . Electrografix  New  Media 

418 . Internet  Tradeline,  Inc. 

436  . SAXoTECH,  Inc. 

444  . Tele  Danmark  A/S  /Borsen 

445  . Qpass 

450  . dbusiness.com 

462  . CitiNetwork.com 

500,502,601,603  . Realtor  3D 

501  . New  Horizons  Team 

503  . Family  Features  Editorial 

Syndicate 

504  . Reed  Technology 

505  . RX  Remedy 

Communications  LLC 

507  . AudioScoop 

508  . HealthStreet  Interactive 


BOOTH#  EXHIBITOR 

510,512  . AdStar.com,  Inc. 

511 . Engage  Technologies 

513  . NAA’s  Bona  Fide  Classified 

518 . RegionOnline 

524  . MyWay.com 

530  . Intype,  inc. 

536  . The  Associated  Press 

544,645  . King  Features 

545  . Tele  Danmark  A/S 

551 . NewspaperDirect 

600  . UnionStreet.com 

602  . Nevermissasale.com 

610,612  . PowerAdz.com  LLC 

611  ...  Tele-Publishing  International 

613 . PRNewswire 

616 . United  Media 

618 . Rocket  Technologies 

620, 622  . Sportsmark 

624  . Iceni  Technology 

626  . ICopyright.com 

628  . Los  Angeles  Times 

Syndicate  New  Media 

630  . Accrue  Software.  Inc. 

634, 636  . Universal  New  Media 

638,  640  . International 

Demographics 

644  . Business  Wire 

646,  648  . Web  Transitions,  Inc. 


SPONSORSHIPS 

As  of  December  10th 


SPONSOR 

INFOSIS  CORP . 

KINZAN.COM  . 

K0Z.COM . 

THE  INTERNET  COMPANY  . . . 
KNIGHT  RIDDER  REAL  CITIES 

CITINETWORK.COM . 

TRIBUNE  MEDIA  SERVICES  . 

SYSTEM  INTEGRATDRS . 

PENTAWAVE . 


EVENT 

. . .  .Bus  Transportation  to  Center 

. Conference  Message  Board 

.  .Conference  T-Shirts  in  Tote  Bag 

. Bottled  Water 

. Conference  Phone  Cards 

.Floorplan  in  Conference  Program 

. Conference  Tote  Bags 

. Cyber  Cafe 

. Media  Lab 


SPONSOR 

AMERICAN  COMPUTER  INNOVATORS 

CLASSIFIED  VENTURES  . 

SCREAMING  MEDIA . 

REGIONONLINE . 

BELL  &  HOWELL . 

AOSTAR.COM.INC . 

INFINET . 

ICOPYRIGHT.COM . 

QPASS  . 


EVENT 

. Folders 

. Tbd 

.  .Conference  Daily  Coverage 

. Notepads  &  Pens 

. Badge  Straps 

. Badges 

. Relaxation  Station 

.Highlighters  in  Attendee  Bags 
. Aisle  Signs 


WEDNESDAY,  February  9 

Mid-Afternoon  Break . TV  Data 

Opening  Night  Reception . Real  Media 

THURSDAY,  February  10 

Breakfast  . Associated  Press 

Mid-Morning  Break . Atex  Media  Solutions 

Luncheon  (co-sponsors) . My  Way.com  and 

Electrografix  Afternoon 

Break  . Doubleclick 

Reception  (co-sponsors)  . Thomson  Interactive 

Media  and  SAXoTECH,  Inc. 


FRIDAY,  February  1 1 

Breakfast  . News  Alert 

Mid-Morning  Break . King  Features 

Lunch  (co-sponsors)  . Capitol  Advantage,  Nielsen/ZNetRatings  and 

Pinnacle  Peak  Solutions 

Mid-Afternoon  Break . Everstream,lnc. 

EPpy  Awards  Reception . Internet  Tradeline 

SATURDAY,  February  12 

Breakfast  . 

Mid-Morning  Break . Neo  Media 
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SPONSORS 


PLATINUM  SPONSORS 

Infosis 

Internet  Tradeline 
Intel 

Real  Media 
Screaming  Media 

PREMIER  GOLD  SPONSORS 

ACI 

InType,  Inc. 

RegionOnline 
Tribune  Media  Service 
Zip2  Corp. 


GOLD  SPONSORS 

Adhesive  Software 
Classified  Ventures 
Electrografix 
Infinet 
Koz,  Inc. 

Thomson  Interactive  Media 

PREMIER  DIAMOND 
SPONSORS 

The  Associated  Press 
2Publish 


DIAMOND  SPONSORS 

Ad-Star 

Atex  Media  Solutions 
Capitol  Advantage 
Future  Tense 
GCN  Publishing 
GolfServ  Online 
lcopyright.com 
Infonautics 

King  FeaturesIReed  Brennan) 

News  Alert 

Pentawave 

Pinnacle  Peak  Solutions 
TV  Data 


EXHIBIT  HOURS 


Wednesday,  February  9 
Thursday,  February  10 . 
Friday,  February  11... 


12:00  noon -8:00  p.m. 
.  .4:00  p.m.  -  8:00  p.m. 
..3:30  p.m. -7:00  p.m. 


Convenient  Free  shuttle  service  is  provided  between  the  Hyatt  Regency 
and  the  Trade  Show  at  the  Ernest  N.  Morial  Convention  Center 


EPpy™  AWARDS 


Kditor  &  Publisher 


Entries  have  been  received  in  the  following  categories.  An  international  panel  of  new  media  experts 
are  currently  judging  these  entries.  Join  us  at  the  Annual  EPpy™  Awards  Dinner,  Friday,  February  11th, 
to  see  who  will  receive  top  honors! 


CATEGORIES 


Best  Overall  U.S.  Newspaper  Online  Service 
Circulation  Greater  than  100,000 
Circulation  Less  than  100,000 
Weekly.  Community.  Free  and  Alternative 
Best  Overall  non-U.S.  Newspaper  Online  Service 
Best  non-Newspaper  Online  News  Service 
Best  College  Newspaper  Online  Service 
Best  Promotion  of  a  Newspaper  Online  Service 
Best  News  Section  in  a  Newspaper  Online  Service 
Best  Sports  Section  in  a  Newspaper  Online  Service 


Best  Business  Section  in  a  Newspaper  Online  Service 

Best  Entertainment  Section  in  a  Newspaper  Online  Service 

Best  Special  Section  in  a  Newspaper  Online  Service 

Best  Classified  Section  in  a  Newspaper  Online  Service 

Best  Community  Publishing  Effort  in  a  Newspaper  Online  Service 

Best  Oirectory  Application  in  a  Newspaper  Online  Service 

Best  Design  of  a  Newspaper  Online  Service 

Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 

Best  Shopping  Application  in  a  Newspaper  Online  Service 

Outstanding  Achievement  by  an  Individual  in  Online  Newspapeiing 


JOIN  US  AT  THE  ANNUAL  EPpy™  AWARDS  DINNER 

FRIDAY,  FEBRUARY  11™ 
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HIGHLIGHTS 


Media  Lab 

A  section  of  the  Trade  Show  exhibit  hall  will  be  devoted 
to  our  popular  Media  Lab  presentations.  The  Media  Lab 
allows  vendors  15  minutes  to  capture  your  attention  and 
imagination  with  demonstrations  of  their  products/ser¬ 
vices.  These  power-charged,  focused  presentations 
include  answering  any  questions  that  you  may  have. 
The  Media  Lab  is  open  during  exhibit  hours.  It's  the 
quick  and  convenient  way  to  get  a  briefing  on  the 
newest  technology  available. 


Trade  Show 


We  moved  the  Trade  Show  to  the  Ernest  N.  Modal 
Convention  Center  to  provide  the  huge  amount  of 
space  needed  for  all  the  vendors  that  will  be  attending 
and  displaying  their  products.  The  exhibit  hall  will  be 
filled  to  capacity  with  over  100  exhibitors.  Think  of  the 
Trade  Show  as  your  problem  solver,  filled  with  all  sorts 
of  publishing  tools,  ideas,  and  solutions  needed  to  fully 
achieve  the  potential  of  your  online  publication. 

Gala  EPpy™  Awards  Dinner! 

On  Friday  evening,  February  1 1,  we  will  present  the 
Fifth  Annual  EPpy™  Awards  for  the  Best  Newspaper 
Online  Services.  Amidst  great  pomp  and  ceremony, 
winners  in  nineteen  special  categories  will  be  recog¬ 
nized.  The  grande  dame  of  the  Washington  Press 
Corps.,  Flelen  Thomas,  will  be  the  dinner  speaker.  Don’t 
miss  this  exciting  event!  You  receive  one  ticket  as  part 
of  your  registration. 

Live  Jazz  Music! 

The  Naples  Daily  News  Traditional  Jazz  Band  will  pro¬ 
vide  live  jazz  music  at  the  conference.  This  band  was 
organized  in  1988  by  the  President  and  Publisher  of  the 
Naples  Daily  News,  Corbin  Wyant,  who  also  serves  as 
its  trombone  player!  The  group  was  originally  formed  to 
celebrate  the  75th  anniversary  of  the  newspaper.  The 
band  celebrates  regular  performances  drawing  crowds 
of  over  4,000.  Much  of  the  music  they  play  was  written 
in  1923,  the  same  year  the  newspaper  was  founded. 

Hotei 

The  Hyatt  Regency  New  Orleans  is  a  32  story  atrium 
including  over  1,000  guest  rooms,  100  suites,  exclusive 
Regency  Club  accommodations,  outdoor  pool. 


whirlpool  and  a  fully  equipped  fitness  center.  It  is  located 
in  the  heart  of  downtown  New  Orleans,  minutes  from 
the  French  Quarter,  Bourbon  Street,  the  Mississippi 
Riverfront  and  the  Convention  Center.  The  hotel  is  only 
12  miles  from  the  New  Orleans  International  Airport 
with  a  complimentary  "Hyatt  Express"  shuttle  to  the 
French  Quarter  and  the  Mississippi  Riverfront.  If  you 
forgot  to  pack  something,  don’t  worry!  The  hotel  is  con¬ 
nected  to  the  Louisiana  Superdome  and  New  Orleans 
Shopping  Centre,  featuring  Macy’s,  Lord  &  Taylor  and 
other  fine  stores.  You  can  enjoy  fine  cuisine  and  a 
spectacular  view  right  on  top  of  the  hotel  at  the  Top  of 
the  Dome  Steakhouse,  New  Orleans’,  only  revolving 
rooftop  restaurant. 

Single  or  Double  Room:  $175.00 
Regency  Level  is  an  additional  $35.00 

A  limited  number  of  rooms  are  available  at  these  special 
rates,  so  reserve  your  room  EARLY!  (January  18  is  the 
final  date  for  thec.e  special  rates]  Please  contact  the 
Hyatt  Regency  directly  at  (504]  561-1234,  (800]  233-1234 
or  fax:  (504]  587-4141.  To  receive  this  special  rate  you 
must  mention  that  you  are  an  attendee  of  the 
Interactive  Newspapers  Conference  and  Trade  Show. 

Travel 

Take  advantage  of  special  low  cost  negotiated  airfares 
with  Continental  Airlines.  To  book  your  travel  itinerary, 
contact  Continental  Meeting  Services  at  (800]  468-7022 
and  make  sure  to  mention  the  Reference  Number:  IJD 
IPH  for  your  discount. 

Special  Needs  S 

If  there  is  anything  we  can  do  to  make  your  participation 
easier  or  more  convenient  please  check  the  appropriate 
box  on  the  registration  form  and  fax  it  to  (330]  963-0319. 

Cancellation  Policy 

Should  you  be  unable  to  attend  for  any  reason,  please 
inform  us  in  writing.  Cancellations  received  between 
December  2,  1999  and  January  1,  2000  will  incur  a  50% 
service  charge.  Cancellations  received  after  January  2, 2000 
or  registrants  who  do  not  attend  are  liable  for  the  full 
registration  fee.  Substitutions  can  be  made  at  any  time 
prior  to  the  conference  in  written  form  and  faxed  to 
(330]  963-0319. 

Sponsorship  and  Exhibit  Opportunities 

Trade  Show  spots  and  sponsorships  were  picked  up 
fast  for  this  growing  event.  However,  promotional 
opportunities  are  still  available.  For  companies  wishing 
to  promote  their  products  and  services  to  new  media 
professionals  in  this  booming  industry,  this  is  a  confer¬ 
ence  not  to  be  missed!  To  reserve  an  exhibit  space 
and/or  sponsorship,  please  call  your  E&P  advertising 
representative  or  Dennis  O’Neill  at  (212]  675-4380,  ext. 

1 17,  as  soon  as  possible.  Don’t  waste  any  time,  the 
opportunities  are  going! 


ES  Editor  &  Publisher’s  1 Annual 

IMTERAaiVE  NEWSPAPERS 
ONFERENCE  AND  TRADE  SHOW 

J  YES!  Register  me  at  the  special  price  of  $1,395  . . _ 

Conference  registration  fee  is  $1,395  before  January  9,  $1,495,  before  February  9,  and  $1,595  at  the  door. 

Association  discount  for  AAN,  AIM,  AFCP,  FAPIA,  IFPA,  NNA  and  SNA  is  35%  off  registration  fee. 

Register  3  and  send  a  4th  for  free!  [All  submissions  need  to  be  sent  together] 

CRegistration  includes  conference  meals,  receptions  and  one  ticket  to  the  EPpy™  Awards  Banquet] 

□  YES!  Register  me  for  one  of  the  optional  4-hour  tracks  offered  Wednesday,  February  9th 

[select  one,  sessions  run  concurrently] 

□  Business  . an  additional  $150.00  . . 

J  Content . an  additional  $150.00  . . 

□  Technology  . an  additional  $150.00  . . 

□  Classifieds . an  additional  $150.00  . . 

Total  Cost  . . 

Attendee  Information 

Name: _ 

Title: _ 

Phone:  (  ] 

Address: _ 

City: _ State: _ Zip: _ Country: 

E-Mail  Address: _ 

Web  Site  URL: _ 


Company: 
Fax:  (  ]. 


How  did  you  hear  about  the  interactive  Newspapers  Conference  and  Trade  Show? 

J  Brochure  [Man  Code  on  address  label _ ]  □  Print  Advertisement  □  Press  Release 

J  Telemarketing  □  Word  of  Mouth  □  E-Mail  □  Web  Site 

Payment  Information:  Register  on  our  Web  site  at  www.mediainfo.com.  ah  transactions  are  secure. 

□  My  check  is  enclosed  (u.s.  funds  only,  payable  to  Editor  &  Publisher]  Check  must  be  through  U.S.  bank. 

□  Bill  my  □  AMEX  □  VISA  □  MC  Card  #: _ 

Exp.: _ Signature: _ 

Cancellation  Policy:  Cancellations  received  between  December  2, 1999  and  January  1, 2000  will  incur  a  SOo/o  service  charge.  Cancellations  after 
January  2, 2000  NO  REFUND.  Substitutions  can  be  made  at  any  time  prior  to  the  conference  in  written  fomt  only  and  fax^  to  [330]  963-0319. 

Please  submit  registration  form  with  payment  to:  Editor  &  Publisher  Conferences, 
P.O.  Box  75873,  New  York,  NY  44101-2199  or  fax  (330)  963-0319. 

If  you  have  any  questions  regarding  the  program, 
please  call  (888)  536-8536  or  e-mail  kathyd@mediainfo.com. 

If  you  have  any  questions  regarding  registration,  please  call  (330)  425-9330 


—I  Please  check  here  if  you  are  phys'cally  challenged  and  have  any  special  needs  at  the  conference.  We  will  be  in  touch  with  you. 


DON’T  MISS 
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CONFERENCE  KEYNOTE  SPEAKERS 


Helen  Thomas 

UPl  White  House_^ 
-  Bureau  Chief 


Joe  Calloway 

Author  and  Producer  of 
"Choose  Success" 


Marianne  Caponetto 

Vice  President,  Worldwide 
Media/Digital  Media,  IBM  t 
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The  BIGGEST  Trade  Show  yet!  More  than  1 25  Exhibit  Booths 


EDITORdfPUBLISHER 

Where  You’ll  Find  the  Powers  of  the  Press™ 
do  ADWEEK  CONFERENCES, 

1515  Broadway,  15th  Floor,  New  York,  NY  10036 


Your  Induiiir  . 

and  Trade  is  BIGGER 

and  BETTER  than  ever! 


viewpoint 


PUBLISHER 

EDITOR-IN-CHIEF  Sidney  Holl 


INTERIM  EDITOR 
EXECUTIVE  EDITOR 
MANAGING  EDITOR 
INTERIM  FEATURES  EDITOR 
EDITOR/MEDIAINFO.COM 

EDITOR  AT  LARGE 
ASSOCIATE  EDITORS 


REPORTERS 


CONTRIBUTING  EDITOR 
COPY  CHIEF 


William  F.  Gloede  lExl  115] 
Steve  Yahn  |ExL  235) 

Kimberly  Scheck  [Ext  235) 
Greg  Mitchell  (Exl  223] 

Carl  Sullivan  [Ext.  222| 

Karim  Mostafa.  Asst.  |Exl  233) 
Mark  Fitzgerald  (773)792-3512 
Dave  Astor  |Ext.  226) 

Lucia  Moses  |Ext.  234| 

Joe  Nicholson  [Ext.  228| 

Jim  Rosenberg  |Exl  224) 

Joe  Strupp  {Ext.  238] 

Ellen  Liburt  [Ext.  499] 

Jamie  Santo  [Ext.  229| 

Jason  Williams  [Ext.  227[ 

Allan  Wolper  (212)  563-6614 
J.J.  McGrath  |Exl  230] 


EDITOR  EMERITUS  Robert  U.  Broxn 


ART/DESIGN  DIRECTOR  Reiko  Matsuo  [Ext.  22 1  [ 
ASSISTANT  ART  DIRECTOR  Dorothy  Szemiot  [Ext.  220[ 


VICE  PRESIDENT,  PUBLISHER  Dennis  O'Neill  [Ext  117] 
SALES/ADVERTISING 

ASSOCIATE  Betsy  Malonev 
ADVERTISING  DIRECTOR  (301)655-5712 
ADVERTISING  SALES  MANAGER  M.  Eileen  Long  [Ext  295[ 

REGIONAL  ADVERTISING  MANAGERS 
NORTHEAST/NEW  ENGLAND  Richard  E.  Ferreira 
(508)  821-4670 

EAST/CANADA  Howard  E.  Rood  [Ext.  I60| 
WEST/CANADA  Jill  Martin 

1831)625-6902 

MIDWEST  Greg  Law ner  [Ext  1 58 1 


ADVERTISING  PRODUCTION  Louis  Seeger 

Adeline  Cippolelti 
Elise  Echevarietta 
Alison  Hamilton 

CLASSIFIED 

ADVERTISING  PUBLISHER  Harold  Itzkowiiz 

Hazel  Preuss,  Asst.  [Ext  295] 

SALES  REPRESENTATIVES  Michele  Appello  [Ext  295] 
Lisa  Dixon  (Ext  174] 


CIRCUUTION  DIRECTOR  Chris  Wessel 

MIS  DIRECTOR  Ian  E.  Anderson  (Ext  300] 
PROMOTION  DIRECTOR  Lawrence  J.  Bumagiel  |Ext  150] 
Denniston  Brown.  Asst  [Ext  I5I| 


ADWEEK  MAGAZINES 

DEPUTY  EDITOR/BUSINESS  AFFAIRS 

John  J.  O'Connor 

VICE  PRESIDENT/CREATIVE  DIRECTOR 
Wally  Lawrence 

VICE  PRESIDENT/MARKETING 
Maty  Beth  Johnston 

SENIOR  VICE  PRESIDENT/GENERAL  MANAGER 
Louis  Isidora 

SENIOR  VICE  PRESIDENT/MARKETING 
Kenneth  Marks 

EXECUTIVE  VP/EDITOR-IN-CHIEF 
Sidney  Holt 

EXECUTIVE  VP/GROUP  PUBLISHER 
Michael  E.  Parker 
PRESIDENT 
Mark  A.  Dacey 

CHAIRMAN 
John  C.  Thomas.  Jt 


BPI  COMMUNICATIONS 
CHAIRMAN 
Gerald  S  Hobbs 
PRESIDENT  &  CEO 
John  Babctx'k.  Jt 

Executive  vp:  Mark  A.  Dacey,  Robert  J.  Dowling.  Howard  Lander 
Senior  vp:  Georgina  Challis.  Paul  Curran.  Anne  Haire.  Rosalee 
Lovett,  Craig  Reiss;  Vice  President:  Glenn  Heffeman 
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The  ombudsmen  ‘movement’ 
—  Maybe  in  the  21st  century 

When  a  big  story  breaks,  newspapers  will  rip  up  their  front  pages  in  a  heartbeat. 
But  when  it  comes  to  appointing  someone  who  will  ensure  that  reader  complaints  are 
heard  and  acted  upon,  the  U.S.  newspaper  industry’s  motto  is:  Go  slow  —  very  slow. 

Newspaper  reader  representatives  like  to  speak  of  themselves  as  part  of  an 
ombudsman  “movement.”  They’re  referring  to  the  system  of  handling  complaints 
that  originated  in  Sweden  in  1 809.  But  the  movement  to  ombudsmen  by  American 
papers  has  been  decidedly  glacial.  More  than  three  decades  after  The  Courier- 
Journal  and  the  old  Louisville  Times  in  Kentucky  appointed  the  first  ombudsman, 
a  grand  total  of  35  papers  employ  an  “ombud.”  reader  representative,  public  editor, 
or  similarly  titled  staffer  to  act  as  an  internal  critic  or  public  sounding  board. 

That’s  a  penetration  of  not  even  3%  of  the  nation’s  1,489  daily  papers. 

In  fact,  all  U.S.  papers  combined  employ  hardly  more  ombuds  than  the  28  read¬ 
er  reps  and  fact  checkers  who  work  on  the  ombudsman  committee  at  a  single  Tokyo 
newspaper,  the  Yomiuri  Shimbun.  America  is  everywhere  hailed  as  the  world  cen¬ 
ter  of  innovation,  but  hiring  an  ombudsman  is  apparently  too  radical  an  experiment 
for  some  of  the  biggest  and  best  U.S.  papers.  That’s  the  only  way  to  explain  why 
the  Moscow  paper  Izvestia,  reinventing  itself  after  decades  as  the  Soviet  govern¬ 
ment’s  propaganda  sheet,  has  had  an  ombudsman  since  1 993  —  yet  no  one  has  ever 
held  that  position  at  The  New  York  Times,  The  Wall  Street  Journal,  or  USA  Today. 

Now,  however,  there  is  some  evidence  of  actual  motion  in  the  ombudsman  move¬ 
ment.  “The  tide  seems  to  be  turning.”  says  John  V.R.  Bull,  the  always  astute  industry 
observer  who  has  been  The  Philadelphia  Inquirer’s  ombudsman  for  the  past  16  years. 
As  Lucia  Moses  reports  in  this  week’s  cover  story,  such  big  papers  as  the  Los  Angeles 
Times,  The  Miami  Herald,  and  The  Atlanta  Journal-Constitution  all  have  added 
ombudsmen  in  the  past  year.  One  major  reason  is  the  devastating  impact  of  the 
December  1998  American  Society  of  Newspaper  Editors  study  that  portrayed  an 
American  public  disgusted  by  the  factual  inaccuracies,  grammatical  errors,  and 
spelling  mistakes  they  see  on  newspaper  pages.  As  years  of  .slumping  circulation 
makes  clear,  if  readers  feel  they  aren’t  being  heard,  they  have  a  simple  and  effective 
way  to  register  their  complaints:  They  stop  dropping  quarters  in  the  news  rack. 

Against  these  facts,  the  traditional  argument  against  ombudsmen  sounds  increas¬ 
ingly  hollow.  We  already  are  our  newspapers’  ombudsmen,  editors  roundly  declare. 
The  problem  is  editors  often  make  poor  ombudsmen.  The  most  thorough  study  of 
libel  lawsuits,  the  Iowa  Libel  Research  Project,  found  that  most  people  who  end  up 
filing  suit  had  talked  to  an  editor  or  reporter  first  —  and  met  with  such  an  infuriat¬ 
ingly  defensive  reaction  that  it  steeled  their  determination  to  haul  the  paper  into  court. 

We  can’t  pretend  to  be  optimistic  about  this  latest  mini-boom  in  ombudsmen. 
The  numbers  of  reader  reps  swelled  a  bit  back  in  the  1980s,  too.  But  when  reces¬ 
sion  hit.  newspapers  trimmed  ombudsmen  even  quicker  than  they  did  web  widths. 
Now  the  economic  good  times  are  back  —  but  newspaper  credibility  has  never  been 
more  impoverished.  That’s  a  combination  that  cries  out  for  giving  newspaper 
ombudsmen  an  honest  shot  at  winning  back  readers. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Jounuilisi,  established  March  22.  1884:  Sew  spupenhm,  March  1892; 

The  Fourth  Estate.  March  1.  1894:  Editor  <S  Puhlisher.  Jane  29.  I9()l;  Advertisinii.  June  22.  1925. 

OFFICES:  General;  II  W.  19th  St.  New  York,  NY  UK)  M .  voice:  (212)  675-4380:  Kditorial  fax;  (212)  691- 
7287;  .Vdverti.sing  fax;  (212)  691-6939;  Circulation  fax;  (212)929-1894:  Corporate  e-mail;  edpub(n  mediain- 
fo.com;  Web  Site:  hltp://w ww.mediainfo.com.  Chicago;  6505  W.  Palatine  Ave..  Chicago.  II  60631:  (773)  792- 
3512;  fax  (773)  792-3513.  Mark  Fitzgerald.  Editor  at  Large.  Carmel;  P.O.  Box  223513,  Carmel.  CA  93922-3513: 
(83! )  625-6902:  fax  (83 1 )  625-6911.  Jill  Martin.  Western  Regional  Advertising  Manager. 
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Increasingly,  newspapers  call  on 
ombudsmen  to  cure  what  ails  them 


Self-definition 


om-BUDS-man 

An  ombudsman  is  someone 
who  handles  complaints  and 
attempts  to  find  mutually  satisfactory 
solutions.  They  can  be  found  in 
governments,  corporations, 
hospitals,  universities,  and  other 
institutions.  The  first  ombudsman 
was  appointed  in  1809  in  Sweden  to 
handle  citizens’  complaints  about  the 
government.  The  word  is  pronounced 
“om-BUDS-man”  and  is  Swedish  in 
origin. 

Source:  Organization  of  News  Ombudsmen 
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Their  motto  might  be,  "Jour¬ 
nalist,  heal  thyself!"  While  their 
job  description  varies,  and  they 
go  by  different  names  — 
ombudsman,  reader  representa¬ 
tive.  or  public  editor  are  common  ones  — 
their  function  is  essentially  the  same:  to  lend 
an  ear  to  readers  and  serve  as  an  internal  crit¬ 
ic.  Sometimes,  there's  a  price  to  pay,  howev¬ 
er.  for  prescribing  tough  medicine. 

Journalists  love  to  probe,  and  criticize,  but 
are  famously  thin-skinned  themselves,  and 
“ombuds"  are  in  the  awkward  position  of 
having  to  criticize  their  own  newspapers  — 
which  can  mean  taking  their  employers,  co¬ 
workers.  or  former  colleagues  to  task. 

“At  some  level,  you're  viewed  as  a  mem¬ 
ber  of  internal  affairs  of  a  police  department." 
says  Mark  Jurkowitz,  media  writer  for  The 
Boston  Globe. 


By  Lucia  Moses 

He  e.xperienced  that  tension  when  he  was 
the  Globe's  ombudsman  from  1994  to  1997 
and  he  blasted  a  controversial  Globe  column 
that  questioned  the  Vietnam  War  record  of 
U.S.  Sen.  John  Kerry.  D-Mass.  "1  wrote  a  col¬ 
umn  saying  it  had  no  business  running  in  the 
paper  without  more  evidence."  Jurkowitz 
recalls.  His  bosses  didn't  question  the  col¬ 
umn.  but  that  critique  and  others  made  him 
unpopular  with  some  staffers.  "Without  nam¬ 
ing  names,  there  are  still  people  in  this  build¬ 
ing  who  won't  talk  to  me,"  he  says. 

Nevertheless,  more  and  more  American 
daily  newspapers  are  turning  to  some  form 
of  ombudsman.  The  Miami  Herald,  the  Los 
Angeles  Times.  The  Atlanta  Journal- 
Constitution,  and  the  Akron  (Ohio)  Beacon 
Journal  all  have  added  reader  reps  in  the  past 
year.  While  their  numbers  are  still  small  — 
out  of  1.489  U.S.  dailies,  only  about  35  have 
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them  —  the  recent  uptick  has  signaled  a  sig¬ 
nificant  trend. 

“The  tide  seems  to  be  turning,”  says  John 
V.R.  Bull,  The  Philadelphia  Inquirer's 
ombudsman  of  16  years.  “We  suspect  that 
the  latest  ASNE  study  showing  people  hate 
us  and  mistrust  us  has  finally  gotten  through 
to  editors.” 

The  December  1998  study  by  ASNE 
www.mediainfo.com 


Concern  about  waning  credibility  with 
readers  is  prompting  some  U.S.  news¬ 
papers  to  hire  ombudsmen.  A  December 
1998  study  by  the  American  Society  of 
Newspaper  Editors  found; 

•  More  than  a  third  of  Americans  say 
they  see  spelling  or  grammatical  mistakes 
in  their  papers  more  than  once  a  week. 


(American  Society  of  Newspaper 
Editors)  was  among  the  latest  bad  news 
for  newspaper  credibility.  The  results 
—  showing  a  public  weary  of  mis¬ 
takes,  possible  bias,  and  sensational¬ 
ism  —  weren’t  revelations  for  most 
editors.  But  they  no  doubt  encouraged 
the  growth  of  ombudsmen  —  or  ^ 
“ombuds,”  as  some  call  themselves. 

In  some  cases,  declining  readership  in¬ 
spired  a  change.  Like  most  U.S.  daily  news¬ 
papers,  The  Miami  Herald  was  losing  circula¬ 
tion.  The  Herald  conducted  focus  groups, 
surveyed  readers,  and  invited  them  to  news 
meetings. 

In  late  1998,  the  paper  decided  that  wasn't 
enough,  and  appointed  one  of  its  seasoned 
editors,  Barbara  Gutierrez,  as  reader  repre¬ 
sentative  for  the  Herald  (and  El  Nuevo 
Herald,  its  Spanish-language  sister  paper). 

Despite  the  increase  in  ombudsmen,  how¬ 
ever,  most  papers  don’t  have  them,  for  rea¬ 
sons  either  economic  or  philosophical. 

Citing  budget  restraints.  The  Press- 
Enterprise  in  Riverside,  Calif.,  eliminated  its 
ombudsman  position  last  November  to  free 
up  more  money  for  reporters,  for  example. 
The  New  York  Times,  on  the  other  hand,  has 
no  ombudsman  because  it’s  not  persuaded 
that  they  improve  the  quality  of  journalism. 
Managing  Editor  Bill  Keller  says. 

“The  idea  is,  you  want  the  paper  to  be 
responsive  to  critics.  That’s  what  we  think 
editors’  jobs  are,”  he  says.  “You’re  sort  of 
absolving  editors  of  what  should  be  their 
responsibility.” 

‘Ombud’  sprouts  in  Sweden 

The  first  ombudsman  was  appointed  in 
1809  in  Sweden  to  handle  citizens’  com¬ 
plaints  about  the  government,  according  to 
the  Organization  of  News  Ombudsmen.  The 
concept  came  to  Japan  in  1922,  when  the 


•  59%  believe  newspapers  are  con¬ 
cerned  mainly  with  making  profits,  rather 
than  serving  the  public  interest. 

•  63%  say  they  “feel  better”  about  the 
quality  of  the  news  coverage  they  get 
when  they  see  corrections. 

•  78%  believe  there’s  bias  in  the  news 
media. 


.  are  com- 

ing  to 
understand 
it’s  not  a 
waste  of  money. 

John  V.R.  Bull 

assistant  to  the  editor 
The  Philadelphia  Inquirer 


Asahi  Shimbun  newspaper  in  Tokyo  estab¬ 
lished  a  committee  to  receive  and  investigate 
reader  complaints. 

The  United  States  got  its  first  newspaper 
ombudsman  in  1967,  for  readers  of  The 
Courier-Journal  and  The  Louisville  Times  in 
Kentucky.  Today,  there  are  news  ombudsmen 
in  North  and  South  America,  Europe,  Asia, 
and  the  Middle  East. 

Many  ombuds  write  staff  memos  summa¬ 
rizing  readers’  comments  as  well  as  columns 
for  newspaper  readers.  Some  do  outreach 
work,  such  as  speaking  at  civic  gatherings. 
Other  duties  may  include  handling  correc¬ 
tions  or  reader  services. 

Because  so  many  variables  affect  reader 
sentiment,  it’s  difficult  to  tell  if  having  an 
ombudsman  pays  off  But  many  current  and 
past  ombuds  have  examples  of  cases  where 
they’ve  made  a  difference,  however  gradual. 

As  ombudsman  at  The  Washington  Post 
from  1992  to  1995,  Joann  Byrd  saw  increased 
appearances  of  blacks  in  feature  photos  after 
she  wrote  columns  reporting  that  they  tended 
to  be  underrepresented  in  such  pictures. 

She  also  believes  that  her  columns  pushing 
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her  newspaper  to  explain  itself  better  to  read¬ 
ers  led  it  to  seek  more  reader  feedback. 

Leonard  Downie,  the  Post's  executive  edi¬ 
tor.  agrees  that  Byrd  had  an  impact  on  the 
paper  on  both  counts. 

“You  make  a  difference  just  by  raising 
issues,  and.  frankly,  you  never  know 
how  much  concrete  difference  you  make 
at  the  paper,"  says  Byrd,  who  is  now 
editorial-page  editor  at  the  Seattle  Post- 
Intelligencer. 

The  Los  Angeles  Times'  first  reader 
representative.  Narda  Zacchino,  believes 
her  office  has  helped  reduce  the  number  of 
subscription  cancellations.  She  started  the  job 
in  March.  During  the  last  nine  months  of 
1999.  23  subscribers  canceled  for  editorial 
reasons,  down  from  444  in  the  comparable 
year-earlier  period,  she  says. 

“I  think  it's  Just  as  easy  for  a  subscriber 
to  pick  up  the  phone  and  call  us  (as)  the 
subscriber  department,  and  it's  more  satisfy¬ 
ing  because  they  can  rant  and  rave  and 
even,  in  some  cases,  get  some  satisfaction." 
she  says. 

The  Hartford  (Conn.)  Courant's  coverage 
of  a  local  gay  pride  parade  a  few  years  ago 
angered  readers  who  thought  the  paper 
focused  too  much  on  the  extremists  in  the 
crowd.  Reader  Representative  Elissa  Papirno 
agreed,  and  brought  those  concerns  to  the 
newsroom.  "The  next  year,  they  were  very 
conscious  of  doing  something  mainstream," 
she  recalls. 

And  at  The  Miami  Herald.  Reader 
Representative  Gutierrez  believes  she  helped 
prevent  a  firestorm  over  the  paper's  coverage 
of  the  anniversary  of  Pearl  Harbor  last  year 
by  reminding  editors  in  advance  of  the  date's 
importance  to  many  readers.  The  paper  ran  a 
story  and  photo,  and  didn't  get  a  single  com¬ 
plaint.  she  says;  others,  such  as  The 
Washington  Post,  which  gave  short  shrift  to 
the  anniversary,  weren't  so  lucky. 

Critiquing  the  critics 

As  Papirno  observes,  there  remains  strong 
sentiment  that  the  readers'  chief  "representa¬ 
tive"  should  be  the  newspaper's  top  editor, 
not  the  ombud.  But  she  and  other  reader  reps 
believe  that  even  if  editors  have  time  to 
respond  to  all  their  calls,  which  is  unlikely, 
they  don't  have  the  distance  and  perspective 
that  an  ombudsman  brings  to  the  task. 

The  New  York  Times'  Bill  Keller  admits  the 
time  he  spends  answering  readers'  mail  and 
calls,  while  substantial,  isn't  enough.  Never¬ 
theless.  he  says,  having  someone  else  do  it 


We’re  not  persuaded 


isn't  the  best  solution.  He  questions  whether 
ombudsmen  themselves  have  credibility  with 
readers,  because  they  tend  to  not  have  deci¬ 
sion-making  powers. 

"1  think  people  know  when  they  write  to 
me  with  a  complaint  ...  they  know  they're 
talking  to  someone  who  has  the  ability  to  fix 
it."  he  says.  Better  ways  to  improve  credibil¬ 
ity  are  running  corrections  and  having  sound 
accuracy  and  fairness  policies.  Keller  says. 

Proponents  counter,  however,  that  because 
ombudsmen  get  the  bulk  of  reader  feedback, 
they  have  the  luxury  of  stepping  back,  which 
permits  them  to  spot  patterns  in  errors  or 
reader  comments.  Also,  readers  often  prefer 
talking  to  someone  who's  removed  from  the 
process  and  won't  get  defensive,  they  say. 

Papirno  was  skeptical  when  she  was 
offered  the  reader  rep  Job  at  The  Hartford 


To  some,  Mike  Clark  might  seem  to 
have  the  loneliest  Job  in  the  world. 
As  The  Florida  Times-Union's 
reader  advocate,  he's  often  the  first  person 
readers  contact  with  their  calls  —  often 
critical  of  the  Jack.sonville  paper. 

As  someone  charged  with  monitoring  the 
paper's  goofs,  and  taking  it  to  task  when 
they  happen,  he  can't  easily  be  pals  with  his 
co-workers. 

“It's  not  always  pleasant,  because  I'm 
bearing  bad  news  on  a  regular  basis,” 
he  says. 

It's  gotten  easier  as  time  passed  and  his 
co-workers  grew  more  accepting. 


Courant.  where  she  was  then  an  Op-Ed  page 
editor.  She  believed  all  editors,  not  Just  the 
ombud.  should  talk  to  the  public.  Five  years 
into  the  Job.  she  feels  differently. 

"You  almost  don't  realize  how  much  it's 
needed  until  you  do  it."  she  says.  "1  think  in 
the  minds  of  the  public  it  makes  a  difference  to 
know  there's  someone  they  can  complain  to." 

Beyond  the  public-relations  benefit,  she 
believes  her  work  improves  the  paper  inter¬ 
nally.  Her  memos  summarizing  reader  com¬ 
plaints  are  available  to  everyone  at  the  paper, 
which  not  only  gets  the  news  staff  thinking 
about  readers,  but  also  educates  the  business 
side  about  what  Journalists  do. 

The  ‘ombud’:  inside  and  out 

Most  ombud‘  men  are  staff  members  who 
were  longtime  editors  at  the  same  paper.  They 
generally  report  to  the  editor  or  publisher,  and 
often  take  part  in  editorial  meetings. 

In  a  few  cases,  newspapers  have  hired  out¬ 
side  ombudsman,  believing  greater  distance 
allows  for  greater  independence.  At  The 
Washington  Post,  each  ombudsman  is  an 
independent  contractor  who  serves  a  two- 
year  term  with  an  optional  third  year.  He  or 
she  can't  be  fired,  has  sole  responsibility  for  a 
column  he  or  she  writes,  and  is  barred  from 
future  employment  at  the  Post. 

“We  see  the  ombudsman  as  a  person  who 
represents  what  readers  have  to  say  and  their 
own  view's  as  experienced  Journalists."  Exec¬ 
utive  Editor  Downie  says. 

While  each  model  has  pluses  and  minuses. 


It  helped,  too.  that  he  wasn't  the  paper’s 
first  internal  critic.  The  Times-Union  has 
had  a  reader  advocate  for  23  years;  Clark  is 
its  fifth. 

Now  in  his  12th  year  in  the  Job,  Clark 
credits  a  supportive  publisher,  an  assistant, 
and  his  own  coping  skills  with  helping  him 
survive. 

“I'm  not  burned  out.  but  I’ve  gone 
through  some  stressful  times  I’ve  re¬ 
bounded  from.”  he  says.  “You  have  to 
have  a  lot  of  patience,  and  you  have  to 
have  a  thick  skin.” 

At  one  such  time,  the  paper  got  slammed 
with  a  barrage  of  calls  when  it  published  an 


that  it  improves  the 
quaiity  of 
journai- 


ism. 

Bill  Keller 

managing  editor 
The  New  York 
Times 


One  ombudsman’s  experience 


Move  over,  Maytag  repairman 
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the  insider  model  is  better,  believes  Bill 
Babcock,  director  of  the  Silha  Center  for  the 
Study  of  Media  Ethics  and  Law  at  the 
University  of  Minnesota.  While  the  insider 
may  be  less  objective  about  the  paper,  the 
outsider  is  less  informed  about  the  inner 
workings  of  the  paper  and  at  a  disadvantage 
when  trying  to  explain  how  coverage  deci¬ 
sions  or  errors  were  made,  Babcock  says. 

Many  staff  ombudsmen  say  while  they 
work  for  their  papers,  there’s  an  understand¬ 
ing  that  they  have  autonomy  to  freely  criticize 
them,  and  have  had  no  problems  exercising  it. 

But  when  they  do.  they  risk  the  hostility  of 
their  peers  —  and  often  their  bosses. 

“I  sometimes  feel  like  the  Grim  Reaper 
walking  through  the  newsroom,  because  peo¬ 
ple  assume  every  time  I  come  through,  it’s 
because  of  an  error,”  says  George  Edmonson, 
public  editor  at  The  Atlanta  Journal- 
Constitution. 

Zacchino  came  down  on  her  company’s 
top  executives  in  a  column  in  November 
about  the  Los  Angeles  Times'  ill-fated  profit- 
sharing  deal  with  the  Staples  Center,  which 
sparked  a  national  scandal  and  led  Publisher 
Kathryn  M.  Downing  to  apologize. 


“It  was  obvious  it  was  not  going  to  be  real 
comfortable,”  she  recalls.  “Kathryn  never 
said  a  word  to  me,  but  I  heard  she  didn’t  like 
it.  I  heard  Mark  Willes  [CEO  of  parent  Times 
Mirror  Co.]  didn’t  like  it.  ...  He  thought  it 
lacked  context.” 

There  were  no  repercussions,  however,  and 
Zacchino  believes  that’s  because  the  people 
she  criticized  also  strongly  supported  the  cre¬ 
ation  of  her  Job,  and  in  her  30  years  at  the 
Times,  she’s  established  herself  as  indepen¬ 
dent.  She  and  Willes  had  a  long  talk,  and  part¬ 
ed.  she  believes,  with  a  better  understanding 
of  each  other’s  views. 

Other  ombuds  believe  that  answering  to 
the  publisher  rather  than  the  editor  adds  an 
extra  cushion  of  protection. 

Even  with  safeguards.  The  Boston  Globe's  Thomas  found  himself  on  the  hot  seat  when 
Jurkowitz  says,  the  job  is  stressful,  and  stay-  the  column  drew  nearly  300  angry  responses, 
ing  too  long  can  lead  to  burnout. 

“I  think  it’s  a  job  you  don’t  want  to  do  two.  Same  ends,  different  means 
three,  four  years,  because  there’s  wear  and  Some  papers  have  used  their  ombudsman 
tear.”  he  says.  to  target  specific  readership  needs.  Miami’s 

And  like  all  columnists,  ombuds,  who  are  Hispanic  population  was  surging,  and  when 
used  to  putting  out  other  people’s  fires,  occa-  The  Miami  Herald  decided  to  hire  a  reader 
sionally  start  their  own.  Jack  Thomas,  the  rep,  Barbara  Gutierrez,  a  well-known  Cuban 
Globe's  current  ombudsman,  did  it  when  he  American  who  is  former  executive  editor  for 
-  _  wrote  a  column  the  Herald's  sister  paper,  El  Nuevo  Herald, 

1  f  -li  slamming  the  was  a  logical  choice. 

worth  of  the  “We  have  a  very  diverse  population.”  says 
I  H|  paper’s  funnies  Larry  Olmstead.  Herald  managing  editor. 

I  after  readers  com-  “It’s  very  helpful  to  have  someone  with  bilin- 

about  gual  skills  in  that  market.” 
changes  in  its  In  addition  to  writing  columns  and  internal 
comics  section,  critiques,  Gutierrez  often  meets  with  commu- 

nity  groups  and  represents  the  paper  at  panel 
I  discussions.  She  believes  that,  in  small  ways. 

her  language  and  cultural  background  help 
Times-Union  bridge  a  gap  with  readers. 

Reader  And  The  Clarion-Ledger,  a  101,632- 

Advocate  circulation  daily  in  Jackson,  Miss.,  appointed 

Mike  Clark,  Eric  Stringfellow  —  an  African  American, 

with  assistant  Jackson  resident,  and  longtime  editor  —  as 

Diane  Dixon,  public  editor  in  part  to  help  solve  the  paper’s 

historical  credibility  problems  in  the  black 
community.  Executive  Editor  David  Petty 
says.  “It  was  extremely  valuable  that  he 
has  entree  in  the  minority  community,”  2 
Petty  says.  ^ 

Stringfellow  spends  part  of  his  time  attend-  | 
ing  public  forums  and  getting  readers  to  § 
attend  meetings  of  both  the  editorial  board  § 
and  the  reader  advisory  panel.  But  Petty  says  ^ 
he  also  helped  defuse  criticism  when  the  ^ 
paper  took  some  flak  for  its  coverage  of  a  S 
bribery  case  involving  a  black  city  council-  g 
man.  “People  have  brought  him  criticisms  ^ 
that  we’ve  responded  to,”  Petty  says.  “Those  ^ 
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Like  a 
lot  of 

newspa-  ^  ^ 
pers,  our  ^ 
circulation  trends 
seem  to  be  going 
down. 

Larry  Olmstead 

managing  editor,  The  Miami  Herald 


Florida 


In  general,  though,  he’s  found  readers 
appreciate  talking  to  someone  who  listens 
to  their  complaints  without  getting  de¬ 
fensive. 

And  occasionally,  readers  let  him  know 
they  appreciate  him. 

“Anybody  that’s  taking  complaints  all 
day,  it’s  not  going  to  be  an  easy  job,  but 
there’s  satisfaction,  too  —  people  saying 
‘Thanks’  a  lot,”  he  says.  —  Lucia  Moses 


interview  with  a  local  judge  who  made 
racially  insensitive  remarks.  Clark  tried 
to  explain  the  journalistic  imperative  of 
publishing  the  piece  to  readers.  But  being 
on  his  paper’s  side  didn’t  make  the  ordeal 
any  easier. 

“It  was  very  difficult  to  be  taking  emo¬ 
tionally  charged  calls  day  after  day  after 
day,  with  nothing  I  could  say  to  appease 
them,”  Clark  recalls. 


www.mediainfo.com 


are  extremely  important  things  that  can 
improve  our  credibility  with  readers." 


The  diplomatic  portfolio 

For  the  typical  ombudsman,  however,  \ 
most  of  the  day  is  spent  listening  to  read¬ 
ers’  complaints  about  story  angles,  helping 
them  get  letters  published,  passing  on  circu¬ 
lation  calls,  and  the  like. 

But  most  ombuds  can  recall  a  day  when  a 
goof  put  their  diplomatic  skills  to  the  ultimate 
test  —  and  made  an  obvious  case  proving  the 
benefit  of  having  a  reader  representative. 

For  The  Florida  Times-Union  in  Jackson¬ 
ville.  it  was  a  news  brief  that  caused  the  trou¬ 
ble  and.  in  fact,  became  literally  a  life-and- 
death  issue. 

“A  few  years  ago.  we  published  the 
address  of  a  man  who  got  murdered  going  to 
an  ATM  machine  to  get  money  to  buy  formu¬ 
la  for  an  infant."  recalls  Mike  Clark,  the 
paper's  reader  advocate.  The  assailant  was 
still  at  large,  thus  leaving  his  wife  and  her 
baby  at  risk.  The  victim's  widow  called, 
scared  for  her  safety  and  furious  at  the  paper. 

"It  was  stressful,  because  she  was  going 
through  a  grieving  process  already,  and  she 
was  very  critical  of  the  paper,"  Clark  recalls. 

At  his  urging,  the  paper  ended  up  amend¬ 
ing  its  ethics  policy  to  include  a  section  on 
crime  victims  and  trained  its  staffers  on  the 
subject.  Clark  talked  to  the  editors  and  writer 
about  why  the  address  was  published. 


For  this 
to  suc¬ 
ceed,  you 
have  to 
have  people  in 
these  positions  who 
aren’t  looking  over 
their  shoulders. 

Narda  Zacchino 

reader  representative 
Los  Angeles  Times 


Perhaps  most  importantly,  he  visited  the  vic¬ 
tim’s  family  and  lent  a  sympathetic  ear. 

"If  I  hadn't  been  there,  who  would’ve  had 
time  to  meet  with  the  family  and  talk  about 
change?”  he  asks. 

Joann  Byrd  had  a  similarly  rough  experience 
when  The  Washington  Post  ran  a  story  that  por¬ 
trayed  members  of  the  Christian  right  as  poor, 
uneducated,  and  easily  controlled.  Byrd  took 
countless  calls  from  angry  readers  over  the 
story.  "Listening  helped,  and  there  was  no  way 
to  defend  what  the  paper  did,"  says  Byrd,  who 
also  wrote  a  column  criticizing  the  paper. 

And  it’s  not  always  editorial  bloopers  that 


get  the  phone  ringing.  At  The  Atlanta 
Jonrnal-Constitution.  readers  were  outraged 
when  the  "Home  and  Garden”  section  was 
removed  from  some  editions  because  of  a 
production  change. 

Public  Editor  George  Edmonson  was  on 
the  job  less  than  three  months  when  his 
phone  started  ringing  off  the  hook  with  irate 
callers.  In  this  case,  the  problem  was  easily 
fixed.  Edmonson  talked  to  the  general  man¬ 
ager,  who  agreed  to  undo  the  change.  "The 
business  side  admitted  they  made  a  stupid 
move  and  put  it  back  where  it  was,”  he  says. 

Credibility:  A  paper’s  stock  in  trade 

Many  hope  improving  credibility  will 
translate  into  more  readers,  with  advertising 
dollars  to  follow. 

If  that’s  not  enough  to  convince  reluctant 
publishers,  proponents  argue  that  having  an 
ombud  can  defuse  potential  lawsuits.  They 
point  to  the  15-year-old  Iowa  Libel  Research 
Project,  which  found  that  complainants  who 
file  suit  usually  talked  to  the  editor  or  reporter 
of  the  story  first,  were  met  with  defensiveness, 
and  walked  away  angry  about  the  experience. 

The  University  of  Minnesota’s  Babcock 
points  out  that  newspapers’  credibility  is  too 
low  to  not  try  everything,  and  that  includes 
ombudsmen:  “Anything  we  can  do  to 
enhance  our  credibility  —  you  can  either  say, 
"We  have  a  duty  to  do  it,’  or.  *We  darned  well 
better  do  it.’”  ■ 


Different  models 


All  (ombuds)men  are  /lof  created  equal ... 


When  a  new.spaper  decides  to  ap¬ 
point  an  ombudsman,  one  of  the 
first  questions  centers  around 
what  model  is  best  for  the  organization. 

Most  ombudsmen  are  senior  editors  who 
interact  to  some  degree  with  the  staff.  While 
most  take  readers’  calls  and  write  a  column, 
the  job  is  shaped  to  a  great  extent  by  the  paper 
and  the  person  doing  it. 

While  some  ombudsmen  avoid  news  meet¬ 
ings,  Reader  Advocate  Mike  Clark  of  The 
Florida  Times-Union  in  Jacksonville  sits  in 
on  the  meetings,  where  he  freely  critiques  the 
paper.  Clark  says  the  interaction  makes  for  a 
healthier  relationship.  “You  have  to  coexist 
with  management.” 

Most  reader  reps  don’t  have  policy-making 


power,  and  ombuds  say 
that  distinction  is  impor¬ 
tant  to  preserving  their 
independence  of  the  sys¬ 
tems  they  monitor. 

While  some  ombuds¬ 
men  are  able  to  report  to 
the  editor  and  work 
unfettered,  others  say 
Michael  Fancher  answering  only  to  the 
The  Seattle  Times  publisher  gives  them  a 
better  feeling  of  autonomy. 

By  reporting  to  the  publisher.  Clark  says, 
“1  have  freedom  to  say  I  agree  with  you  as  the 
reader  and  disagree  with  the  editor.  I  would¬ 
n’t  feel  comfortable  saying  that  in  the  chain 
of  command.” 


For  other  papers,  the  more  distance  they 
have  from  the  ombudsman,  the  better.  At  The 
Seattle  Times,  Executive  Editor  Michael 
Fancher  hired  a  seasoned  outside  journalist 
under  a  non-renewable  contract,  believing  an 
editor  who  had  been  at  the  organization  a 
long  time  wouldn’t  be  .seen  as  independent. 

Times  staffers  bristled  at  the  ombudsmen’s 
critiques,  but  readers  responded  positively. 
“The  general  reaction  was,  T  really  respect 
the  fact  that  you’re  letting  someone  challenge 
you  and  take  you  to  task,”’  Fancher  says. 

That  arrangement  lasted  from  the  late  1980s 
to  the  early  1990s,  when  recession  hit  and  the 
position  was  eliminated.  The  paper  is  evaluat¬ 
ing  whether  to  resume  it,  Fancher  says. 

—  Lucia  Moses 
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Arizona 

Kathleen  Timms  to  publisher  of  The 
Winslow  Mail  as  well  as  the  Navajo  Hopi 
Ohsen’e)  and  the  Canyon  Shopper,  all  in 
Flagstaff,  from  advertising  manager  at  the 
Ohserx’er  and  Shopper. 


Herald  &  Review  in  Decatur  from  customer  Irwin  Kornblau  to  vice  president  of  mar- 
services  supervisor.  keting  for  New  York-based  Parade  from 

marketing  and  promotion  consultant  to  the 
Indiana  magazine. 

Gary  M.  Suisman  to  president  and  pub¬ 
lisher  of  the  daily  Journal  and  Courier  in  OrGQOn 

Lafayette  from  president  and  publisher  of  the  Ken  O’Toole  to  managing  editor  of  the 
Lansing  (Mich.)  State  Journal.  Suisman  sue-  weekly  Headlight-Herald  in  Tillamook  from 
ceeds  Richard  L.  Holtz,  who  retired.  managing  editor  of  the  daily  South  Idaho 

Press  in  Burley.  O'Toole  succeeds  Linda 
Shaffer. 


Arkansas 

Betty  B.  Smith  to  president  and  publisher 
of  The  Ba.xter  Bulletin  in  Mountain  Home. 
Smith  was  formerly  president  and  publisher 
of  The  Wausau  (Wis.)  Daily  Herald.  Smith 
succeeds  Hal  Tanner  III,  who  resigned  to  join 
his  family’s  paper,  the  Goldsboro  (N.C.) 
News-Argus. 


Massachusetts  ^^||| 

Justin  Brown  to  na- 

tional  security  correspon-  4 

dent  at  The  Christian  |B^  ^ 

Science  Monitor  in  Boston  f  , 

from  free-lancer  and  Ko- 

sovo  war  correspondent.  Brown 

Brown  succeeds  Jonathan  The  Chnst 
.  .  Science  K 

Landay 


Pennsylvania 

Joseph  DiMarino  to  president  of 
Philadelphia-based  MediaStream  Inc.,  a  sub¬ 
sidiary  of  Knight  Bidder,  from  vice  president 
of  sales  and  marketing.  DiMarino  succeeds 
Hal  Cohen,  who  remains  an  executive  at 
Knight  Bidder. 

Robert  Kennedy  to  vice  president  of 
technology  at  MediaStream  from  director  of 
development. 


California 

Chris  K.  Avetisian  to  the  newly  created 
position  of  vice  president  of  project  manage¬ 
ment  and  production  analysis  at  the  Los 
Angeles  Times  from  vice  president  of  project 
management  and  financial  planning  and 
reporting. 

Kim  McCleary  La  France  to  vice  president 
of  distribution  from  vice  president  of  project 
management. 


Micliigan 

Michael  G.  Kane  to  president  and  publish¬ 
er  of  the  Lansing  State  Journal  from  assistant 
to  the  president  of  Gannett  Co.  Inc.'s  Atlantic 
Newspaper  Group.  Kane  succeeds  Gary  M. 
Suisman  (see  "Indiana"). 


Soutfi  CaRjiina 

Jeffry  Couch  to  manag¬ 
ing  editor  of  The  Sun  News 
in  Myrtle  Beach  from 
assistant  managing  editor 
of  the  Fayetteville  (N.C.) 
Observer-Times.  Couch 
succeeds  John  X.  Miller, 
now  public  editor  of  the 
Detroit  Free  Press. 


Geoigia 

Paula  Grogan  Rattray  to  vice  president  of 
strategic  marketing  at  The  Atlanta  Journal- 
Constitution  from  vice  president  and  busi¬ 
ness  manager. 

Tony  DeFeria  to  creative  director  and  edi¬ 
torial  design  director  from  editorial  design 
director. 


fslew  York 

James  G.  Hackett  to 

vice  president  of  advertis¬ 
ing  at  USA  Weekend 
offices  in  New  York  from 
national  sales  director. 


Hackett 

USA  Weekend 


Mike  Feiler  to  publisher  I  ^ 

and  editor  of  the  daily  Post  i 
Falls  Press  from  manag-  ^ 

ing  editor  of  the  Coeur  \  j 

d'Alene  Press.  Feiler  sue- 
ceeds  Lila  Horvath,  who  pgj|gf 

will  be  the  advertising  Post  Fails  Press 
director  at  the  Post  Falls 
Press. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 
non-daily  newspaper  groups. 


Illinois 

Eric  Benderoff  to  deputy  business  editor 
at  the  Chicago  Sun-Times  from  deputy  fea¬ 
tures  editor/real  estate. 

Laura  Hengstler  to  the  renamed  position 
of  deputy  features  editor/home  from  assistant 
real-estate  editor. 


Dirks,  Van  Essen  &  Associates 

1 1 9  E.  Marcy  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 


Owen  Van  Essen 


PhilipMurruy 


Marsha  Fleming  to  the  newly  created 
position  of  community  liaison  for  the  daily 
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Steve  Yahn  to  executive  editor  of  E&P 
from  senior  managing  editor. 

Kimberly  Scheck  to  managing  editor 
from  news  editor. 

Reiko  Matsuo  to  art  and  design  director 
from  art  director. 

Dorothy  Szemiot  to  assistant  art  director 
from  art  and  graphic  assistant. 

J.J.  McGrath  to  copy  chief  from  copy 
editor. 

Joel  Davis  to  West  Coast  editor,  based  in 
Sacramento,  Calif.,  from  publications  editor 
for  the  California  Newspaper  Publishers 
Association. 

Ellen  Liburt  to  reporter.  Liburt  was  for¬ 
merly  an  editor  at  the  alternative  Cusco  Bay 
Weekly  in  Portland,  Maine,  and  a  feature 
writer  at  The  Item,  a  daily  in  Sumter.  S.C. 

Jason  Williams  to  reporter  from  copy 
editor. 

Jamie  Santo  to  reporter  from  research 
staffer. 


OBITUARIES . 

Journalist  Larry  Lee.  41,  told  friends  at  the 
last  U.S.  newspaper  he  worked  for  that  he 
enjoyed  the  simpler  lifestyle  of  Central 
America.  It  reminded  him  of  America  in  the 
195()s.  In  July  1998.  Lee  moved  to  Guatemala 
City  to  work  for  BridgeNews.  a  financial  wire 
service.  He  was  found  stabbed  to  death  in  his 
apartment  there  Dec.  28. 

The  reporter,  then  planning  another  in  a 
series  of  frequent  moves,  had  recently  placed 
an  ad  in  a  local  paper  to  sell  some  belongings, 
said  The  Associated  Press,  causing  police  to 
consider  robbery  as  a  motive  for  his  murder. 

After  a  stint  as  assistant  city  editor  at  The 
Stuart  NewsIPort  St.  Lucie  News  in  Florida 
from  April  to  July  1998.  Lee  sold  his  worldly 
goods  and  bought  a  one-way  ticket  to 
Guatemala  City.  He  free-lanced  at  first  for 
BridgeNews,  became  “an  invaluable  re¬ 
source."  according  to  Managing  Editor  Tony 
Ralf,  and  was  quickly  promoted  to  full-time 
reporter. 

On  Dec.  23,  1999,  Lee  wrote  a  friend  and 
former  colleague  at  the  San  Antonio  Express- 
News.  Jeanne  Russell,  that  he  had  decided  to 
work  as  a  volunteer  monitoring  problems  fac¬ 
ing  the  indigenous  peoples  of  Mexico’s 
southern  states.  Lee  planned  to  finish  his  Job 
at  BridgeNews  and  board  a  bus  to  Mexico 
City  in  January. 

In  a  farewell  to  her  friend  —  who  in  his 


la.st  letter  described  himself  as  a  “rolling 
stone”  —  Russell  wrote  in  the  Express-News: 
“Larry  never  quite  fit  in  anywhere  as  neatly 
as  his  suitcases  fit  below  the  bus  seat,  but  his 
quirky  ways  challenged  us.  ...  He  was  the 
kind  of  journalist  who  always  wondered  if 
writing  about  the  news  was  part  of  the  solu¬ 
tion.  More  and  more,  he  itched  to  do  some¬ 
thing  direct  to  help  others.” 

Lee  was  born  in  Rockford,  III.,  but  consid¬ 
ered  Doniphan.  Mo.,  home.  He  earned  a 
bachelor's  degree  from  the  University  of 
Arkansas  at  Little  Rock,  and  a  master's 
degree  in  journalism  from  the  University  of 
Missouri.  He  began  his  career  as  a  reporter  at 
the  Southwest  Times  Record  in  Fort  Smith, 
Ark.,  but  held  many  other  reporting  and  edit¬ 
ing  jobs.  a  number  as  a  free-lancer,  for  papers 
including  The  Commercial  Appeal  in 
Memphis.  Tenn..  The  Knoxville  (Tenn.) 
News-Sentinel  and  the  El  Paso  (Texas) 
Herald-Post.  —  Ellen  Liburt 

Roy  Alleman.  90,  fonrier  Hastings  (Neb.) 
Tribune  farm  editor,  died  Dec  30.  Alleman 
worked  at  several  Nebraska  newspapers 
before  he  became  Tribune  farm  editor  in  1969. 
He  was  the  owner  of  the  Grassland  News  in 
Thedford  and  an  editor  of  the  Central 
Nebraska  Farmer/Stockman  in  Cozad  and  the 
weekly  Custer  County  Chief  in  Broken  Bow. 
After  leaving  the  Hastings  Tribune  in  1977, 
Alleman  became  involved  in  agricultural  real 
estate,  contributed  articles  to  magazines  and 
farm  publications,  and  wrote  two  books. 

Leonard  Cohen.  82.  retired  editorial 
writer  for  the  Providence  (R.I.)  Journal,  died 
Dec.  27.  Cohen  had  worked  for  Maine’s  Guy 
Gannett  Newspapers  in  Portland  and  Augusta 
prior  to  joining  the  Journal.  For  20  years, 
Cohen  wrote  editorials  on  foreign  affairs  and 
articles  on  his  worldwide  travels  for  the 
Journal.  He  retired  from  the  paper  in  1987. 
He  was  a  president  of  the  New  England  chap¬ 
ter  of  the  Society  of  Professional  Journalists 
and  was  named  to  its  Academy  of  New 
England  Journalists,  receiving  a  Yankee  Quill 
Award  in  1985. 

Betty  Dietz  Krebs.  78.  former  arts  editor 
for  the  Dayton  (Ohio)  Daily  News,  died  Dec. 
31.  She  began  writing  free-lance  music 
reviews  for  the  former  Dayton  Journal  when 
she  was  15  and  served  as  the  women’s  editor 
before  joining  the  city's  Daily  News  in  1941 
as  woman’s  page  editor  and  art  critic.  During 


World  War  II.  she  served  in  nearly  every  edi¬ 
torial  post  at  the  paper,  and  in  the  I95()s,  she 
hosted  her  own  show  on  local  TV.  She  retired 
in  1994  after  53  years  with  the  paper. 

Avrom  “Al”  Romm.  73.  the  first  editor  of 
The  Times  Herald-Record  in  Middletown. 
N.Y..  and  a  vice  president  of  news  for  its  par¬ 
ent  company,  Ottaway  Newspapers  Inc.,  died 
Dec.  29  after  a  long  illness.  Romm  began  his 
career  as  a  reporter  for  the  Springfield  {Muss.) 
Union.  In  1957.  he  was  named  city  editor  of 
the  Daily  Record  in  Middletown.  When  the 
Record  merged  with  the  Times  Herald  under 
the  Ottaway  banner  in  October  1960.  Romm 
was  appointed  editor  of  The  Tunes  Herald- 
Record.  He  was  named  editorial-page  editor  in 
1976.  In  1982.  Romm  became  director  of 
news  quality  and  training  for  Ottaway.  a  job  he 
held  until  his  retirement  in  1991. 

Robin  Romano.  45.  assistant  sports  editor 
at  The  Boston  Globe,  died  Jan.  3  of  cancer. 
Romano  began  her  career  at  The  Patriot 
Ledger  in  Quincy,  Mass.,  while  still  a 
Northeastern  University  student.  She  later 
worked  at  The  Eagle-Tribune  in  Lawrence, 
the  old  Washington  Star,  the  Atlanta 
Constitution.  The  Dallas  Morning  News,  and 
The  Orange  County  (Calif.)  Register  before 
joining  the  Globe  in  1989. 

Ellen  Graves  Van  Cleve.  52.  director  of 
data  communications  for  The  New  York  Times. 
died  Dec.  19  of  a  pulmonary  embolism.  Van 
Cleve  joined  the  Times  in  1983,  and  had  been 
the  director  of  data  communications  since 
1988.  At  her  death,  she  was  first  vice  president 
of  the  Communications  Managers  Associa¬ 
tion.  and  was  to  be  president  in  2(XK). 

AWARDS. . 

The  American  Press  Institute  (API)  present¬ 
ed  its  second  Lifetime  Achievement  Award  to 
Edmund  C.  Arnold.  Arnold,  renowned  for  his 
knowledge  of  newspaper  design,  had  a  long 
career,  serving  as  editor  of  the  Frankenmuth 
(Mich.)  News  and  The  Linotype  News.  He  also 
was  on  the  faculty  of  journalism  schools  at 
Syracuse  University  and  Virginia  Common¬ 
wealth  University.  In  addition.  Arnold  spent  44 
years  as  a  columnist  for  Publisher’s  Auxiliary. 
wrote  26  books,  and  served  four  years  as  a 
columnist  for  E&P.  The  initial  API  award  was 
presented  in  1996  to  James  H.  Ottaway  Sr., 
who  died  recently  (see  story,  p.  12). 
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ScreamingMedia  pumps  up 
volume  of  content  providers 

SCRIPPS  HOWARD,  KNIGHT  RIDDER/TRIBUNE  JOIN  THE  NETWORK  BY  JASON  WILLIAMS 


ScreamingMedia  continued  to 
roar  in  the  new  year,  as  the 
rapidly  growing  Web  syndica¬ 
tion  company  added  several 
major  news  organizations  to 
its  stable  of  content  providers  Jan.  4. 

USAToday.com.  Knight  Ridder/Tribune, 
and  Scripps  Howard  Joined  a  list  that  in¬ 
cludes  the  New  York  Times  Syndicate,  The 
Associated  Press,  and  several  regional 
newspapers  and  new-media  publishers  that 
provide  real-time  content  to  Screaming¬ 
Media  for  redistribution  to  its  subscriber 
Web  sites. 

ScreamingMedia  has  been  busy  lately,  hir¬ 
ing  new  CEO  Kevin  Clark,  moving  to  a  new 
office  in  Manhattan,  securing  $30  million  in 
equity  funding,  and  increasing  its  work  force 
and  client  base  significantly  within  the  past 
year  (E&P,  Dec.  4,  p.  41). 

“Our  vision  is  to  build  the  world’s  largest 
aggregator  and  distributor  of  real-time  con¬ 
tent  on  the  Web,”  said  Clark. 

ScreamingMedia  “e-distributes”  the  collect¬ 
ed  content  to  Microsoft,  AOL.com.  About.com. 
Sun  Microsystems,  and  other  niche  and  verti¬ 
cal-content  sites.  But  what  would  these  Web 
sites  want  with  regional  newspaper  content 
from  places  such  as  Albuquerque,  N.M., 
Lexington.  Ky.,  or  Yakima,  Wash.? 

Mark  Lieberman,  president  of  About.com 


Ventures,  said  that  local  content  is  extremely 
important  to  his  business,  which  provides  vari¬ 
ous  guide  sites  that  rely  on  narrowly  focused  or 
“granular  news.”  About.com’s  local  guide 
sites,  developers  of  content  and  communities 
for  different  cities  and  towns,  in  particular  are 
interested  in  regional  news  stories. 

“Our  relationship  with  ScreamingMedia  has 
been  a  very  good  one  to  date,”  said  Lieberman. 
“With  any  young  company,  there's  going  to  be 
fits  and  starts  ...  but  they  have  done  a  very 
good  Job  addressing  our  needs.” 

Lorraine  Cichowski,  senior  vice  president 
and  publisher  of  USAToday.com,  said  that  it 
plans  to  target  the  online  USA  Snapshot  for 
submission  to  the  ScreamingMedia’s  content 
pool  and  is  also  considering  articles  from  its 
extensive  staff  of  technology  reporters. 


The  provider  agreement  USAToday- 
.com  signed  with  the  Web  syndicate  was 
based  on  a  “fairly  traditional  royalty 
model,”  she  said,  preferring  not  to  go  into 
specific  numbers  as  she  had  not  yet  seen 
the  final  agreement. 

Along  with  paying  royalties  to  providers 
for  articles  used,  ScreamingMedia  has  a 
revenue-sharing  program  in  the  works 
called  Instant  Contextual  Commerce, 
which  matches  content  submitted  with 
products  from  its  network  of  merchants. 

Content  providers  and  subscribers  use 
ScreamingMedia’s  SiteWare,  a  Java  Run- 
time-based.  nonplatform  application 
that  both  harvests  the  content  and 
places  it  on  the  Web  sites.  SiteWare  is 
now  included  in  the  application  CD- 
ROM  for  Red  Hat  Linux  6.1,  follow¬ 
ing  a  Jan.  6  agreement  with  the  Web 
development  software  company. 

ScreamingMedia’s  current  total  of 
nearly  500  providers  is  competitive 
with  iSyndicate’s  595  clients,  but  iSyn- 
dicate  has  a  much  larger  number  of  Web 
sites  among  its  affiliates.  Most  of  iSyn¬ 
dicate’s  content,  however,  are  links  that 
take  a  user  away  from  the  original  sub¬ 
scriber  site,  says  Clark,  while  Scream¬ 
ingMedia  creates  a  “sticky”  Web  site 
using  the  SiteWare  software.  ■ 


High  school  HighWired  awards 

In  a  program  that  demonstrates  the  chang¬ 
ing  tide  of  Journalism,  HighWired.com.  a 
Web-publishing  support  company  for  high 
schools,  announced  that  it  will  partner  with 
U.S.  News  Online  —  the  Web  site  for  U.S. 
News  &  World  Report  magazine  —  to  spon¬ 
sor  the  second  annual  Student  Online 
Journalism  Award  (SOJA)  program. 

The  SOJA  program  will  honor  high- 
school  Journalists  all  over  the  world  for 
their  achievements  in  online  high-school 
publications,  awarding  cash  prizes  totaling 
$15,000  and  an  internship  at  U.S.  News  & 
World  Report. 

More  than  600  students  from  39  states  and 

www.medialnfo.com 


several  countries  will  be  competing  in  this 
year’s  awards.  —  Jason  Williams 

AdStar  completes  $6-million  IPO 

AdStar.com,  installer  of  Advertisel23.com 
at  43  major  metropolitan  newspapers,  com¬ 
pleted  its  $6-million  initial  public  offering  on 
Dec.  28. 

Advertisel23.com  allows  customers  to 
enter  classified  advertising  directly  into 
newspapers’  or  agencies’  systems.  AdStar  has 
offices  in  Los  Angeles  and  New  York. 

PopMail  goes  the  New  York  Post 

PopMail.com  announced  that  it  has  signed 
an  agreement  with  NYPost.com,  the  Web  site 


of  the  New  York  Post,  to  provide  enewsnotifi- 
er  (ENN),  a  “permission-marketing”  e-mail 
service. 

“PopMail.com’s  targeted  marketing  ap¬ 
proach  offers  the  Post  a  state-of-the-art 
method  for  tracking  our  readers’  interests  in 
various  categories  of  news,  enhancing  our 
ability  to  give  our  readers  what  they  want, 
when  they  want  it,”  said  Jill  Carvajal,  gener¬ 
al  manager  of  the  Post's  Internet  division. 
“We  see  ENN  as  an  integral  part  of  our 
Internet  strategy  going  forward.” 

PopMail  announced  in  December  that  it 
had  completed  its  acquisition  of  ROI 
Interactive,  a  Dallas-based  “permission-mar¬ 
keting”  and  “affinity-based”  company. 
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Touching  ‘The  Untouchables’ 

IT’D  BE  A  CRIME  TO  NOT  BOOK{MARK)  THIS  CONFIDENTIAL  INFORMANT  BY  CHARLES  BOWEN 


Crime  is,  alas,  always  IcKal,  and 
our  newsrooms  are  constantly 
hungry  for  new  facts  and  figures 
to  help  us  understand  criminals 
and  the  justice  system.  The 
Internet  has  been  a  boon  to  police  reporters, 
providing  direct  links  to  data  from  state  and 
national  crime-fighters,  and  now  a  new  online 
gateway  promises  to  take  us  to  the  next  level  of 
cyberspace  reporting. 

Actually,  though,  if  you've  been  on  any  of 
the  criminal-justice  beats  for  a  while,  you 
may  already  know  these  good  people  from 
their  pre-Web  days.  The  "Sourcebook  of 
Criminal  Justice  Statistics"  has  been  com¬ 
piled  since  1973  by  researchers  at  the 
University  of  Albany.  It  is  the  product  of  a 
collaboration  between  the  Utilization  of 
Criminal  Justice  Statistics  Project  and  the 
Hindelang  Criminal  Justice  Research  Center. 

What's  new  is  that  the  "Sourcebook"  has 
come  to  the  Web.  Visit  the  site  at  http:// 
www.albany.edu/sourcebook.  where  a  text 
introduction  explains  the  organization  of  the 
electronic  edition,  then  provides  links  to  six 
broad  topic  areas: 

•  Characteristics  of  the  criminal  justice 
systems,  with  information  on  the  numbers  and 
types  of  agencies,  including  their  employees. 


expenditures,  and  workloads,  as  well  as  state- 
by-state  data. 

•  Public  attitudes  toward  crime  and 
criminal  Justice-related  topics,  featuring 
results  of  recent  opinion  polls  on  subjects  such 
as  fear  of  victimization,  police  performance, 
the  death  penalty,  gun  control,  and  drug  abuse. 

•  Nature  and  distribution  of  known 
offenses,  archiving  indicators  of  the  extent  of 
illegal  activities  around  the  nation,  with  sur¬ 
veys  of  victims  and  law-enforcement  agen¬ 
cies  among  them. 

•  Characteristics  and  distribution  of  per¬ 
sons  arrested,  with  tables  of  arrestees  by  age. 
sex.  race,  and  geographical  area,  categories  of 
crimes,  and  counts  of  illegal  assets  seized. 

•  Judicial  processing  of  defendants, 
providing  information  on  the  numbers  of 
adults  and  juveniles  processed  through  the 
courts  and  the  characteristics,  dispositions, 
and  sentences  of  defendants. 

•  Persons  under  correctional  supervi¬ 
sion.  with  data  on  probation  and  parole,  juve¬ 
nile  cases,  jail  and  prison  populations,  and 
executions. 

Click  any  of  the  section  links  for  a  list  of 
specific,  hyperlinked  reports.  The  reports  are 
presented  in  Adobe's  Portable  Document 
Format,  so  you'll  need  its  free  Acrobat 


Reader  software  installed  on  your  computer 
to  view  the  data.  The  site  will  link  you  to  a 
downloadable  version.  Also,  most  of  the 
tables  used  in  the  sourcebook  are  available, 
by  request,  in  Lotus  spreadsheet  format.  And 
print  copies  of  the  "Sourcebook"  are  avail¬ 
able  from  the  BJS  Clearinghouse  for  $8.25 
each  by  calling  (8(X))  732-3277. 

Other  considerations  for  using  the 
"Sourcebook"  in  your  reporting  and  editing: 

ITo  be  included  in  the  "Sourcebook,"  data 
must  be  national  in  scope  or  of  nationwide 
relevance.  Even  so,  many  of  tables  also  provide 
displays  by  region,  states,  and/or  cities. 

2 The  online  version  of  the  "Sourcebook" 
uses  the  most  recently  published  print  edi¬ 
tion  as  its  base  for  the  data,  but  also  is  regularly 
updated  to  reflect  new  information  that  has  been 
prepared  for  the  next  print  edition.  See  the 
"What's  New"  section  of  the  site  to  zero  in  on 
tables  that  are  newer  than  the  latest  print  edition. 

3 The  site  administrators  note  that  in  using 
the  data,  it  is  sometimes  inappropriate  to 
compare  information  from  different  sources. 
For  instance,  data  from  one  source  may  be 
expressed  only  in  fiscal  years  while  those  from 
another  use  calendar  years.  For  that  reason,  it  is 
wise  to  check  a  table's  explanatory  notes  to 
verify  the  periods  covered  by  the  data.  ■ 


What  do  they  know 
that  you  don’t? 


•  The  New  York  Times 

•  The  Boston  Globe 

•  The  Dallas  Morning  News 

•  San  Francisco  Gate 


•  The  Irish  Times 

•  San  Jose  Mercury  News 

•  St.  Louis  Post-Dispatch 

•  New  York  Post 


•  The  San  Diego  Union-Tribune 

•  The  Kansas  City  Star 

•  The  Miami  Herald 

•  The  Baltimore  Sun 


They  can  experience  superior,  and  true,  branding  of  their  sports  sections... avoid  additional  personnel... computer  and 
programming  costs  . .gain  1CX3%  of  ad  revenue  generated  on  these  pages  . .and  work  with  the  premiere  real-time  sports  wire  service  in 
the  nation.  You  need  our  number  -  (21 5)  942-7890.  Call  now,  ask  for  sales  and  newspaper  branding  -  then  get  your  name  on  this  page. 


Sports^ctuIork^om 


Branded  Sales:  (215)  942-7890 
www.sportsnetwork.com 
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Seattle  Times  seeks  to  retain  loyalty 
of  200,000  untested  subscribers 

DAILY’S  P.M.-TO-A.M.  SWITCH  ON  MARCH  6  TO  TEST  READER  LOYALTY  BY  JOE  NICHOLSON 


As  the  highly  regarded  Seattle 
Times  somewhat  fearfully  heads 
into  the  great  unknown  of  con¬ 
verting  from  evening  to  morning 
publication  March  6,  it  is 
employing  a  number  of  the  latest  marketing 
tools  to  help  find  its  way. 

The  paper’s  biggest  concern  is  holding 
onto  its  200,0(X)  until-now-loyal  home-deliv¬ 
ery  subscribers,  said  Publisher  Frank 
A.  Blethen,  whose 
family  has  owned  the  ,  „ 

paper  since  it  was 

founded  by  his  great-  « r.  V  • 

grandfather  in  1 896.  ..  “Tb  'T^ 

“Wh  I  b 

flies  about  is  that  we  i  jlait 

truly  don’t  have  any 

model  on  how  the  mar- 

ketplace  will  said 

Blethen.  “That  makes  you 

a 

The  conversion  is  with- 
out  recent  precedent  be- 
cause  the  Times  is  going  jPBjll^^^Ew^ 
head-to-head  against  its 
joint-operating-agreement 

Post-Intelligencer,  a  mom-  _ 

ing  paper  owned  by  Hearst 
Newspapers. 

While  he  exuded  confi-  ^  2-- 

dence  in  the  quality  of  his 
paper,  Blethen  acknowl¬ 
edged  that  holding  onto  his  200,000  home- 
delivery  subscribers  remains  a  big  concern. 
The  paper  had  a  total  of  219,698  daily  read¬ 
ers  last  Sept.  30,  according  to  the  latest  Audit 
Bureau  of  Circulations  FAS-FAX  report. 

Even  as  an  evening  paper,  the  Times  outsold 
the  Post-Intelligencer,  which  had  a  daily  circu¬ 
lation  of  191,169  last  Sept.  30,  according  to 
ABC;  their  Joint  Sunday  paper  circulation 
stood  at  500,076. 

When  the  Times  decided  last  year  to  become 
an  a.m.  daily,  the  paper  conveyed  the  uncer¬ 
tainty  it  faced  with  a  frank  front-page  headline: 
"Can  Seattle  market  support  two  morning 
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Tucson  dailies  ban 
classified  gun  ads 

RESPONSE  ‘RELATIVELY  THREATENING'  BY  JOE  NICHOLSON 


marketing&aales 


including  subscribers.  Sunday-only  readers, 
classified  advertisers.  Web  site  visitors,  big 
advertisers,  small  advertiser  prospects,  and 
classified  advertisers. 

The  focus  groups  were  needed  because 
“branding  is  understanding  what  you  stand 
for  in  the  minds  of  your  customers," 
explained  Cyndi  Nash,  a  former  assistant 
managing  editor  who  heads  the  paper's 
branding  efforts. 

Market  and  focus-group  research  have 
guided  a  series  of  projects,  including  re¬ 
finement  of  the  paper  brand,  expansion 
of  entertainment  coverage,  and  house  ads 
that  run  daily  to  promote  various  features, 
added  Nash,  the  paper's  director  of  content 
development. 

The  research  could  enable  Blethen  to  tar¬ 
get  promotion  spending  for  maximum  effect. 

"1  have  a  personal  bias  against  TV.  It  can 
be  very  powerful,  but  it  is  so  expensive,  and 
there  is  so  much  waste  with  it."  said  Blethen. 
“Direct  mail  and  radio  ...  do  a  much  better 
job  of  targeting  segments,  people  who  stick 
with  us.  [Not]  pools  of  churners.  With  TV,  I 
think  you  get  a  lot  of  those  folks."  ■ 

Seattle  Times  Editor  Fancher 
forecast  the  LA.  Times  fiasco 

An  embarrassment  like  the  Staples  Center 
profit-sharing  controversy  at  the  Los  Angeles 
Times  in  October  was  predicted  by  the  top 
editor  of  The  Seattle  Times,  according  to 
Times  Publisher  Frank  A.  Blethen. 

“Our  executive  editor,  Mike  Fancher,  pre¬ 
dicted  they  were  going  to  have  a  disaster," 
said  Blethen.  whose  paper  long  has  had  the 
kind  of  editorial-business  cooperation  the 
L.A.  Times  has  been  setting  up. 

Fancher,  who  serves  as  senior  vice  presi¬ 
dent  as  well  as  executive  editor,  predicted 
the  L.A.  Times  was  headed  for  trouble 
because  it  was  “trying  to  dictate  out  of  the 
publisher's  office  and  the  business  side" 
without  sufficient  input  from  those  who 
understood  newspapers  and  journalism 
ethics,  said  Blethen. 

Blethen  praised  the  L.A.  Times  for 
improvements  it  has  been  able  to  make  in 
spite  of  “a  bureaucracy  as  entrenched  as  a 
South  American  dictatorship." 

As  for  the  Staples  Center  embarrassment, 
Blethen  said.  “1  don't  think  [it]  would  have 
happened  here,  but  your  first  reaction  is. 
'There,  but  for  the  grace  of  God.  go  I.'  " 

—  Joe  Nicholson 


Both  dailies  in  Tucson.  Ariz.. 

have  banned  individuals  from 
using  classified  ads  to  sell  guns. 

The  Arizona  Daily  Star  and  the 
Tucson  Citizen  became  the  1 2th 
and  13th  dailies  in  the  nation  to  restrict  ads 
for  handguns  or  other  firearms,  extrapolating 
from  data  in  the  1999  Editor  &  Publisher 
International  Year  Book,  which  lists  advertis¬ 
ing  requirements  of 
1.489  U.S.  dailies. 

“In  an  age  of  in¬ 
creasing  gun  vio¬ 
lence.  it  is  difficult  to 
defend  our  part  in  the 
transaction,"  said 
Jane  Amari,  the 
Star\  editor  and 
publisher  in  a  front¬ 
page  notice  to  read¬ 
ers  Jan.  2.  She  ex¬ 
pressed  concern  that 
people  buying  guns 
through  classified 
ads  were  circum¬ 
venting  legally  re¬ 
quired  background 
checks. 

Amari  told  E&P 
she  was  prompted  to 
act  by  letters  and 
phone  calls  from 
readers  who  noticed 
an  editorial  in  the 
paper  was  calling  for 
more  supervision  of 
guns  at  the  same  time  ads  in  the  paper's  clas¬ 
sified  section  were  offering  AK47  machine 
guns  for  sale. 

“I  was  very  concerned  about  being  part  of 
the  market  for  firearms,"  said  Amari. 

While  some  readers  had  urged  the  ban 
on  gun  ads,  scores  of  others  called  to  com¬ 
plain. 

“1  personally  fielded  about  100  calls."  said 
James  Rowley,  vice  president  for  marketing 
at  the  Tucson  papers,  which  are  run  under  a 


joint  operating  agreement.  “They  were  all 
the  way  from  politely  inquiring  how  the 
decision  was  made  up  to  relatively  threaten¬ 
ing  —  animated,  angry  voices,  aggressive 
choice  of  words,"  said  Rowley,  who  estimat¬ 
ed  callers  opposed  the  ban  by  a  3-to-l  mar¬ 
gin.  During  three  decades  in  newspapers. 
Rowley  has  never  faced  such  reader  ferocity. 

“1  actually  found  that  they  calmed  down  as 
I  spoke  to  them."  said 
Rowley. 

The  ban  will  cost 
the  papers  about 
S2().()()()  a  year,  but 
they  will  continue  to 
accept  ads  by  regis¬ 
tered  gun  dealers, 
which  are  several 
times  more  lucrative. 

The  morning  Star  is 
owned  by  the  Pulitzer 
Inc.,  and  the  evening 
Citizen  is  owned  by 
Gannett  Co.  Inc. 

One  daily  newspa¬ 
per  with  long¬ 
standing  ad 
bans  pays  a  big 
price  —  The 
Seattle  Times  loses 
between  SIOO.OOO 
and  $40(),()()()  a  year 
due  to  its  bans  on  ads 
for  handguns  and 
assault  rifles.  X-rated 
movies,  escort  ser¬ 
vices.  Flooters  restaurants,  and  tobacco. 

Frank  A.  Blethen,  publisher  of  the  Times. 
said  banning  an  ad  category  was  a  “very  dif¬ 
ficult"  decision,  explaining.  ‘One  of  the  val¬ 
ues  of  a  newspaper  is  to  maximize  access  in 
every  way  you  can  ...  both  to  [advertising! 
products  and  to  points  of  view,  even  if  we 
don't  approve  of  the  product  or  agree  with 
the  point  of  view." 

—  With  David  Maddux 
and  Carlos  Cabal 


Where  gun  ads  aren’t 


In  addition  to  the  two  Tucson  newspapers  in 
Arizona,  here  are  the  11  U.S.  dailies  that  restrict 
gun  ads  —  and  exactly  which  categories  of  ads 
each  bans: 

Los  Angeles  Times,  assault  weapons  and 
handguns;  La  Opinion,  Los  Angeles,  firearms; 
The  Sun,  San  Bernardino,  Calif.,  handguns;  The 
Gainesville  (Fla.)  Sun,  assault  weapons  and 
handguns  by  private  parties;  Chicago  Sun- 
Times,  handguns  and  ammunition; 

Chicago  Tribune,  handguns  and 
ammunition;  The  Da//ydoorra/ and  '  'T 
The  Sunday  Journal,  Kankakee,  III., 
handguns;  Adirondack  Daily  Enter¬ 
prise,  Saranac  Lake,  N.Y.,  firearms;  The 
Knoxville  (Tenn.)  News-Sentinel,  handguns; 

The  Seattle  Times,  assault  rifles  and  hand¬ 
guns;  and  the  Seattle  Post-Intelligencer, 
handguns. 

This  list  is  based  on  a  review  of  ad  restric¬ 
tions  enumerated  by  1,489  U.S.  dailies  in  the 
1999  Editor  &  Publisher  International  Year  Book. 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ASTROLOGY 

I  LEGAL  NOTICES 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 


_ AUTOMOTIVE _ 

WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


CARTOONS 


ULTIMATE  CARTOON  CATALOG 
Has  200  different  gag  panel  cartoons! 
Already  in  Philadelphia  Daily  News 
and  El  Heraldo  (Chicago’s  largest  . 
Hispanic  daily)  plus  many  weeklies. 
Will  send  package  to  see  at 
no  obligation  or  Fax  samples. 

Dan  Rosandich  906-482-6234 


ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 


ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates; 
Stuart  Lieberman  (609)  514-1400 

HUMOR 


TALES  FROM  THE  “MOMMY  HOOD! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  www.slightlyoff.com 

PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


BUSINESS  OPPORTUNITIES 


FUTURE  FEATURES  SYNDICATE 
Looking  for  buyer.  For  information  visit 
www.futurefeatures.com/prospectus 


NOTICE  OF  SALE  OF 

COLLATERAL  ON  DEFAULT 

Pursuant  to  Section  9504  of  the  Cali¬ 
fornia  Commercial  Code,  Kendell 
Communications,  Inc.  a  California  cor¬ 
poration,  and  Paul  J.  Zindell,  Principal 
Shareholder  and  Chairman  of  the 
Board  of  Directors  of  Kendell  Commu¬ 
nications,  Inc.  the  secured  parties 
under  a  security  agreement  executed 
by  Age  Wave  Communications  Cor¬ 
poration,  a  Delaware  corporation,  as 
debtor  on  October  31.  1997,  give 
notice  that,  because  of  the  debtor's 
default  under  the  security  agreement, 
the  collateral  under  the  security  agree¬ 
ment  will  be  sold  by  the  secured 
parties  at  a  public  sale  on  January  18. 
2000,  at  10:00  o’clock  a.m.,  at  the 
offices  of  Andersen,  Buck  &  Mann, 
LLP,  located  at  350  West  Ash  Street, 
Suite  700,  San  Diego,  California  92101 

The  collaterai  referred  to  in  the  preced¬ 
ing  paragraph  consists  of  all  of  the 
following:  (1)  all  accounts  receivable 
and  deposit  accounts  owned  or 
acquired  by  Debtor;  (2)  all  general 
Intangibles  owned  or  acquired  by 
Debtor,  including  but  not  limited  to  the 
Southern  California  publishing  rights  to 
“Get  Up  &  Go",  and  all  claims  and 
causes  of  action  owned  or  held  by 
Debtor;  (3)  all  negotiable  and  non- 
negotiable  documents  of  title  owned  or 
acquired  by  Debtor  covering  any  of  the 
above-described  property:  and  (4)  all 
books  and  records  owned  or  acquired 
by  Debtor  pertaining  to  any  of  the 
above-described  property 

NEWSPAPER  APPRAISERS 


1 999-2000  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123  NW  13th  St  ,  Suite  214-7 
Boca  Raton,  FL  33432 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
wvvw.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg.  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc.  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach.  FL  34630 

No  obligation  of  course. 


BOLITHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
(580)  421-9600 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers.  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC.  Est.  1983.  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers.  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne.  WY  82009 
(307)  772-0003.  Fax  (307)  772-0004 


PHILLIPS  PROPERTIES.  INC. 
Consultants  •  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 
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NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To . . . 
www.mediamergers.com 


ESCAPE!  2  town  papers  only  $25,000 
best  offer.  Jim  Lucas  Real  Estate 
Steamboat  Springs,  CO.  970-879-7883 


EXECUTIVE  SEARCH 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. ' 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail;  rhaas@rhaas.com 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


I  Confidential  Appraisal 
!  for  Estate,  ESOP, 
i  Partners.  Bank,  Tax, 
Stock.  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisais 


We  have  sold 
thousands  of  ' 
publishing  companies  i 
since  1923  ' 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo.  WY.  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Napies,  FL  341  (fe 

com 


Naples,  FL  341 C 
tokis®  mindspring 

For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.mediainfo.com 
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NEWSPAPERS  FOR  SALE 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


Growing  Weekly  Business  Journal 
in  Northern  CA,  Est.  1998.  Excellent 
potential.  Interested  parties  send  letter; 
867  A  Richland  Rd,  Yuba  City,  CA  95991 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

WELL-ESTABLISHED 
Southern  New  England  twice-monthly 
community  newspaper.  Annual  rev¬ 
enues  in  $250,000  range  and  very  prof¬ 
itable.  Strong  demographics  and 
opportunities  for  growth. 

Call  owner  representative 
John  Peterson  at: 

(203)  457-1374 


NEWSPAPERS  WANTED 


FACKELMAN  NEWSPAPERS  SEEKS 
to  add  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


PUBLICATIONS  FOR  SALE 


•  Central  California  Coast:  Multi- 
Day  Newspaper  -  with  press.  FY  '99 
gross  overSIM. 

•  Northern  California:  2  Weeklies  - 

One  staff,  gross  $500K.  Near  ocean 

•  Business  Magazine  -  Monthly, 
serves  high  demographic  market.  ‘99 
CF  projection  $200K. 

•  6-Nameplate  GP.  Suburban  Com¬ 
munity  Newspapers  -  3  semi¬ 
monthlies,  1  monthly,  2  monthly 
regional  specialty  publications.  98 
gross  $800K-t- .  Positive  CF. 

•  Small  Weekly.  Mountain  area.  '98 
gross  $78K. 

Mel  Hodell,  Broker.  More  listings  coming 

Gregg  K.  Knowles,  Exclusive  Agent 

(909)  626-6440,  Fax  (909)  624-8852 

www.media-broker.com 

LIVE/WORK  IN  SAN  DIEGO,  CA. 

1 0-year-old  award-winning  monthly  tab 
needs  new  blood  to  continue  destined 
growth.  Mind-boggling  potential. 

(619)  491-0099 


EQUIPMENT  &  SUPPLIES  — 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS.  INC. 
(800)  356-4886,  Fax  (816)  887-2762 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7,  Fax  (770)  590-7267 


STEPPER  (NEWSPAPER  ROLLER) 
Great  condition,  hardly  used 
Only  $6,800 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (815)  648-2856 

DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro:SOLNA  D30C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 

METRO.  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528,  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 

Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES.  INC. 

(800)  257-3045 

PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 

Inter  Continental  Graphics  Inc. 

(941)  561-6401  inter@sprintmail.com 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4”, 

22".  21  1/2”,  21" 

New  or  Rebuild  Goss  R.TR  42"  -k  45“ 

Goss  Y  columns  all  sizes 
Goss  Metro  Units 
Harris  1 650  folder  22  3/4’ 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 

_ Fax:  (323)  256-7607 _ 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

USED  CHESHIRE 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call :  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 
CIRCULATION  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 

_ (800)  260-9823 _ 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-51 00, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


38  -VTEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Ser\'ice.  Inc. 
Nationwide  rKI>:MARKHTINC'. 
Horace  Southward 
(877)550-1515 
Eric  Southward 
w  ww.  m  et  ro- n  ews .  CO  m 


Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner  ™ 

(877)  540-8754 


TELE  DIRECT  MARKETING.  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts” 


CIRCULATION  SERVICES 


CIRCULATION 

SERVICES,  INC. 

The  Prepaid  Subscripti 
Now  Offering  Fre 
Let  Us  Show  Yo 

Call  Andy  Orr  at1- 

www.circulatif 

on  Telemarketing  Leader 
>e  Test  Campaigns 
u  The  Difference! 

888-343-0470X106 

Dnservices.com 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^'erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 
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HELP  WANTED 


ACADEMIC _  I  _ ACADEMIC 


f  I  New  York  University 


ASSISTANT  or 
ASSOCIATE  PROFESSOR 
Department  of  Journalism 

The  Department  of  Journalism  and  Mass  Communication  in  the 
Faculty  of  Arts  and  Science  at  New  York  University  invites 
applications  for  a  full-time,  tenure-track  position  at  the  rank 
of  Assistant  or  Associate  Professor,  pending  budgetary  and  admin¬ 
istrative  approval.  The  successful  candidate  will  be  an  accom¬ 
plished,  innovative  print  or  broadcast  journalist  with  extensive 
professional  experience  and  a  strong  publishing  record.  Field  open, 
but  expertise  in  magazine  writing/editing,  international  reporting, 
urban  affairs,  or  broadcast  reporting  particularly  welcome. 
Teaching  experience  is  desirable.  Master's  degree  helpful,  but  not 
required.  Position  will  begin  September  1,  2000.  Send  cover 
letter  and  resume  to;  Alpha  Search  Committee,  Department  of 
Journalism,  New  York  University,  10  Washington  Place,  New 
York,  NY  10003. 

NYU  encourages  applicaUons  from  women  and  members  of  minority  groups. 


ACADEMIC 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Slopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  ot  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 

COMPUTER  SOFTWARE 


SOFTWARE  tor  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http://www.fakebrains.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and 
consoles  for  single  or  double  width 
presses.  Also:  Parallel  drives, 
horsepower  upgrades  or 
new  AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
PO.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 

PUBLISHER  CONSULTANTS 

CRADICK  &  MINIE,  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

TRAINING 

PRINTING  BOOKS  FOR 
CREWS-MANAGERS-OWNERS 
CALL  (708)  485-6973 


ACADEMIC 


UNIVERSITY  OF  IDAHO 
SCHOOL  OF  COMMUNICATION 
FACULTY  POSITION  AVAILABLE,  2000-2001 

The  School  of  Communication  invites 
applications  tor  a  full-time,  tenure-track 
assistant  professor  in  journalism  and 
mass  communication  to  begin  in 
August  2000.  Applicants  must  have  an 
appropriate  terminal  degree  in  com¬ 
munication  or  media-related  discipline 
(minimum  ot  master’s  degree)  and 
several  years  ot  newspaper  or  news 
magazine  experience.  Applicants  who 
present  evidence  of  being  close  to  com¬ 
pleting  their  terminal  degrees  may  be 
considered.  The  search  will  be  closed 
when  a  sufficient  number  of  qualified 
applicants  have  been  identified,  but  not 
earlier  than  March  1 ,  2000.  To  apply, 
send  an  apolication  letter,  a  curriculum 
vitae,  samples  of  journalistic  work,  sam¬ 
ples  of  other  publications,  and  the 
names  and  phone  numbers  of  three 
references  to: 

2000  Journalism  Faculty  Search  Committee. 
School  of  Communication 
University  of  Idaho 
Moscow,  ID  83844-1072 
E-mail:  comm@uidaho.edu 
Women  and  minorities  are  strongly 
encouraged  to  apply  for  these  positions. 
To  enrich  education  through  diversity 
the  University  of  Idaho  is  an  equal 
opportunity/affirmative  action  employer. 


POSITION  ANNOUNCEMENT 
CENTER  DIRECTOR 
DONALD  W.  REYNOLDS 
NATIONAL  CENTER  FOR  THE 
COURTS  AND  MEDIA 
Reporting  to  the  Dean,  the  Director  of 
the  National  Center  for  the  Courts  and 
Media  will  be  responsible  for  direct 
supervision  of  all  programs  and  pro¬ 
gram  components  generated  by  the 
Center.  The  Director  will  be  responsi¬ 
ble  for  hiring  the  Center's  staff.  Work¬ 
ing  as  part  of  the  NJC  team,  the 
Director  will  work  in  conjunction  with 
other  directors  of  the  College  in  the 
yearly  planning  of  College  programs. 
The  Director  will  also  work  with  the 
Reynolds  School  of  Journalism  at  the 
University  of  Nevada.  Reno,  as  part  of 
the  Center's  collaborative  effort  with 
that  institution.  The  Director  will  work 
to  develop  relationships  between  the 
Center  and  national  media  organiza¬ 
tions.  Experience  as  a  working  print  or 
electronic  journalist  and  strong  organi¬ 
zational  and  administrative  skills  are 
required.  A  law  degree  and  experience 
in  courtroom  reporting  are  preferred. 
Please  send  resume  in  confidence  by 
February  1 5,  2000  to: 

President  Percy  R.  Luney,  Jr. 

The  National  Judicial  College 
Judicial  College  Building.  MS  358 
University  of  Nevada,  Reno 
Reno,  NV  89557 
Fax:  (775)  784-4234 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


“I  thought  if  I  could  parachute  behind 
enemy  lines  in  a  stay  and  join  the  journalis¬ 
tic  profession,  that  I  could  begin  to  let  my 
perspective  about  politics  seep  in  and  maybe 
influence  the  presentation  of  politics.” 

-John  K.  Kciincdi  Ir  .  fililiir.fitt«,v.  kXO-l'W 


_ ACADEMIC _ 

SEATTLE  UNIVERSITY  seeks  tenure- 
track  Assistant  Professor  in  broadcast 
journalism/mass  comm,  beginning  Fall. 
2000.  Qualifications:  professional  Expe¬ 
rience  -V  M.A.  or  Ph.D.  See  posting  at: 
www.seattleu.edu/artsci/departments/ 
communication/bcastjob.htm 
or  contact  Chair.  Communication 
Dept.:Seattle  University 
900  Broadway,  Seattle,  WA  98122 
E-mail:  jphilpot@seattleu.edu. 
Review  begins  February  1 , 2000. 


ACCOUNTING 


ACCOUNTING  MANAGER 
The  Birmingham  News.  Alabama's 
largest  daily  newspaper,  has  an 
immediate  opening  for  an  Accounting 
Manager.  This  working  manager  will 
manage  the  daily  operations  of  a  33 
employee  accounting  department, 
interface  with  internal  and  external 
auditors,  maintain  subsidiary  ledgers 
and  manage  other  projects  as  may  be 
assigned. 

Qualified  candidates  must  have  a  4 
year  accounting  degree,  have  at  least 
5  years  supervisory  experience,  be  pro¬ 
ficient  in  Lotus  and  or  Excel.  CPA  and 
or  newspaper  industry  experience  a 
plus.  Experience  with  Platinum 
Accounting  System  is  also  helpful. 

The  Birmingham  News  offers  an 
attractive  benefits  package  including 
health,  dental,  vision  and  life  insur¬ 
ance,  401k  plan,  pension  plan,  tuition 
reimbursement,  paid  vacations,  holi¬ 
days  and  sick  leave. 

Resumes  may  be  faxed  or  mailed  to: 

The  Birmingham  News 
Human  Resources  Department 
2200  4th  Avenue  North 
Birmingham,  Al  35203 
Fax  (205)325-3268 
No  Phone  Calls  Please 
EOE  M/F  ADA 


ADMINISTRATIVE 


GENERAL  MANAGER 
The  European  and  Pacific  Stars  and 
Stripes,  the  independent  58,000  daily 
serving  the  military  community  abroad, 
is  seeking  a  General  Manager  for  its 
Washington,  D.C.  office.  Successful 
candidate  will  be  expected  to  manage 
Stateside  affairs  for  the  organization, 
including  advertising,  marketing,  pre¬ 
press,  information  systems,  purchas¬ 
ing  and  contracting  and  office  main¬ 
tenance.  Experience  running  a  news¬ 
paper  operation  and  administering  a 
multi-million-dollar  budget  is  essential. 
Supervises  a  staff  of  30 -i-.  Preference 
will  be  given  to  those  who  show  good 
management  skills  and  ability  to  gen¬ 
erate  advertising  revenue.  Salary 
between  $65,000  and  $90,000  depend¬ 
ing  on  experience. 

Send  your  detailed  resume  to: 

E-mail:  jobs@stripes.osd.mil 
FAX:  (202)  782-0547 
SNAIL  MAIL:  WRAMC  NAF  CPO. 
Building  1 1 ,  Room  2-72  WRAMC 
Washington,  DC.  20307-5001 


E&P 
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HELP  WANTED 


ADMINISTRATIVE _ 

GENERAL  MANAGER  FOR  STARTUP 
Large  newspaper  company  with  prop¬ 
erty  in  major  Midwest  market  seeking 
experienced  shopper  or  weekly  news¬ 
paper  general  manager  to  launch  com¬ 
bination  print/online  shopper  pub¬ 
lication  in  extremely  competitive 
marketplace.  Must  exhibit  the  risk  tak¬ 
ing,  flexibility,  leadership  and  entre¬ 
preneurial  skills  essential  in  a  startup 
company.  Successful  applicants  will 
demonstrate  strong  customer  focus 
and  proven  record  of  revenue  and 
profit  growth.  Resumes  limited  to  daily 
newspaper  experience  will  not  be  con¬ 
sidered.  Send  resumes  to  Box  01144, 
Editor  &  Publisher 
151 5  Broadway,  12th  FI,  NY,  NY  10036 

PUBLISHER 

Times-Shamrock  Communications  has 
an  immediate  opening  for  Publisher  of 
an  18,000  circulation  PM  daily  and 
Sunday  in  colonial  Petersburg,  Virginia. 
Serving  a  market  area  with  unique 
ctiaracteristics,  it  represents  three 
diverse  cities  and  three  surrounding 
counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience,  be 
successful  in  managing  people  and  be 
able  to  create  effective  planning  docu¬ 
ments,  which  include  budgets,  goals 
and  action  plans.  You  should  be  able 
to  lead  a  team  of  managers  toward  a 
commonly  shared  goal.  The  ability  to 
effectively  motivate  and  communicate 
is  also  a  requirement.  Background  in 
commercial  printing  will  be  helpful. 

Times-Shamrock  Communications  is  a 
family-owned  media  corporation 
encompassing  26  print,  12  radio  broad¬ 
casting  properties  and  a  distribution 
company.  We  offer  a  competitive 
salary,  generous  benefits  package  and 
the  opportunity  to  lead  an  award¬ 
winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Edward  J.  Lynett 

Times-Shamrock  Communications 

1 49  Penn  Avenue,  Scranton,  PA  1 8503 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs,  Duties  include 
develop  curriculum  for  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants.  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  for  Journal¬ 
ism  Education,  1211  Preservation  Park 
Way.  Oakland,  CA94612. 


_ ADMINISTRATIVE _ 

VICE  PRESIDENT  AND  EDITOR 
The  Gazette  in  Colorado  Springs,  Col¬ 
orado  IS  seeking  a  qualified  leader  for 
the  position  of  Vice  President  and 
Editor.  This  position,  reporting  to  the 
President  and  Publisher,  will  have  the 
responsibility  for  providing  leadership, 
strategic  direction,  and  management 
of  the  newsroom  operations  of  The 
Gazette  which  includes  a  newsroom 
staff  of  approximately  1 40. 

Qualified  applicant  will  present  for¬ 
ward-looking  leadership  skills,  includ¬ 
ing  the  ability  to  lead  organization 
change.  Candidate  will  present  a  pro¬ 
ven  ability  for  fostering  teamwork 
within  newsroom  operations  as  well  as 
with  all  other  business  divisions. 
Demonstrated  business  skills  required, 
to  include  budget  and  purchasing 
management  and  a  strong  knowledge 
of  news  and  editorial.  Must  have  an 
understanding  of  and  respect  for  the 
company's  libertarian  philosophy. 
Editor  is  responsible  for  staffing  alloca¬ 
tions,  major  coverage  decisions,  and 
serves  on  the  editorial  board.  This 
team  player  will  be  flexible,  particularly 
in  adapting  to  change.  The  person 
selected  for  this  position  will  be  an 
excellent  communicator  as  well  as  a 
skilled  strategic  planner  and  business 
partner. 

Preferred  candidate  will  possess  ten 
years  newsroom  leadership  experi¬ 
ence,  to  include  four  years  as  an  editor 
or  managing  editor,  in-depth  knowl¬ 
edge  of  newsroom  operation  and 
human  resource  management,  and 
present  exceptional  news  judgment. 
Competitive  market  experience  pre¬ 
ferred. 

Please  send  resume,  letter  of  intent, 
and  salary  expectations  to: 

Vice  President  Human  Resources 
The  Gazette 

30  South  Prospect  Street 

Colorado  Springs,  CO  80903 
Applications  will  be  accepted  through 
February  4,  2000. 

Equal  Opportunity  Employer 

ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


LOCAL  SALES  MANAGER 
Live  and  work  in  one  of  the  most  beau¬ 
tiful  and  charming  cities  in  the  old 
south!  Charleston  is  booming.  If  you 
have  a  minimum  of  3  years  experience 
leading  an  advertising  department  with 
all  the  bells  and  whistles,  send  your 
resume  and  cover  letter  to  Joel 
Cardwell,  display  advertising  manager 
134  Columbus  Street,  Charleston,  SC 
29403. 

E-mail  jcardwell@postandcourier.com  or 
Fax  (843)  937-5463  EOE 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc, 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


_ ADVERTISING _ 

AD  DIRECTOR 

If  you  seek  a  progressive,  small-daily 
newspaper  in  the  Northwest  at  which 
to  apply  your  impressive  and  growing 
ad  sales/marketing  skills,  consider  The 
News-Review.  Our  paper  is  technically 
advanced,  growing,  part  of  a  respect¬ 
ed  group,  an  hungry  for  ideas. 
Resume  and  salary  history  to: 

Ad  Director  Search,  RO.  Box  1248 
Roseburg,  OR  97470 


ADVERTISING  BUSINESS 
MANAGER 

Ready  to  take  your  career  to  the  next 
level  in  one  of  Newsweek  Magazine’s 
iTop  10  Hottest  Tech  Cities??  Would  you 
mind  living  in  the  city  named  #2  in 
Money  Magazine's  iBest  Places  to 
Live??  Have  both  financial  analysis  and 
systems  management  experience? 
Then  you  could  be  the  candidate  we 
seek  to  fill  an  innovative  new  position 
at  the  Austin  (Texas)  American- 
Statesman.  Reporting  to  the  Vice  Pres¬ 
ident  of  Advertising,  the  Advertising 
Business  Manager  will  be  responsible 
for  financial  analysis  and  budgeting, 
creative  services,  ad  make-up  and 
quality  improvement  processes,  as 
well  as  sales  force  automation.  Will 
work  closely  in  collaboration  with 
advertising  managers  as  well  as  other 
newspaper  departments  such  as  ITS, 
Accounting,  and  Marketing.  Qualified 
candidates  will  bring  3-5  years  of 
experience  leading  both  financial  and 
technical  teams,  along  with  solid  prob¬ 
lem  solving  and  negotiation  skills  to 
this  key  role.  Please  submit  your 
resume  with  cover  letter  summarizing 
your  qualifications  to: 

Advertising  Business  Manager 
Human  Resources 
Austin  American-Statesman 
RO.  Box  670,  Austin,  TX  78767 
You  may  instead  E-mail  to: 

aa-sjobs@statesman.com  or 
Fax  to  (512)  445-3883 
Pre-employment  drug  test  and  back¬ 
ground  required.  EOE 


REGIONAL  ADVERTISING  MANAGER 
Were  seeking  a  creative,  results- 
oriented  individual  to  lead  and  motivate 
our  sales  staff  in  a  growing  and  com¬ 
petitive  market. 

Candidates  will  have  3-5  years  prior 
newspaper  industry  experience, 
possess  excellent  people  skills  and 
demonstrated  ability  in  sales  lead¬ 
ership.  A  B.S./B.A.  degree  with  a 
Marketing  or  Business  emphasis  is  pre¬ 
ferred. 

This  position  offers  a  base  salary  plus  a 
bonus  based  on  performance.  We  also 
offer  a  competitive  benefit  package  and 
opportunity  for  advancement. 

Interested  candidates  should  submit  a 
resume  detailing  qualifications  and 
salary  expectations  to: 

Barbara  Staples 
Thomson  Newspapers 
RO.  Box  490 
Middletown,  OH  45042 
bstaples@journalink.com 
No  phone  calls,  please 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  wthat  can  display  strong  lead¬ 
ership  and  communication  skills.  Re¬ 
sponsibilities  will  include  monthly  and 
yearly  forecasting.  We  offer  com¬ 
petitive  salary,  bonus  plan  and  ex¬ 
cellent  benefits  including  401  (k). 
Please  send  resume  to: 

Dianne  M.  Ryan,  Pubisher 
Suburban  Publications 
134  N.  Wayne  Avenue 
Wayne,  PA  19087 


ADVERTISERS 
For  space/material 
deadlines  call 
Hazel  Preuss  at 
888.825.9149 

Details  at 

www.meciiainfo.com 
(dick  da.ssifiwi.s) 


CLASSIFIED  ADVERTISING  MANAGER 
The  Birmingham  News,  Alabama's 
largest  daily  newspaper  has  an 
immediate  opening  for  a  Classified 
Advertising  Manager.  Responsible  for 
day  to  day  operations  of  department 
including  personnel,  equipment,  plan¬ 
ning  and  reporting.  Previous  classified 
experience  a  must.  4  year  degree  pre¬ 
ferred.  Mail  or  fax  your  Resume  to: 

The  Birmingham  News 
Human  Resources  Department 
2200  4th  Avenue  North 
Birmingham,  AL  35203 
Fax:  (205)  325-3268 
No  Phone  Calls,  Please 
EOE,  M/F,  ADA 


DISPLAY  SALES  OPPORTUNITIES 
GET  IN  ON  THE  GROUND  FLOOR 
FLORIDA  AMBIANCE  is  coming.  It  is  a 
new  Publication  that  will  be  distributed 
throughout  Florida  and  Germany.  A 
magazine  targeted  at  affluent  visitors 
and  immigrants  from  Germany.  It  has 
hard-hitting  articles  that  will  show  the 
hundreds  of  thousands  of  visitors 
where  to  invest,  where  to  find  the  best 
real  estate  bargains,  etc.  No  category 
or  geographic  restrictions.  This  can  be 
your  opportunity  to  show  what  you  are 
really  capable  of,  and  get  a  com¬ 
mission  check  that  proves  it.  20%  com¬ 
mission  on  all  ad  revenue  collected.  All 
replies  will  be  confidential.  Send  your 
resumes  to:  Ralph  Nicewonger 
5361  Grey  Heron  Lane 
Jacksonville,  FL  32257 

www,mediainfo,com 


www.maynardije.org 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  Omaha  World-Herald, 
an  employee-owned  newspaper  is 
seeking  a  leader  for  its  classified 
advertising  department. 

We  are  looking  for  someone  who  is  an 
innovative  professional  to  be  responsi¬ 
ble  for  leading  and  implementing 
classified  advertising  initiatives  that  will 
continue  to  grow  classified  revenues 
and  provide  value  to  our  customers. 
The  successful  applicant  must  be  able 
to  motivate  and  lead  by  example.  Expe¬ 
rience  in  developing  and  implementing 
successful  sales  initiatives  in  an  environ¬ 
ment  of  teaming  with  other  advertising 
professionals  is  required.  We  need  a  pro¬ 
ven  leader  to  play  a  major  role  in 
generating  advertising  initiatives  at  the 
newspaper  and  Internet  levels. 

The  Omaha  World-Herald  has  a  circula¬ 
tion  of  approximately  236,000  daily  and 
282,000  Sunday.  We  offer  a  com¬ 
petitive  compensation  plan. 

The  Classified  Advertising  Department 
is  a  50-1-  staff  of  telephone  sales  and 
outside  sales  professionals  responsible 
for  advertising  in  the  newspaper  and 
our  Internet  site  at  Omaha.com 
The  Omaha  World-Herald  is  starting 
the  new  millennium  with  a  $100  million 
state-of-the-art  off-sett  printing  facility 
and  full  pagination  computer  to  plate. 
This  will  provide  quality  reproduction 
throughout  the  newspaper  and  niche 
publications  produced  in  the  new  plant. 
Serious  applicants  should  send  their 
resumes  and  cover  letter  with  salary 
expectations  to: 

Tom  Golden 
Advertising  Director 
Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE68102 


MAJOR  ACCOUNTS  SALES 
Pioneer  Press,  leading  publisher  of  53 
suburban  Chicagoland  newspapers 
seeks  individual  with  strong  pres¬ 
entation  and  sales  skills  to  work  with 
ad  agencies  and  major  accounts.  2-3 
years  ad  sales  experience  required. 
Experience  with  ad  agencies  a  plus. 
Excellent  compensation  and  benefits 
package.  Send,  fax.  E-mail  resume: 

Regional  Ad  Manager,  Pioneer  Press 
3701  W.  Lake  Avenue 
Glenview.  IL  60025 
Fax:  (847)  486-7454 
E-mail  Kelly@pioneerlocal.com 
Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  lead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and  com¬ 
prehensive  benefits  package  offered. 
Send  cover  letter  and  resume  and 
salary  requirements  to: 

Box  01147,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY  NY  10036 

www.mediainfo.com 


NATIONAL  ADVERTISING  MANAGER 
The  Austin  American-Statesman  seeks 
an  innovative  individual  to  fill  a  key  posi¬ 
tion  in  our  Advertising  Department.  The 
National  Advertising  Manager  will  have 
direct  management  responsibility  for  the 
development  and  execution  of  a 
strategic  plan  to  consistently  increase 
advertising  revenue  from  national  rated 
business  through  the  leadership  and 
teamwork  of  a  five-person  department. 
In  addition  to  growing  national  business 
for  the  newspaper,  this  position  will  be 
responsible  for  leading  sales  efforts  of  a 
new  technology  product  launched  this 
year,  strategic  planning,  development  of 
appropriate  pricing  programs,  conduct¬ 
ing  sales  presentations,  training  and 
development  of  staff,  directing  national 
rep  firm  strategies,  deploying  available 
re-  sources  and  recommending  new  re¬ 
sources  as  needed,  building  rela¬ 
tionships  with  national  advertising  agen¬ 
cies,  national  rep  firms,  key  advertiser 
media  directors  and  decision  makers,  as 
well  as  attending  trade  shows  or  confer¬ 
ences  as  appropriate  for  networking 
new  and  existing  customers.  Qualified 
candidates  will  bring  3-5  years  of  lead¬ 
ing  a  successful  sales  force.  In  addition, 
will  possess  strong  problem  solving  and 
negotiation  skills  and  have  expense  and 
revenue  budgeting  experience. 

Austin  American-Statesman 
Human  Resources  Department 
305  S  Congress  Ave.,  Austin,  TX  78704 
Monday  -  Fi  iday  9AM  -  Noon 
Fax:  (512)  445-3883 
E-mail:  aa-sjobs@statesman.com 
Equal  Opportunity  Employer 
Pre-employment  Drug  Test  Required 


EXCEPTIONAL 

and  immediate  career  and  income 
opportunity  to  be  advertising  director 
of  growing  family-owned  publishing 
company.  Your  sales  leadership  capa¬ 
bility  will  be  needed  to  effectively  com¬ 
bine  daily  and  weekly  joint  sales 
activities.  Classified  advertising  and 
systems  knowledge  are  strong  posi¬ 
tives.  Your  experience  must  show  con¬ 
tinued  record  of  success.  Potential 
incentives  will  drive  your  remuneration 
well  past  some  larger  circulation 
dailies.  Excellent  benefits  and  working 
conditions.  Located  in  delightful,  smaller 
Northeast  recreational  community  near 
competitive  metropolitan  area. 
References.  Send  resume  today  to: 
Hare  Associates,  Inc. 

62  Black  Walnut  Drive.  Rochester.  NY  14615 
Orfax  to  (716)  621-4197 


LAYOUT  SPECIALIST 
Naples,  FL 

The  Naples  Daily  News  in  beautiful 
Naples,  FL  is  looking  for  a  layout 
specialist  to  administer  the  Layout 
8000  dummying  system.  Should  have 
prior  newspaper  experience  and  be  com¬ 
puter  literate.  Please  send  resume  and 
salary  requirements  to: 

Robert  C.  Smith 
Naples  Daily  News 
1075  Central  Ave. 

Naples.  FL34102 


VICE  PRESIDENT  OF  ADVERTISING 
THOMSON  NEWSPAPERS 
FLORIDA  KEYS 

Our  Florida  Keys  operations  seek  an 
experienced  sales  manager  to  lead  our 
multi-media  advertising  sales  staffs. 
Product  lines  include  local  news  and 
international  tourism  Internet  pub¬ 
lications,  the  Keys  oldest  and  largest 
daily  newspaper,  8  weekly  newspa¬ 
pers  and  4  monthly  magazines.  We 
have  doubled  our  business  in  four 
years  and  oppor-  tunity  exists  for  con¬ 
tinued  expansion. 

Candidates  should  have  7  years  sales 
management  experience,  skills  to 
develop  national  and  local  client  rela¬ 
tionships.  Ability  to  teach  competitive 
sales  presentation  skills. 

We  offer  a  competitive  compensation 
package.  Position  reports  to  the 
Thomson  Florida  Keys  CEO.  To  apply 
forward  resume,  salary  history  and 
cover  letter  aligning  your  skills  to  the 
position.  Applications  held  in  strictest 
confidence. 

Personnel  Director 
Thomson  Florida  Keys  Media  Group 
PO.  Box  1800, 

Key  West,  FL  33041 
Confidential  fax  (305)  294-4953  or  secure 
E-mail;  personnel@floridakeys.com 


CLASvSiFiED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
The  State  Journal-Register  is  seeking 
an  experienced  display  advertising 
manager  to  oversee  its  Retail.  National 
and  Co-op  sales  staffs.  The  ideal  can¬ 
didate  must  be  an  aggressive  pro¬ 
fessional  with  a  Bachelor's  degree  who 
can  train  and  motivate  the  Display  sales 
team.  Prior  experience  involving  goal  set¬ 
ting,  performance  appraisal  and  devel¬ 
opment  of  sales  representatives  is  essen¬ 
tial.  Also,  a  solid  sales  and  contract  nego¬ 
tiations  track  record  with  major  accounts 
is  a  must.  The  job  further  requires  skills 
necessary  for  developing  operating 
budgets  and  achieving  revenue  goals.  We 
offer  a  competitive  salary,  bonuses  and 
excellent  benefits.  The  State  Journal- 
Register,  the  oldest  newspaper  in  the  state 
of  Illinois,  has  a  daily  circulation  of  61 .000 
and  71 ,000  on  Sunday. 

For  consideration,  please  mail  or  fax  your 
resume. 

The  State  Journal-Register 
Human  Resources  Manager 
One  Copley  Plaza,  PO.  Box  219 
Springfield.  IL  62705-0219 
Fax  (217)  788-1553 


_ ART/EDITORIAL _ 

GRAPHICS  DESIGNER 
Colorful  and  lively  100, 000 -i-  morning 
daily  in  Yale's  hometown,  seeks  a 
dynamic,  innovative  graphics  designer 
from  the  Northeast  to  work  with  two 
associates  on  graphics  presentation. 
Strong  computer  and  design  skills 
essential.  Minorities  are  encouraged  to 
apply.  Letter,  resume  and  3  samples  of 
your  work  to: 

Jack  Kramer,  editor 
New  Haven  Register  40  Sargent  Drive 
New  Haven,  CT  0651 1-5918 
NO  PHONE  CALLS.  PLEASE 


Cla-ssified  .Lihertisers: 

If  vein  don  't  set  a  categors  that  fils  >oiir  needs. 
plea.st  call  ns  at 
fWS-SJs-ll-i') 
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HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
COME,  GROW  WITH  US! 


_ CIRCULATION _ 

PUBLISHING 

ASSISTANT  CIRCULATION  MANAGER 
Dow  Jones  &  Company,  publishers  of 
The  Wall  Street  Journal  and  Barron's, 
has  an  immediate  need  for  an  Assis¬ 
tant  Circulation  Manager  in  the  Troy 
Area. 

The  successful  candidate  will  be 
trained  in  the  areas  of  managing  the 
distribution  and  delivery  of  Dow  Jones 
products  and  other  publications,  as 
well  as  supporting  sales  efforts  in 
single  copy  and  college  markets. 
Extensive  travel  required. 

Prior  experience  in  newspaper  distri¬ 
bution.  marketing  or  sales  would  be 
helpful.  Strong  organizational,  ana¬ 
lytical.  planning  and  managerial  skills 
are  necessary,  along  with  excellent 
oral  and  written  communication  skills. 
PC  knowledge  and  a  college  degree 
required.  The  successful  candidate 
must  possess  a  great  attitude,  the 
desire  to  work  hard  and  the  ability  to 
learn. 

We  offer  a  competitive  salary,  an 
excellent  benefits  package  and  opport¬ 
unities  for  career  growth.  Qualified 
applicants  should  forward  their  resume 
in  confidence  to: 

Dow  Jones  &  Company 
Circulation  Dept:  DB 
1397  Piedmont,  Suite  200-300 
Troy,  Ml  48083 
FAX:  (248)  689-7072 
Equal  Opportunity  Employer 
ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
'vww.boonenewspapers.com 

CIRCULATION 


CIRCULATION 


DISTRICT  SERVICE 
MANAGER 


The  Arizona  Republic,  Phoenix  Ari¬ 
zona's  leading  information  company 
is  looking  for  energetic  District  Ser¬ 
vice  Managers  in  the  Circulation 
Department.  The  successful  candi¬ 
date  will  have  a  passion  for  the 
circulation  field,  a  positive  attitude, 
and  a  demonstrated  ability  to 
achieve  results  in  service.  This  posi¬ 
tion  recruits  and  advises  indepen¬ 
dent  contractors  and  employees. 
Also,  this  person  monitors  and 
regulates  distribution  of  all  pro¬ 
ducts,  samples  and  supplies,  and 
maintains  district  address  informa¬ 
tion  to  include  route  sequencing 
and  navigations.  This  person  works 
with  employees  and  independent  con¬ 
tractors  to  ensure  superior  customer 
service.  Four  to  six  years  of  pre¬ 
vious  circulation  management  expe¬ 
rience  or  equivalent  is  preferred. 
Salary  and  bonus  33  to  47K. 

The  Arizona  Republic  offers  ex¬ 
cellent  health  benefits  and  401  (k) 
plan.  Please  send  a  letter,  resume, 
salary  history  and  requirements, 
and  references  in  confidence  to: 

Mark  Weakley 
Circulation  Manager 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax  (602)  444-4466 
E-mail:  mark.weakley@pni.com 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug 
free  workplace 


CIRCULATION 


_ CIRCULATION _ 

DISTRICT  MANAGER 
America's  fastest  growing  newspaper 
needs  motivated  take  charge  individu¬ 
als  to  be  district  managers.  Denver  is  a 
very  exciting  and  highly  competitive 
market.  If  you  have  been  looking  for  an 
opportunity  to  excel  this  is  it. 

District  managers  are  responsible  for 
the  day  to  day  district  operation  includ¬ 
ing  recruitment,  training,  and  contract¬ 
ing  endependent  carriers.  Successful 
candidate  must  have  one  to  three 
years  management  experience,  demon¬ 
strate  the  ability  to  adapt  to  a  changing 
market,  strong  communication  and 
interpersonal  skills,  a  passion  for 
excellence  and  a  stronger  desier  to 
advance  within  the  newspaper. 

If  you  can  meet  these  requirements 
adn  are  ready  to  join  a  company  that 
offers  excellent  salary,  34-45K  plus 
incentive,  401  (k),  stock  plan  and  com¬ 
prehensive  benefit  package,  please  sub¬ 
mit  your  resume  and  salary  history  to: 
Denver  Rocky  Mountain  News 
Human  Resources  Department 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
E-mail:  uribec@denver-rmn.com 

SINGLE  COPY  MANAGER 
Enjoy  quality  living  in  Maine's  State 
Capital  area  and  take  advantage  of 
being  within  one  hour  of  lakes,  moun¬ 
tains,  the  ocean  and  Maine's  largest 
city  Portland. 

The  Kennebec  Journal  and  Morning 
Sentinel,  a  division  of  Blethen  Maine 
Newspapers,  is  seeking  a  Single  Copy 
Manager.  While  working  closely  with 
the  Circulation  Marketing  Manager  and 
other  key  individuals,  the  selected 
candidate  will  lead  all  single  copy 
operational  and  sales/marketing  act¬ 
ivities.  He/she  will  report  to  the  Circula¬ 
tion  Director, 

Individual  will  be  a  self-starter,  creative, 
organized  and  analytical,  possess 
good  leadership  skills  and  be  able  to 
work  effectively  in  a  team/collaborative 
environment.  We  need  a  take  charge 
person  who  can  grow  single  copy 
sales  through  excellent  overall  man¬ 
agement  and  effective  sales  methods. 
College  degree  in  business  or  related 
field  is  preferred. 

Qualified  candidates  should  mail/FAX/ 
E-mail  a  resume  with  cover  letter  to: 

Central  Maine  Newspapers 
Attn.  Human  Resources  Department 
274  Western  Avenue 
Augusta.  ME  04330 
Email,  chowe@centralmaine.com 
Fax:  (207)621-5610 


CIRCULATION  MANAGER 
A  group  of  weekly  papers  is  looking 
for  an  aggressive  circulation  pro  to 
lead  two  Wednesday/Friday  pub¬ 
lications  plus  TMC  into  the  year  2000 
in  Zone  two.  We  offer  a  competitive 
salary  and  benefit  package.  The  ideal 
candidate  would  have  a  minimum  of  2 
to  3  years  of  circulation  management 
experience. 

Qualified  candidates  should  send  a  let¬ 
ter  of  interest  with  their  resume  to: 

Box  01131,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY.  NY  1 0036 


The  Post  and  Courier  (Charleston,  SC) 
seeks  an  experienced,  aggressive, 
motivated  individual  to  lead  its  metro 
home  delivery  team.  Enjoy  the 
challenges  and  rewards  of  working  in 
one  of  the  fastest  growing  markets  in 
the  country,  with  the  support  and 
resources  of  one  of  the  industry's  lead¬ 
ing  companies. 

Individual  should  have  a  minimum  of 
five  years'  circulation  experience,  with 
evidence  of  ability  to  provide  outstand¬ 
ing  customer  service  and  lead  the 
team  in  sales  and  circulation  growth. 
Work  with  a  staff  of  35 -F  employees 
and  cadre  of  300-1-  independent  con¬ 
tract  carriers.  Goals  for  2000  are  to 
increase  sales  results,  effect  circulation 
growth,  and  oversee  rollout  of  distribu¬ 
tion  centers,  while  controlling  costs. 
Competitive  compensation,  commen¬ 
surate  with  experience  and  skills. 
Package  includes  health  plan  (includ¬ 
ing  dental),  company-paid  pension 
plan,  401  (k)  savings  plan,  and  vaca¬ 
tion. 

If  you'np  ready  to  jump  right  in  and 
make  a  difference,  send  cover  letter 
and  resume  to: 

Andy  Morgan 
The  Post  and  Courier 
134  Columbus  Street 

SINGLE  COPY  MANAGER 
The  Island  Packet,  16,000  AM, 
McClatchy  Newspaper  on  beautiful 
Hilton  Head  Island,  South  Carolina  is 
seeking  an  experienced  results 
oriented  professional  to  work  with 
dealers,  merchandisers,  retailers,  and 
carriers  to  grow  single  copy  in 
Southern  Beaufort  County.  This  posi¬ 
tion  will  also  manage  the  single  copy 
for  New  York  Times  in  all  of  Beaufort 
County  and  the  Savannah,  GA  area. 
Competitive  salary  and  comprehensive 
benefits  package  offered.  Send  cover 
letter,  resume,  and  salary  require¬ 
ments  to: 

Circulation  Director 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-8239 


HOME  DELIVERY  ZONE  MANAGER 
The  San  Gabriel  Valley  Newspaper 
Group,  consisting  of  the  San  Gabriel 
Valley  Tribune,  Pasadena  Star  News 
and  the  Whittier  Daily  News  is  looking 
for  a  dynamic  individual  to  oversee  a 
multi-publication  distribution  operation 
including  several  national  publications. 
The  right  person  will  lead  a  team  of  8  dis¬ 
trict  managers  responsible  for  service 
and  collections.  We  are  asking  that  the 
applicant  be  results  oriented,  aggres¬ 
sive,  creative  and  a  team  player.  B.A. 
and/or  3-5  years  of  management 
helpful.  Position  reports  to  the  home 
delivery  manager.  We  offer  cometitive 
salary  and  benefits. 

Send  resumes  to: 

San  Gabriel  Valley  Newspaper  Group 
Human  Resources  HDZM 
1 2 1 0  North  Azusa  Canyon  Road 
West  Covina,  CA  91 790 


CIRCULATION  SALES  DEVELOPMENT  MANAGER 


The  New  York  nmes,  a  leader  in  the  newspa)x.-r  industn,  currently  has  an  outstantl- 
inj>  opirortunity  for  a  Circulation  Sales  Development  Manager  in  our  Circulation 
department.  This  business  leader  will  he  responsible  for  implementing  the  strategt 
of  expanding  distribution  of  The  New  "tiirk  Times  tbroughotit  the  countn,  int  ituling 
the  development  of  new  Corporate  Sales  anti  Chain  Store  programs.  This  person 
must  work  in  conjunction  with  home  tieliven,  single  cojiy.  Sales  and  Marketing  anti 
tiistribution  tiepartments  as  well  as  with  titber  tiepartments  within  The  Times,  to 
eftectiv  eh  :tchie\  e  assignetl  goals  forcopt  ret  enue  int  l  eases  anti  cost  sat  ings. 

,\  college  tlegree  with  a  minimum  of  S  years  of  home  tielitery  experient  e  is  ret|uiretl 
Distribution,  etirporate  chain,  sales  anti  custttmer  service  preferretl.  Must  have 
demonstratetl  ability  to  tievelop  cooperatite  lelationships  with  otiisitle  iiartners, 
customers  as  well  as  all  levels  of  management  Heavy  travel  ret|uiretl;  coiiltl  be  tip  to 
,^0-40  trips  per  year  of  more.  Strong  communication,  interpersonal  anti  ne.gotiation 
skills  necessary,  (iotitl  PC  skills  in  a  Winil.nvs  envirotimeiit.  Strong  itnaivtic  abilitv 
ret|uireti  anti  a  tiemonstratetl  ability  to  work  in  a  team  spiritetl  anti  collaborative 
environment,  liiu  will  have  the  opportunitt  to  earn  a  competitite  salarx'  with  bonus, 
anti  excellent  benefits  inclutling  matching  lOl(k).  If  this  is  an  opportunity  that 
appeals  to  ytm.  please  submit  your  resume  anti  salary  history  to. 


Attn:  CSDM 

hresumeCft  nytimes.com 


www.nytimes.com 
FAX  (2 12)  556-4011 
Equal  Opportunity  Employer 

yXe  regret  we  w  ill  ttniy  be  able  tt)  t  espontl  tothose  t  bosen  foriin  intert  iew 
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_ CIRCULATION 

CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,800  is  seeking  a  hands- 
on  community  oriented  professional  to 
lead  circulation  department.  Excep¬ 
tional  customer  service  skills  and 
strong  single  copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be 
right  for  us.  Qualified  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to; 

Box  01142.  Editor  &  Publisher, 

1 51 5  Broadway.  1 2th  FI,  NY,  NY  1 0036. 


CIRCULATION  SALES  AND 
PROMOTIONS  MANAGER 
Midwest  PM  daily  seeks  individual  with 
circulation  sales  experience.  You'll 
work  with  our  district  managers,  car¬ 
riers  and  drivers  to  grow  our  home 
delivery  as  well  as  single-copy. 
Excellent  opportunity.  Good  starting 
pay  plus  bonus  plan.  Competitive 
benefits  package.  Apply  to: 

J.  McCullough,  NewsTribune, 

426  Second  Street.  LaSalle,  IL61301 


CIRCULATION  ZONE  MANAGER 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  experienced 
Zone  Manager.  Responsibilities  in¬ 
clude  the  ability  to  achieve  volume 
goals  for  home  delivery  and  single 
copy.  Management  and  development 
of  district  managers  and  independent 
carriers  towards  sales  strategies  and 
tactics. 

Candidate  must  possess  sales  skills, 
fundamental  accounting  skills,  man¬ 
agement  concepts  with  excellent  writ¬ 
ten  and  oral  communication  skills  and 
computer  skills.  Strong  customer  ser¬ 
vice  commitment. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume 
including  salary  history  to: 

Human  Resources 
The  Des  Moines  Register 
71 5  Locust  Street 
Des  Moines,  lA  50309 


SINGLE  COPY  MANAGER 
Want  to  live  in  beautiful  Southern  Califor¬ 
nia?  Want  to  be  a  part  of  a  growth  com¬ 
pany  in  an  exciting,  competitive  market? 
The  Los  Angeles  Daily  News  is  seeking  a 
qualified,  innovative  candidate  for  Single 
Copy  Manager.  Work  with  dealers, 
merchandisers  and  retailers  to  grow 
single  copy  sales  throughout  Southern 
California.  The  ideal  candidate  should 
possess  a  strong  track  record  of  circula¬ 
tion  growth,  with  solid  experience  in  single 
copy  distribution  and  retail  sales  man¬ 
agement. 

The  Daily  News  (200,000-(-  circulation) 
is  part  of  the  Los  Angles  Newspaper 
Group,  an  expansive  network  of  news¬ 
papers  throughout  Southern  California, 
Excellent  salary  and  benefits  package 
including  401  (k).  Send  resume  to: 

Ron  Hasse,  Circulation  Director 
The  Los  Angeles  Daily  News 
RO.  Box  4200,  Woodland  Hills,  CA  91365 


_ CIRCULATION _ 

VP/CIRCULATION 

The  Cincinnati  Enquirer,  a  Gannett  Co. 
Property  with  circulation  of  more  than 
205,000  daily  and  331,000  Sunday 
seeks  an  experienced  executive  to 
lead  its  circulation  department. 
Successful  candidates  will  have  more 
than  eight  years’  circulation  experi¬ 
ence  in  operations,  customer  service, 
marketing  and  sales.  The  new  Vice 
President  must  be  a  team  player,  capa¬ 
ble  of  working  alongside  other  top- 
notch  Operating  Committee  members 
and  key  circulation  managers  to  fur¬ 
ther  develop  home  delivery  and  single¬ 
copy  sales.  Senior-level  circulation 
executives  at  large  newspapers  are 
encouraged  to  apply. 

We  recognize  and  appreciate  the 
many  benefits  of  diversify  in  the 
workplace.  People  who  share  this 
belief  or  reflect  a  diverse  background 
are  encouraged  to  apply.  Mail,  fax  or 
E-mail  your  resume  to: 

Harry  Whipple,  Publisher 
The  Cincinnati  Enquirer 
312  Elm  Street 
Cincinnati,  OH  45202 
Fax:  (513)  768-8079 
E-mail  HWhipple(i5Enquirer.com 


SALES  CREW  MANAGER  WANTED 
Growing  SW  market  needs  employee 
salescrew  manager.  Ideal  candidate  will 
have  strong  communication  skills  and 
door  to  door  sales  background.  Salary 
plus  commission,  monthly  bonus,  ex¬ 
cellent  benefits.  Send  resume  to  Star- 
Telegram.  Attn.  Kyle  Mays.  685  John  B. 
Sias  Memorial  Pkwy,  Fort  Worth.  TX  76134 
or  Fax  (817)  215-2266 


SINGLE  COPY 
MANAGER 

THE  JOURNAL  GAZETTE 
The  Journal  Gazette,  a  northeast  Indi¬ 
ana  daily  newspaper,  is  seeking  a 
Single  Copy  Manager.  Duties  include 
the  development  of  promotional  con¬ 
cepts  to  increase  single  copy  sales, 
supervision  of  approximately  20  inde¬ 
pendent  distributors  in  surrounding 
counties  and  working  with  city  retail 
accounts  to  obtain  maximum  level  of 
sales.  The  candidate  will  also  support 
regional  and  city  single  copy  man- 
ager(s)  as  needed. 

The  ideal  candidate  must  possess 
mathematical  and  interpersonal  skills. 
Have  strong  written  and  oral  communi¬ 
cation  skills  to  communicate  effectively 
with  retailers  and  distributors.  Valid 
driver's  license,  dependable  automobile 
and  automobile  insurance  required. 
Three  to  five  years  circulation  experi¬ 
ence  preferred.  College  degree  pre¬ 
ferred  or  equivalent  experience. 
Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Fax  (219)  461-8749 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

RETENTION  MANAGER 
The  Sacramento  Bee,  a  division  of 
McClatchy  Newspapers  Inc.,  has  an 
exciting  opportunity  available  for  a 
Retention  Manager  to  work  with  our 
Consumer  Marketing  team.  The  indi¬ 
vidual  in  this  newly-created  position 
will  initiate  and  develop  an  industry¬ 
leading  program  for  retaining  newspa¬ 
per  subscribership,  manage  and 
oversee  all  subscriber  retention  efforts 
conducted  at  The  Bee,  and  forge  part¬ 
nerships  with  organizations  and  busi¬ 
nesses  to  enhance  The  Bee’s  retention 
efforts.  We  are  seeking  a  professional 
with  the  following  qualities  and  skills: 

•  Proven  success  in  customer  reten¬ 
tion/loyalty  program  development 
and  management 

•  Excellent  motivational  leadership 
skills 

•  Highly  organized  and  creative, 
excellent  analytical  and  written  skills 

•  Prior  newspaper  industry  experience 
The  Sacramento  Bee  offers  a  com¬ 
petitive  salary  plus  an  extensive  bene¬ 
fits  package  including  401  (k)  and  fit¬ 
ness  and  child  care  centers.  The  Sacra¬ 
mento  Bee  is  located  Northern  Califor¬ 
nia  in  a  beautiful  area  that  offers  city  or 
country  living,  close  proximity  to  San 
Francisco  and  Lake  Tahoe,  short  com¬ 
mutes.  and  affordable  housing.  Please 
fax  resume  and  cover  letter  to: 

(916)  321-1984 

Or  mail  to; 

The  Sacramento  Bee 
Human  Resources 
PO.  Box  1 5779,  Sacramento.  CA  95852 

{  SI  BSCK/Bf:  TO  E&P  TODAY  | 
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_ EDITORIAL _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

AGRINEWS 
NEWS  REPORTER 

Illinois  AgriNews  has  an  immediate 
full-time  opening  for  a  field  editor  to 
work  out  of  our  LaSalle,  IL  office.  Seek¬ 
ing  an  experienced  reporter,  or  a 
recent  journalism  or  ag  communica¬ 
tions  graduate  to  write  on  state  and 
national  ag  issues  and  to  report  on 
events  in  a  multi-county  area.  Farm 
background  desirable  but  not  re¬ 
quired.  AgriNews  publishes  Illinois 
AgriNews  and  Indiana  AgriNews,  both 
statewide  weekly  Newspapers. 

Fax  or  Mail  resume,  writing  samples  to: 
Warren  T.  Pufahl,  managing  editor 
Illinois  AgriNews 

420  Second  Street.  LaSalle.  IL  61 301 
(815)  223-2558  Fax:  (815)  223-5997 

BUSINESS  EDITOR 

The  Tuscaloosa  News,  a  40.000  daily 
owned  by  the  New  York  Times  Com¬ 
pany,  seeks  a  Business  Editor  with 
excellent  organizational  skills  who 
wants  to  edit  and  direct  business  cov¬ 
erage.  but  still  do  some  writing.  Cov¬ 
erage  includes  Mercedes-Benz.  JVC, 
Goodyear,  and  Phifer  Wire.  Send 
resume  and  work  samples  to: 

Bruce  Giles,  Executive  Editor 
Tuscaloosa  News 
PO.  Box  20587 
Tuscaloosa.  AL  35402-0587 
E-mail:  bruce.giles@tuscaloosanews.com 
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_ FAX  (818)  713-0315 

I  Please  contact  us  for  contact  rates 

www.mediainfo.com 


Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 
Bring  your  expertise  in  arts  and  enter¬ 
tainment  coverage  to  our  features 
department.  This  region  features  sum¬ 
mer  concerts  at  The  Gorge  outdoor 
amphitheater  and  the  Sandpoint  Festi¬ 
val,  The  Spokane  Symphony,  the  Best 
of  Broadway  series  and  a  local  pro¬ 
fessional  theater  ensemble.  In  this  posi¬ 
tion,  you  will  manage  reporters,  cor¬ 
respondents  and  editorial  assistants  to 
produce  entertainment  pages  for  the 
daily  features  section  and  the  Friday 
Weekend  section.  We  are  a  112,000 
daily  (142,000  Sunday)  newspaper, 
which  Columbia  Journalism  Review 
recently  named  one  of  the  top  25 
papers  in  the  country.  Send  resume, 
samples  of  your  work  (writing  and  edit¬ 
ing)  and  a  letter  explaining  your  lead¬ 
ership  philosophy  and  your  perspective 
on  covering  local  arts  and  entertain¬ 
ment  to  Peggy  Kuhr,  managing  editor 
The  Spokesman-Review: 

999  W  Riverside  Ave. 

Spokane.  WA  99201 

E-mail  peggyk@spokesman.com 
COPY  EDITOR.'page  designer  sought  for 
50,000  circulation  daily.  Knowledge  of 
QuarkXPress  helpful.  Send  resume  and 
samples  to  Glenn  Gilbert,  executive 
editor.  The  News-Herald,  7085  Mentor 
Avenue.  Willoughby,  OH  44094. 

EDITORIAL 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR 
The  Bradenton  Herald  has  expanded 
and  needs  a  competitive,  news  hungry 
layout  editor  to  help  out  our  news 
desk.  Experience  in  zoning  required. 
This  editor  will  work  with  news  desk  to 
produce  a  zoned  daily  newspaper.  We 
are  looking  for  someone  with  strong 
design,  news  judgment  and  MAC 
skills.  3-5  years  experience  with  daily 
newspaper  required.  Send  resume, 
work  samples  and  reference  to  Joan 
Krauter,  executive  editor,  Bradenton 
Herald,  102  Manatee  Avenue,  Bra¬ 
denton,  FL  34205,  or  E-mail: 

jkrauter@bradenton.com 


COPY  EDITOR 

If  you  can  design  pages  and  write 
headlines  that  make  readers  sit  up  and 
notice,  we  want  to  hear  from  you.  The 
News-Journal,  an  inviting,  family- 
owned  daily  in  a  highly  competitive 
market,  is  seeking  a  copy  editor  with 
strong  editing  and  graphics  skills  who 
must  be  willing  to  learn  Harris  pagina¬ 
tion.  Versatility  and  enthusiasm  are  as 
important  as  experience.  Send  resume/ 
work  samples  to; 

Troy  Moore,  Managing  Editor/News 
The  News-Journal 
901  Sixth  Street 
Daytona  Beach,  FL 321 17-8099 

EDITORIAL 


_ EDITORIAL _ 

BUSINESS  REPORTERS/WRITERS 
Simba  Information,  a  Fairfield  County, 
CT-based  publisher  of  PRIMEDIA  Inc. 
seeks  bright,  motivated  business  re¬ 
porters  for  dynamic  newsletters  covering 
the  technology,  media  and  publishing 
industries.  Candidates  must  be  self¬ 
starters  who  are  highly  organized,  detail- 
oriented  and  have  2-3  years  of  journal¬ 
ism  experience  (preferably  with  a  news¬ 
paper  or  wire  service).  We  offer  a  com¬ 
petitive  salary,  full  benefits  including 
401  (k),  a  pleasant  work  environment 
and  excellent  opportunities  for  career 
advancement.  Fax  cover  letter,  resume 
&  clips  to: 

(203)  358-5827  Attn:  LK  or  send  to: 

Simba  Information 
RO.  Box  4234,  Stamford,  CT  06907 
Or  E-mail  to:  jobs@simbanet.com 

CITY  EDITOR 

The  Register-Star,  AM  daily  serving  Col¬ 
umbia  County  just  south  of  Albany,  NY, 
is  looking  for  a  leader  for  a  staff  of  six 
reporters.  We  need  an  energetic  editor 
who  can  motivate  and  teach  reporters 
how  to  find  and  write  the  news  of  our  com¬ 
munities.  Resume  and  work  samples  to: 

Executive  Editor  Allan  Gaul 
The  Register-Star 

364  Warren  Street,  Hudson,  NY  12534 
E-mail  editorial@registerstar,com 

EDITORIAL 


_ EDITORIAL _ 

BUSINESS  EDITOR 

The  South  China  Morning  Post  of 
Hong  Kong.  East  Asia's  leading 
English-language  newspaper,  is  seek¬ 
ing  an  editor  to  direct  a  70-person  staff 
in  coverage  of  business  and  financial 
news  from  Hong  Kong,  China  and  the 
region.  The  appointment  can  be 
effective  immediately,  replacing  the  cur¬ 
rent  business  editor  who  has  taken 
another  position  within  the  company. 
Applicants  should  have  experience 
managing  a  news  team,  with  a  proven 
record  of  encouraging  both  breaking 
news  and  analytical  reporting  of 
economic  subjects.  The  successful 
applicant  will  be  able  to  work  in  a 
multinational,  multilingual  environ¬ 
ment,  and  to  continue  developing  the 
professional  standards  of  the  SCMP 
staff. 

Knowledge  of  the  business  and 
economic  scene  in  Greater  China,  and 
the  rest  of  East  Asia,  would  be  a 
decided  advantage,  as  would  a  com¬ 
mand  of  Cantonese,  or  Mandarin.  But 
these  are  not  mandatory.  More  impor¬ 
tant  are  the  ability  to  manage  a  large 
and  diverse  news  team,  with  the  ability 
to  recognize  stories  and  their  underly¬ 
ing  trends,  and  turning  these  into 
accurate  and  objective  spot  news, 
feature  and  commentary  articles.  A 
talent  for  encouraging  investigative 
journalism  would  also  be  welcomed. 

The  SCMP  offers  highly  competitive 
terms.  Please  send  applications  to 
Robert  Keatley,  editor.  South  China 
Morning  Post,  28/F,  Dorset  House  979 
King's  Road,  Hong  Kong. 

Tel.  (011)  (852)  2565-2250; 

Fax  (011)  (852)  2516-7478 


CITY  EDITOR  -  Warm  weather,  gentle 
breezes  sound  enticing?  Our  city 
editor  has  been  lured  away  to  become 
a  M.E.,  creating  an  opportunity  at  one 
of  the  premier  destinations  in  the  coun¬ 
try.  If  you  enjoy  working  with  a  talented 
staff  of  reporters,  photographers  and 
page  editors  in  one  of  the  most 
interesting  environments  in  the  world, 
we've  got  the  opportunity.  The  Key 
West  Citizen  is  a  12,000-circulation 
daily  serving  the  Florida  Keys.  The  suc¬ 
cessful  candidate  will  have  previous 
newsroom  management  and  reporting 
experience,  excellent  communications 
skills  and  be  familiar  with  QuarkX¬ 
Press.  Send  resume,  samples  to: 

Steve  Sosinski,  editor.  The  Key  West  Citizen 
RO.  Box  1800,  Key  West,  FL  33044 
or  to  steve.sosinski@thomnews.com 


CNN.COM  is  seeking  two  Associate 
Editors  for  its  legal  news  team.  Candi¬ 
dates  should  have  1-3  years  experi¬ 
ence  in  broadcast  or  multimedia  news 
production,  an  ability  to  handle  break¬ 
ing  news,  a  general  understanding  of 
the  legal  system,  basic  writing  and 
research  skills  and  the  ability  to  think 
editorially,  visually  and  creatively. 
Adobe  Photoshop  and  basic  video¬ 
editing  skills  preferred.  Positions  will 
be  in  Atlanta  and  Washington,  DC. 
Please  send  resumes  via  E-mail  to: 
interactive.law@turner.com 
No  phone  calls,  please 


Newlinies 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


6^^  Now  we'd  like  to  increase  the  staffs  at 

^  our  newest  papers  in  St.  Louis,  Cleveland  and 

Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits.  ^ 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 
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HELP  WANTED 


CHANGE  WITH  THE  TIMES 
The  year  2000  will  bring  big  changes 
to  The  Seattle  Times  as  we  convert  to 
morning  publication  and  the  CCI 
system.  We’re  looking  for  editors  to 
join  us  in  this  challenging  time. 

The  Times  seeks  a  production  editor 
to  help  get  the  news  right  and  get  it 
out  on  time.  This  editor  will  serve  as 
traffic  cop,  production  liaison  and  last 
line  of  defense  as  the  newsroom  con¬ 
verts  to  morning  production  and  then 
to  full  CCI  pagination  from  an  Atex 
publishing  system.  It’s  a  pivotal  role  at 
the  newspaper  and  an  excellent 
opportunity  for  a  big-picture  editor  who 
yearns  to  operate  at  the  center  of  the 
action. 

Five  years  of  copy  editing  are  a  must; 
expertise  in  pagination  or  other  com¬ 
puterized  layout  methods  are  a  plus. 
The  ideal  candidate  is  a  superior  com¬ 
municator.  is  relentless  in  the  pursuit 
of  accuracy  and  fearlessly  makes  key 
decisions  under  pressure. 

And  we  are  always  looking  for  talented 
copy-editing  and  design  candidates. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills,  as 
demonstrated  on  an  editing  test. 

We  seek  designers  with  a  flair  for 
attractive  designs  and  the  sophis¬ 
ticated  use  of  photos,  fonts  and 
graphic  elements.  Pagination  a  plus. 
Minimum  of  five  years  of  editing  or 
layout  experience  on  a  major  daily 
newspaper  required. 

Opportunities  also  exist  to  gain  Seattle 
Times  experience  through  13-month 
temporary  copy-editing  positions  to 
support  existing  staff  through  training 
and  conversion  to  the  CCI  front-end 
production  system.  At  least  one  year 
of  daily  editing  experience  required. 
Three-year  editing  internships  also  are 
available.  This  career-development 
program  includes  rotations  on  several 
desks.  Interns  receive  a  development 
plan,  a  mentor,  and  job-placement 
help  afterward.  Editing  experience  is 
required,  either  through  previous 
metro  internships,  work  on  small 
dailies  or  the  equivalent. 

To  apply,  send  cover  letter,  resume 
and  work  samples  to  Karen  Cater, 
chief  of  copy  desks.  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please.  Only  finalists 
will  be  contacted. 

REPORTERS  AND  EDITORS: 
AccessRd.com  a  new  internet  health 
care  company  in  Tampa.  FL.  is  looking 
for  reporters  and  editors.  Disabled 
journalists  encouraged  to  apply.  Please 
send  resume  and  work  samples  to  Dave 
Szymanski,  AccessRd,  202  S.  22nd 
Street,  Ste.  308,  Tampa,  FL  33605  or 
E-mail  dszymanski@accessrd.com 

COPY  DESK 

The  Times  Record  News  in  Wichita 
Falls,  Texas,  has  openings  for  an  assis¬ 
tant  news  editor  (3-5  years  experience) 
and  copy  editor  (1-2  years  experience). 
Design  and  QuarkXPress  skills  a  plus. 
Send  resumes  to  Bruce  Smith,  news 
editor,  at  Smithb@wtr.com  or  to: 

1 301  Lamar,  Wichita  Falls,  TX  76301 


CNN  Interactive  is  expanding  its 
domestic  and  international  coverage 
and  has  openings  for  associate  editors 
on  various  shifts  in  our  24-hour  opera¬ 
tions.  AEs  play  a  key  role  in  story 
presentation  by  finding  pictures  and 
sound  and  coming  up  with  interactive 
ways  of  supplementing  the  text  of 
stories.  Candidates  should  have  two 
years  professional  experience,  a  strong 
knowledge  of  U.S.  and  international 
news,  a  writing  background  and  the 
ability  to  think  editorially,  visually  and 
creatively.  Broadcasting  or  multimedia 
experience  is  a  plus.  You  don't  have  to 
be  a  computer  expert,  but  you  must  be 
familiar  with  the  Web  and  eager  to 
adapt  to  a  new  form  of  journalism. 
Send  letter  and  resume  via  E-mail  to; 
interactive.jobs@turner.com 
No  phone  calls,  please 

CNN  INTERACTIVE  is  expanding  its 
domestic  U  S.  coverage  and  has  open¬ 
ings  for  writers,  copy  editors  and  sec¬ 
tion  editors.  Candidates  should  have  a 
minimum  of  5  years  of  hard  news  expe¬ 
rience,  the  ability  to  handle  breaking 
news  under  heavy  deadline  pressure 
and  a  proven  ability  to  present  complex 
subjects  in  an  understandable  way. 
Writers  and  copy  editors  must  have  a 
newspaper  or  wire  service  background. 
Broadcasting  or  multimedia  experience 
is  a  plus  for  all  positions,  especially  sec¬ 
tion  editors.  Positions  will  be  in  Atlanta 
on  various  shifts  in  our  24-hour  opera¬ 
tions.  You  don’t  have  to  be  a  computer 
expert,  but  you  must  be  familiar  with 
the  Web  and  eager  to  adapt  to  a  new 
form  of  journalism.  Send  letter  and 
resume  via  E-mail  to: 

interactive.jobs@turner.com 
No  phone  calls,  please 


COPY  EDITOR  —  Come  to  one  of 
America’s  most  beautiful  places  — 
Hilton  Head  Island.  The  Island  Packet, 
a  McClatchy-owned  daily  newspaper, 
is  seeking  a  copy  editor.  Were 
interested  in  candidates  who  can 
aggressively  handle  copy,  spot  holes 
and  inconsistencies  in  stories,  write 
headlines  that  are  clear  and  crisp,  and 
design  pages  creatively.  Knowledge  of 
QuarkXPress  is  a  plus.  Send  cover  let¬ 
ter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax;  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 


CNN  INTERACTIVE  is  expanding  its 
international  coverage  and  has  open¬ 
ings  for  writers,  copy  editors  and  sec¬ 
tion  editors  with  in-depth  knowledge  of 
Europe,  Asia,  the  Middle  East,  Latin 
America  and/or  Africa.  Candidates 
should  have  a  minimum  of  5  years  of 
hard  news  experience,  the  ability  to 
handle  breaking  news  under  heavy 
deadline  pressure  and  a  proven 
understanding  of  the  geographic  area 
they  are  applying  for;  multilingual 
capability  is  a  plus.  Writers  and  copy 
editors  must  have  a  newspaper  or  wire 
service  background.  Broadcasting  or 
multimedia  experience  is  a  plus  for  all 
positions,  especially  section  editors. 
Positions  will  be  in  Atlanta  and 
overseas  on  various  shifts  in  our  24- 
hour  operations.  You  don’t  have  to  be 
a  computer  expert,  but  you  must  be 
familiar  with  the  Web  and  eager  to 
adapt  to  a  new  form  of  journalism. 
Send  letter  and  resume  via  E-mail  to: 
interactive.jobs@turner.com 
No  phone  calls,  please 

COPY  EDITOR 

The  Asian  Wall  Street  Journal  seeks  a 
copy  editor  for  its  night  news  desk  in 
Hong  Kong.  Responsibilities  include 
editing  news  summaries,  monitoring 
the  wires  and  selecting  stories  for  pub¬ 
lication,  layout  and  production.  The 
job  requires  excellent  editing  skills, 
mature  news  judgment,  and  ability  to 
work  well  under  pressure.  Knowledge 
of  pagination  is  preferred:  experience 
in  Asia  is  helpful.  Send  resume  and 
references  to  managing  editor  Peter 
Stein,  G.PO.  Box  9825,  Hong  Kong, 

Or  fax  to:  01 1  (852)  2834-5291 . 


COPY  DESK  CHIEF 

Desk  team  leader  needed  for  23,500 
daily  located  30  minutes  from  Baltimore. 
The  competition  took  our  desk  chief.  His 
replacement  will  possess  excellent  gram¬ 
mar  and  spelling  skills  and  be  able  to 
juggle  multiple  tasks.  Knowledge  of 
QuarkXPress  and  Photoshop,  and  famil¬ 
iarity  with  pagination  helpful.  Must  have 
one  year’s  management  experience  or 
five  years  as  a  copy  editor.  Send  your 
three  best  pages,  resume,  and  why  you 
would  be  the  best  candidate  to: 

Jim  Lee,  Carroll  County  Times 
201  Railroad  Avenue 
Westminster  MD  21157 
No  phone  calls 


FEATURES  COPY  EDITOR 
The  Palm  Beach  Post,  a  175,000 
circulation  daily  in  South  Florida,  has 
an  immediate  opening  for  a  daytime 
copy  editor  in  the  Features  depart¬ 
ment.  Must  be  able  to  lay  out  pages, 
write  snappy  headlines  and  cutlines, 
and  have  strong  pagination  skills.  Fax 
resume,  cover  letter  and  sample 
headlines  to  Eric  Weiss,  features  copy 
desk  chief,  (561 )  820-4445. 


COPY  EDITOR 

The  Norwich  Bulletin,  a  35,000  Gannett 
daily  AM  in  eastern  Connecticut,  seeks 
a  page  designer/copy  editor.  Oua''kX- 
Press  experience  desirable.  Send  a 
resume,  plus  samples  of  page  design, 
editing  and  headlines  to  Keith  Fon¬ 
taine,  executive  editor  Norwich 
Bulletin,  66  Franklin  St.,  Norwich,  CT 
06360.  We  value  diversity  and  espe¬ 
cially  encourage  those  who  share  our 
vision  to  apply. 


The  world's  premier  publisher  of  business 
and  information  has  an  opportunity  available 
in  our  Washington,  DC  facility. 


Newswire 


CNN.COM  is  seeking  an  online  news 
editor,  a  copy  editor,  a  trial  correspon¬ 
dent  and  a  staff  writer  for  expansion  of 
legal  news  coverage.  Editors  and 
writers  must  have  five  years  newspa¬ 
per  or  wire  service  experience  and  an 
ability  to  handle  breaking  news  on 
deadline.  Background  in  law  or  legal 
journalism  preferred.  Please  send 
resume  and  clips  to  Liza  Hogan.  CNN 
Interactive,  One  CNN  Center,  Floor  10 
SE,  Atlanta.  GA  30303  or  via  E-mail  to: 
interactive.law@turner.com 
No  phone  calls,  please 


COPY  EDITOR 

A  Dow  Jones  &  Co.  real-time  financial  newswire  based  in 
Washington.  D.C.,  seeks  copy  editors  to  improve  the  wire's 
writing  and  consistency.  Wire’s  focus  is  corporate  SEC 
filings  coverage  and  industry  regulation.  Editors  need  at 
least  2  years’  editing,  proofing  and/or  reporting  experience. 

We  offer  a  competitive  salary,  excellent  benefits  and 
opportunities  for  advancement.  Qualified  candidates 
should  send  resumes  and  salary  requirements  to: 


Dow  Jones  &  Company 
Dept.  ME 
Box  34632 

Washington,  D.C.  2(MM3 
www.dj.com/careers 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR/PAGE  DESIGNER 
The  Californian,  a  mid-sized  daily 
located  on  the  Central  Coast  of  Cali¬ 
fornia,  is  seeking  two  copy  editors/ 
page  designers,  one  for  our  news 
department  and  another  in  the  sports 
department.  Candidates  must  be  famil¬ 
iar  with  QuarkXPress,  be  able  to  write 
killer  headlines  and  cutlines  and 
possess  the  desire  to  learn  and  grow 
with  a  top  notch  staff.  Send  cover  let¬ 
ter,  clips  and  references  to: 

Julie  Copeland,  The  Californian, 

123  W.  Alisal  Street,  Salinas,  C  93901 . 

E-mail  jcope@salinas  gannett.com 


COPY  EDITOR 

Immediate  opening  for  copy  editor 
needed  for  busy  four-person  copy 
desk  on  this  20,000  circulation  seven- 
day  newspaper  in  eastern  West  Vir¬ 
ginia.  The  successful  candidate  will 
write  accurate  and  snappy  headlines, 
edit  local  and  wire  copy  and  will  be 
able  to  paginate  quickly  using  QuarkX¬ 
Press.  Located  in  the  heart  of  the 
Shenandoah  Valley,  about  65  miles 
from  Washington  and  Baltimore,  this 
newspaper's  circulation  is  growing. 
Send  letter,  resume  and  design  clips  to: 

Maria  Lorensen,  editor.  The  Journal 
207  W.  King  St. ,  Martinsburg.  WV  25401 


GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid-size,  Monday 
thru  Saturday  PM,  located  about  1  1/2 
hours  from  Chicago,  midway  between 
Rockford  and  Peoria.  IL.  Good  starting 
salary  and  benefits.  Family-owned  oper¬ 
ation  in  which  your  ideas  will  be  heard. 
Ideal  candidate  will  have  previous 
newspaper  experience  and  knowledge 
of  local  government.  Editing  and  layout 
experience  helpful.  Send  resume  and 
clips  to: 

Joyce  McCullough 
NewsTribune,  426  Second  Street 
LaSalle,  IL  61 301 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITOR 

Small  daily  newspaper  in  northeastern 
Maryland  has  opening  for  a  copy  editor 
who  not  only  enjoys  editing  local  news 
and  wire,  but  also  has  some  design 
skills  and  is  good  with  writing  snappy 
headlines.  QuarkXPress  helpful  but  not 
essential.  Schedule  is  Sunday  thru 
Thursday,  night  shift  for  5-day  AM.  Send 
resume  to: 

Terence  Peddicord,  editor;  Cecil  Whig, 
601  Bridge  Street.  Elkton,  MD21921 
No  phone  calls  please! 


COPY  EDITOR 

The  York  Daily  Record,  a  43,500- 
circulation  AM  consistently  voted  the 
best  paper  its  size  in  Pennsylvania, 
needs  a  talented  page  designer  and 
copy  editor  to  join  our  staff  in  York 
County,  a  scenic,  fast-growing  area 
between  Baltimore  and  Harrisburg. 
Our  newsroom  values  the  needs  of  the 
copy  desk  and  fosters  good  rela¬ 
tionships  between  editors  and  reporters. 
If  a  competitive,  two-paper  market 
excites  you  and  professional  devel¬ 
opment  drives  you,  send  resume, 
tearsheets  to: 

News  Editor,  York  Daily  Record 
PO.  Box  15122,  York.  PA  17405 
Check  us  out  at  www.ydr.com  EOE 

EDITORIAL  PAGE  EDITOR:  We  need  a 
well-rounded  and  well-read  wordsmith- 
government  watchdog  dedicated  to  com¬ 
munity  journalism.  We  shoot  for  eight 
local  editorials  a  week.  Leadership 
skills,  a  keen  sense  of  fairness,  a  good 
sense  of  humor,  superior  copy-editing 
skills  and  at  least  two  years  experience 
writing  editorials  are  a  must.  Our 
editorial  board  is  pragmatic,  but  may 
be  viewed  as  moderate-conservative. 
Send  cover  letter,  resume  and  clips  to: 

Larry  Reisman,  editor 
The  Press  Journal,  PO.  Box  1 268 
Vero  Beach,  Fla.  32961 

EDITORIAL 


_ EDITORIAL _ 

COPY  EDITOR 

The  Lubbock  (TX)  Avalanche-Journal 
seeks  applications  from  copy  editor 
candidates  who  want  the  opportunity 
to  expand  their  talents  and  increase 
their  marketability  or  to  grow  with  our 
organization.  If  you  can  fix  holes  in 
stories,  lay  out  compelling  pages  and 
write  strong  heads,  we  have  a  spot  for 
you.  Our  news  desk  uses  QuarkXPress 
incorporating  new  photo  and  web 
technology.  Top  applicants  will  have 
previous  daily  newspaper  editing 
experience  and  a  Bachelor's  degree, 
not  necessarily  in  journalism.  We  are  a 
65,000-circulation  morning  daily  cover¬ 
ing  a  significant  portion  of  north¬ 
western  Texas.  Send  resumes,  ref¬ 
erences  and  samples  of  work  to: 

Mel  Tittle,  Managing  Editor 
Lubbock  Avalanche-Journal 
PO.  Box  491 
Lubbock,  TX  79408 


FAMILY-OWNED  Mississippi  PM  daily 
(8,500  circulation)  with  strong  reputa¬ 
tion  has  two  openings. 

REPORTER:  Covers  wide  variety  of 
beats.  Must  be  productive  in  generat¬ 
ing  accurate,  interesting  local  news 
copy. 

NEWS  EDITOR:  Handles  layout  of 
main  news  pages,  with  occasional  writ¬ 
ing.  Must  know  QuarkXPress. 

If  Southern  hospitality  and  a  hard- 
charging  newsroom  appeal  to  you. 
send  resume  and  work  samples  to: 
Jenny  Humphryes,  Managing  Editor 
Greenwood  Commonwealth 
PO.  Box  8050.  Greenwood,  MS  38935 
E-mail:  jenny@gwcommonwealth.com 

CORPORATE  COMMUNICATIONS 
National  wood  products  trade  associa¬ 
tion  seeks  full-time  corporate  commu¬ 
nications  writer.  Three  years  experi¬ 
ence  required.  Mid  30's  salary,  com¬ 
petitive  benefits,  great  location  and 
staff.  Send  cover  letter,  resume  and  5 
clips  to: 

Corporate  Communications 
PO.  Box  1 1 700,  Tacoma,  WA  9841 1 


FEATURES  EDITOR 
THE  SANTA  CRUZ  COUNTY  SENTINEL 
is  seeking  a  features  section  editor, 
responsible  for  supervising  content  and 
design  of  seven  weekly  sections.  Candi¬ 
date  should  have  a  minimum  of  five  years 
experience  working  in  a  features  environ¬ 
ment.  be  knowledgeable  and  enthused 
about  subjects  ranging  from  pop  culture 
to  wine,  and  understand  what  readers 
need  to  plan  their  weekends  and  when 
they  need  it.  Candidate  should  be  able  to 
demonstrate  how  he  or  she  will  work 
toward  a  bright,  energetic,  fun  section  that 
stays  ahead  of  trends,  and  helps  create 
new  ones.  The  Sentinel  is  a  Dow  Jones/ 
Ottaway  Newspapers  28,000  daily  located 
on  California's  in-comparable  Central 
Coast  about  45  miles  north  of  Monterey 
and  80  miles  south  of  San  Francisco. 
Please  reply  with  resume,  cover  letter  and 
samples  of  work  to  Managing  Editor  Don 
Miller,  207  Church  Street,  Santa  Cruz,  CA 
95061  or  via  E-mail  at: 

dmiller@santa-cruz.com 


_ EDITORIAL _ 

CRIME  REPORTER 

Start  your  career  off  right,  or  get  that 
extra  push  your  resume  has  been  lack¬ 
ing.  Award-winning  eastern  North 
Carolina  daily  with  increasingly  strong 
reputation  looking  for  someone  who  is 
eager  to  make  a  difference  in  the  com¬ 
munity  and  own  career.  Plenty  of 
feature  and  enterprise  reporting  to  com¬ 
pliment  regular  crime/emergency  cov¬ 
erage.  Integrity  and  initiative  a  must. 
Competitive  salary,  close  to  beaches, 
state  capitol  and  East  Carolina  Univer¬ 
sity.  Send  letter,  resume  and  three 
samples  to: 

Lance  M.  Bacon,  Managing  Editor 
The  Free  Press 

PO.  Box  129,  Kinston,  NC  28501 
E-mail  questions  to: 

Lance_Bacon@link,freedom.com 

REPORTER/ASSISTANT  EDITOR 
Reporter/assistant  editor  for  NJ  (Mer- 
cerville)  based  commercial  real  estate 
magazine  publishing  company.  Must 
be  experienced  and  have  great  phone 
interviewing  skills.  Good  pay.  401  (k), 
medical  and  more.  Casual,  smoking 
office.  For  details,  contact: 

Ann  O'neal,  publisher  (609)  587-6200 


EDITORS 
METRO  EDITOR 

The  Journal  News,  one  of  the  area's 
best  newspapers,  is  seeking  seasoned 
editors  for  its  Metro  news  staff.  The 
newspaper  has  two  openings:  Metro 
Editor  to  run  its  daily  news  operations, 
assemble  a  daily  news  budget  and 
oversee  11  assistant  metro  editors; 
Enterprise  Editor  to  develop  and  edit 
news  projects  and  direct  a  team  of 
reporters.  Both  positions  require  5-i- 
years  newspaper  experience,  strong 
line-editing  skills  and  the  ability  to 
work  with  other  editors  and  reporters 
as  a  team.  Successful  candidates  will  be 
dynamic  and  demanding  newsroom  pro¬ 
fessionals  who  work  well  in  a  pressured 
newsroom  environment. 

At  The  Journal  News,  our  benefits  are 
generous  and  include  pension  and 
401  (k)  plans.  We  value  diversity  in  our 
work  force  and  encourage  those  of 
diverse  backgrounds  and  those  who 
share  this  value  to  apply.  The  Journal 
News  maintains  a  safe  drug  free 
workplace  and  pre-employment  drug 
testing  is  required. 

Please  send  a  cover  letter  and  resume  to: 
The  Journal  News 
c/o  M.  Kervick 
1  Gannett  Drive 
White  Plains,  NY  10604 
mkervick@westches.gannett.com 


COPY  EDITORS 

New  and  expanding  international  busi¬ 
ness  daily  newspaper  and  24-hour  Web 
site  needs  quick,  accurate  copy  editors 
with  daily  experience.  QuarkXPress, 
OPS,  HTML  preferred.  Competitive 
salary,  benefits.  Contact: 

Tony  Suchon,  copy  chief.  The  Daily  Deal 
1 05  Madison  Avenue  1 5th  Floor 
New  York,  NY  10016 
(212)  313-9324,  Fax  (212)  313-9293 
tsuchon@thedailydeal.com 


MANAGING  EDITOR 
GOLF  JOURNAL 

The  United  States  Golf  Association,  national  governing  body  for  the 
game  of  golf,  seeks  a  Managing  Editor  for  its  publication.  Golf 
Journal,  which  is  published  9  times  annually. 

You  will  be  responsible  for  the  day-to-day  work  involved  in  publishing 
the  magazine  (planning,  writing,  editing)  as  well  as  for  coordinating 
copy  and  production  for  each  issue  and  ensuring  that  the  flow  of 
materials  proceeds  as  scheduled.  You  will  also  be  responsible  for 
assisting  in  the  development  of  ideas  and  in  the  planning  of  long- 
range  content  for  the  magazine  and  ensuring  that  the  desired  level 
of  quality  is  maintained  You  will  work  with  all  levels  of  USGA  staff  as 
well  as  writers  and  other  contributors.  The  ideal  candidate  will  pos¬ 
sess  knowledge  of  the  game  of  golf,  strong  editing  skills  as  well  as 
solid  experience  in  magazine  publishing  a  must.  Computer  proficien¬ 
cy,  especially  Macintosh,  is  required. 

We  offer  a  competitive  salary,  generous  company  paid  benefits,  and 
pleasant  working  environment.  Interested  candidates  should  fonxiard 
resume  with  salary  requirements  and  DEPT  Code  by  Feb.  1®’  to:  THE 
UNITED  STATES  GOLF  ASSOCIATION  ATTN:  PER¬ 
SONNEL  DEPT-ME  1-10-00- 

EP  P.O.  BOX  708,  FAR  HILLS,  « 

NJ  07931-0708.  Fax:  908-781- 
1735.  E-mail:  hr@usga.org. 

No  phone  calls  please. 


I  An  Equal  Opportunity  Employer. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

The  Press  of  Atlantic  City  has  an 
immediate  opening  for  a  copy  editor 
on  its  news  desk.  We  are  an  80,000- 
circulation  AM  daily  that  covers 
southern  New  Jersey  and  a  town  that 
features  12  gambling  casinos.  Candi¬ 
dates  should  have  three  years'  experi¬ 
ence  in  editing  and/or  reporting.  OuarkX- 
Press  pagination  experience  a  plus. 
Send  resume,  clips  to: 

News  Editor  Peter  M.  Brophy 
The  Press  of  Atlantic  City 
1 1  Devins  Lane,  Pleasantville,  NJ  08232 


COPY  EDITOR 

The  New  Haven  Register,  a  100,000+ 
morning  daily  in  Yale’s  hometown, 
seeks  a  strong  copy  editor  with 
Microsoft  Word  and  pagination  skills 
for  its  main  news  desk.  In  addition  to 
having  strong  editing  skills,  the  ideal 
candidate  excels  at  headline  writing. 
Good  salary  and  benefits.  Letter, 
resume  and  6  samples  of  your 
headlines,  plus  6  samples  of  your  edit¬ 
ing  to: 

Ray  Hoye,  news  editor 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1  -591 8 
NO  PHONE  CALLS,  PLEASE 


CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  an  aggressive, 
mid-sized  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  News  Editor:  We  re  seeking  some¬ 
one  who  can  get  the  paper  out  and 
supervise  our  talented  copy  desk. 
Must  have  a  thorough  command  of 
AP  style  and  the  ability  to  write 
headlines  that  sing. 

•  Reporter:  Experienced,  enterprising 
reporter  with  clear,  crisp  writing  style 
to  cover  several  interesting  sub- 
urban-rural  communities  as  well  as 
occasional  assignments  at  the  state 
capital. 

Send  cover  letter,  resume  and  writing/ 
editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat,  425  Locust  St. 

Johnstown,  PA  1 5907-0340 


DESIGN  EDITOR;  Design,  QuarkX¬ 
Press  and/or  Baseview  system  experi¬ 
ence  a  bonus,  but  not  required.  The 
Vindicator  is  a  7-day  PM  (Sat  &  Sun 
AM)  between  Cleveland  and  Pit¬ 
tsburgh.  Our  9-member  desk  designs 
AND  paginates  a  wide  range  of  pages, 
outside  fronts,  inside  fronts,  regular 
pages,  features,  sports  and  news.  Good 
copy  editing  skills  are  a  plus.  Send 
resume,  samples  and  references  to: 

Mike  Braun,  Design  Desk  Chief 
The  Vindicator 
1 07  Vindicator  Square 
Youngstown,  OH  44503 
For  info.  E-mail  bronzer@aol.com 


TALENTED  WRITER  with  proven  report¬ 
ing  skills  needed.  Daily  deadline  expe¬ 
rience  and  sound  news  judgment 
essential.  Submit  cover  letter,  resume 
and  clips  to  Human  Resources: 

The  Free  Lance-Star,  Lee-Ann  Williams 
616  Amelia  Street,  Fredericksburg,  VA  22401 


_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR 
The  Anderson  Independent-Mail,  a 
40,000  daily,  46.000  Sunday  circulation 
newspaper  in  Anderson,  SC  is  looking 
for  an  editorial  page  editor  to  write  daily 
and  Sunday  editorials  and  edit  the 
editorial  page. 

Three-person  editorial  board  consisting 
of  the  editor,  publisher  and  editorial  page 
editor.  We  strive  to  be  an  aggressive 
leader  in  the  communities  we  serve  in  the 
northeast  Georgia  and  Upstate  South 
Carolina.  We  are  independent  politically 
and  both  moderate  and  progressive. 

We  seek  an  astute,  visionary  thinker  and 
precise  writer  with  a  clear  interest  in  shap¬ 
ing  the  community  agenda  and  lead¬ 
ership.  A  grasp  of  state,  national  and 
world  issues  also  is  needed. 

Growing  newspaper  and  region.  Ander¬ 
son  is  a  manufacturing  center  on  a  huge 
lake  near  the  Blue  Ridge  mountains. 
Excellent  schools  and  quality  of  life. 
Minimum  requirements:  Editorial  writing 
experience,  a  college  degree  and  a 
passion  for  journalistic  quality  and  inte¬ 
grity.  Good  pay  and  excellent  benefits. 
We  re  part  of  one  of  the  nation's  premier 
newspaper  groups,  the  E.W.  Scripps 
Company. 

Send  letter,  resume  and  writing  samples  to; 

T.  Wayne  Mitchell 
Senior  Vice  President  and  Editor 
Anderson  Independent-Mail 
Box  2507,  Anderson,  SC  29622 


LOCAL  NEWS  EDITOR 
Bask  in  the  sun  by  day  and  work  at 
night.  We  need  a  leader  whose  deadline 
editing  skills  can  impress  the  78  per¬ 
cent  of  our  oceanfront  community  that 
reads  us  daily.  Organizational  and 
coaching  skills  are  critical  to  lead  break¬ 
ing-news  and  enterprise  coverage  at 
our  growing  35.000+  daily.  Send 
resume,  cover  letter,  work  samples  to: 

Larry  Reisman,  editor 
The  Press  Journal 

RO.  Box  1268,  Vero  Beach,  FL 32961 


INVESTIGATIVE  REPORTER 
Midwest  daily,  150,000  circulation,  seeks 
the  best  investigative/enterprise 
reporters  We  want  self-starters  from 
mid-sized  or  larger  markets  who  can 
handle  projects  individually  or  as  a 
team.  Experience  in  government,  pol¬ 
itics,  business,  or  specialty  beats  pre¬ 
ferred.  We  pay  from  the  30s  to  the  50s, 
based  on  experience,  plus  great  bene¬ 
fits,  a  good  city  in  a  great  location,  and  a 
chance  to  report  stories  that  others  con¬ 
sider  too  complex  or  too  costly.  Send 
resume,  clips,  to: 

Box  01 138,  Editor  &  Publisher, 

1515  Broadway,  12th  Floor, 

New  York,  NY  10036. 


IMMEDIATE  OPENING  at  a  4000 
circulation  daily  for  a  reporter  with  a 
nose  for  hard  news.  Must  have  strong 
writing  skills,  work  well  under  deadline 
pressure,  be  a  team  player  and  a  self 
starter.  Send  resume  adn  clips  to: 

Elaine  Heit,  The  Humboldt  Sun 
PO.  Box  3000,  Winnemucca,  NV  89446 
Or  E-mail  evheit@desertlinc.com 


_ EDITORIAL _ 

ENTERTAINMENT-LIFESTYLE 
Daily  tucked  between  the  Bay  Area 
and  Sierra  needs  editor-writer  for  our 
new  weekly  entertainment,  arts  and 
lifestyle  section.  Sharp  writing  skills 
and  some  design  work  preferred. 
We  re  a  17,000  family  owned  daily 
where  professional  growth  is  en¬ 
couraged.  Competitive  pay  and  bene¬ 
fits.  Please  send  resume  and  three  writ¬ 
ing  samples  to: 

Richard  Hanner,  managing  editor 
The  Lodi  News-Sentinel, 

1 25  N.  Church  Street,  Lodi,  CA  95258 
E-mail:  rich_hanner@lodinews.com 


PAGINATOR/COPY  EDITOR: 

The  Albany  Herald  has  a  new,  exciting 
look  for  2000  and  we  have  an  opening 
for  an  experienced  paginator/copy  editor 
who  will  ensure  our  readers  get  concise, 
accurate  copy  topped  with  eye-catching 
headlines  and  informative  photo  cap¬ 
tions  on  well  designed  pages  Send 
resume,  letter  and  references  to: 

Jim  Hendricks,  managing  editor 
The  Albany  Herald 
PO.  Box  48,  Albany,  GA  31 702 
Or  Fax  to  (91 2)  888-9357 


FEATURES  DESIGN/COPY  EDITOR 
The  Fayetteville  Observer,  a  75,000 
daily  in  North  Carolina,  needs  a  page 
designer/copy  editor  for  its  features 
sections.  Excellent  editing  skills  and 
creative  mind  required.  Daytime  hours. 
Send  resume  and  tear  sheets  to: 

Michelle  Valenzuela 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 


_ EDITORIAL _ 

FINANCE  EDITOR 

Myprimetime.com,  an  Internet  start-up 
founded  by  three  former  CNN  execu¬ 
tives,  is  looking  for  a  creative,  experi¬ 
enced  financial  editor  to  build  a  top- 
notch  personal  finance  section.  The 
ideal  candidate  will  have  a  solid  jour¬ 
nalism  background,  demonstrated  suc¬ 
cess  in  building  a  strong  financial  sec¬ 
tion  or  program,  and  will  be  excited  to 
work  in  a  variety  of  media,  including 
audio,  video  and  HTML.  Ability  to 
create  insightful  service  stories  a  must. 
We’re  not  myopically  market-focused; 
we  are  devoted  to  helping  people 
achieve  Icng-term  financial  freedom. 
We  value  imagination,  humor  and 
drive.  Backed  by  Hummer  Winblad 
Venture  Partners,  ours  is  the  first  portal 
exclusively  serving  baby  boomers.  We 
offer  competitive  salaries  and  pre-IPO 
stock  options.  Reply  to: 

Managing  Editor  Shirleen  Holt 
54  Mint  Street.  Suite  200 
San  Francisco.  CA  94103 
Or  E-mail:  sholt@my primetime  com 


POLICE/COURT  REPORTER 
The  Midland  (Michigan)  Daily  News,  a 
Hearst  newspaper,  has  an  opening  for 
a  police/court  reporter.  Successful 
candidates  will  have  some  newspaper 
experience  —  preferably  with  police 
reporting  skills.  Knowledge  of  AP  style, 
grammar  and  spelling  necessary. 
Send  resume  and  writing  samples  to 
the  Midland  Daily  News,  attention 
News  Editor  Mary  Lou  Brink  at  124  S. 
McDonald  St.,  Midland,  Ml,  48640  or: 
marylou@mdn.net 


EDITORIAL 


EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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_ EDITORIAL _ 

EXECUTIVE  EDITOR 
One  of  the  most  exciting  and 
glamorous  jobs  in  journalism  is  vacant 
and  you  could  be  the  editor  we  are 
looking  for.  Stars  and  Stripes,  the 
editorially  independent,  58,000-h- 
circulation  daily  that  serves  the  U  S. 
military  community  overseas  is  seek¬ 
ing  an  executive  editor.  If  chosen,  you 
will  direct  a  staff  of  more  than  100 
spread  over  three  continents,  with 
headquarters  in  Washington,  DC., 
Tokyo  and  Darmstadt,  Germany.  Since 
we  are  the  hometown  newspaper  of 
the  U.S.  military  abroad.  Stars  and 
Stripes  has  bureaus  and  reporters  in  a 
dozen  countries,  including  most  of  the 
major  trouble-spots  of  the  world. 

The  Executive  Editor  of  the  European 
&  Pacific  Stars  &  Stripes  newspapers 
is  responsible  for  the  production  of  the 
daily  papers,  manages  the  Washing¬ 
ton  D.C.  newsroom  and  supervises  the 
European  and  Pacific  news  opera¬ 
tions.  The  editor  sets  philosophy  and 
is  responsible  for  the  content,  design 
and  production  of  the  paper.  The 
editor  will  work  out  of  Washington,  but 
be  expected  to  travel  to  Europe  and 
the  Far  East. 

The  successful  completion  of  a 
National  Agency  Check  and  the  filing 
of  a  confidential  financial  disclosure 
form  is  required. 

Candidates  should  have  extensive 
managerial  experience  running  a 
newsroom  at  daily  newspapers,  a 
Bachelor  s  degree  in  journalism  or  a  pro¬ 
ven  track  record  as  a  newspaper 
journalist:  excellent  command  of  both 
written  and  spoken  English:  reporting, 
editing,  and  layout  experience.  A 
demonstrated  ability  to  handle  bud¬ 
gets  is  essential  as  is  the  ability  to  deal 
effectively  with  the  public. 

Knowledge  of  the  military  components 
and  their  missions  and  roles:  and  an 
advanced  degree  in  management  or 
journalism  will  also  be  valuable  assets. 
Only  the  cream  of  the  crop  should 
send  their  complete,  comprehensive, 
all  inclusive  resume  to: 

FAX:  (202)  782-0547 
E-MAIL:  jobs@stripes.osd.mil  or 
SNAIL  MAIL  to: 

European  Stars  &  Stripes 
WRAMC  NAF  CPO,  Building  1 1 

Room  2-72  WRAMC 
Washington.  DC.  20307-5001 


MANAGING  EDITOR 
for  an  award-winning  suburban  news¬ 
paper,  Must  be  a  proven  leader  to 
manage  newsrooms,  consisting  of 
nine  twice-weekly  newspaper  editions 
and  a  staff  of  56  in  four  separate  office 
locations.  Qualified  candidate  will 
possess  BA  in  journalism  or  equivalent 
required.  Must  have  excellent  man¬ 
agement  and  communication  skills. 
QuarkXPress  training  required.  Mac 
systems  knowledge  a  plus.  Attractive 
compensation  and  benefits.  Resumes 
to:  maryab@oe.homecomm.net  fax 
(734)  953-2057:  Mail  36251 

Schoolcraft  Rd.,  Livonia,  Ml  481 50. 

Include  job  code  ME  on  resume.  EOE 
C12  EDITOR  &  PUBLISHER 


_ EDITORIAL _ 

EXPERIENCED  REPORTERS 
We're  looking  for  hard-hitting  and 
aggressive  beat  reporters  who  routinely 
use  computer-assisted  reporting  to  bring 
depth  and  sophistication  to  daily  stories 
and  projects.  The  Binghamton,  NY, 
Press  &  Sun-Bulletin,  a  62,000  daily/ 
79.000  Sunday  Gannett  daily,  has  sev¬ 
eral  openings,  including  a  key  com¬ 
munity  beat  and  courts.  At  least  two 
years  of  experience  required.  Bing¬ 
hamton,  in  the  picturesque  rolling  hills  of 
the  Southern  Tier,  is  home  to  a  major 
state  university.  If  interested,  please 
send  resume  and  six  samples  of  your 
best  work  to: 

Gary  Graham 
Managing  Editor 
Press  &  Sun-Bulletin 
RO.  Box  1270 

Binghamton,  NY  13902-1270 
We  value  diversity 

MANAGING  EDITOR 
Independent  Jewish  community  weekly 
seeks  managing  editor.  Competitive 
salary,  benefits.  At  least  5  years'  print 
journalism  experience  a  must.  Jewish  com¬ 
munity  knowledge  helpful.  Send  re¬ 
sume.  clips,  letter  to  Flo  Eckstein,  editor, 
Jewish  News  of  Greater  Phoenix,  1625 
E.  Northern  Avenue,  Suite  106,  Phoenix, 
AZ  85020. 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  award-winning 
weekly  newspaper  in  Ft.  Lauderdale. 
This  position  entails  planning  and  edit¬ 
ing  the  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music  col¬ 
umn  as  well  as  reviews  and  feature- 
length  pieces.  Strong  writing  skills  are 
essential.  Send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times.  Inc. 

PO.  Box  5970,  Denver.  CO  80217 
NEW  MEDIA  EDITOR 
Suburban  Philly  paper  looking  for  a 
"champion”  for  newsroom  website. 
Supervisors  position,  directing  2,  part- 
time  assistants  in  daily  production  of 
site.  Must  have  a  love  for  Internet,  be 
ready  to  “battle"  for  the  Internet,  be 
html  savvy,  eager  to  develop  content. 
Some  journalism  background  needed: 
good  writing  skills.  Send  resume  to: 
Patricia  S.  Walker 
Bucks  County  Courier  Times 
8400  Route  1 3.  Levittown,  PA  1 9057 
Fax:  (215)  949-4177 
E-mail:  pwalker@calkinsnewspapers.com 


POLITICAL  REPORTER 
The  Waterloo  Courier,  a  50,000  PM,  in 
Northeast  Iowa,  is  seeking  a  political 
reporter  to  cover  the  four  month  state 
legislative  session  in  Des  Moines, 
report  on  politics  from  Waterloo  the 
rest  of  the  year  and  do  a  Sunday  col¬ 
umn.  (Most  Des  Moines  expenses 
paid.)  We  want  someone  with  political 
savvy  to  get  beyond  sound  bits.  Send 
resume  and  clips  to: 

Saul  Shapiro 
Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 

JANUARY  10,  2000 


NEWS  DESK  MANAGER 
Proven  leader  needed  to  join  news 
and  copy  desk  management  team  to 
help  department  achieve  its  full  poten¬ 
tial  at  the  Dayton  Daily  News,  a  Cox 
newspaper.  Fifty-person  department 
produces  news  sections,  sports, 
technology,  special  sections,  reprints, 
zoned  editions  and  business.  Will  con¬ 
sider  any  combination  of  experience  in 
design,  editing,  management,  pagina¬ 
tion,  technology,  organization  or  graph¬ 
ics,  We  believe  complementary  skills  are 
what  makes  a  team  truly  great.  Dayton  is 
an  extremely  pleasant,  affordable  city  in 
a  metropolitan  area  of  nearly  1  million. 
Our  pay  and  benefits  are  excellent.  Our 
journalism  is  superb.  We've  won  many 
awards,  including  a  recent  Pulitzer, 
"World's  Best  Designed  Newspaper” 
and  many  others.  When  we  lose  people, 
we  lose  them  to  the  biggest  markets. 
Dazzling  new  $92  million  printing  facility 
is  most  advanced  on  the  continent.  Our 
circulation  is  166,000  daily,  210,000 
Sunday.  Contact: 

John  Thomson,  deputy  managing  editor 
Dayton  Daily  News 
45  South  Ludlow  Street 
Dayton,  OH  45402 

E-mail  John_Thomson@coxohio.com 

ON  THE  MAJOR  METRO  EXPRESS 
Join  a  first-rate  respected  daily  in  the 
New  York  City  solar  system.  Get  read 
by  our  attentive  readers  (85,000  daily, 
98.000  Sunday)  and  by  NY  metro 
newspaper  editors.  Our  reporters  go 
directly  to  the  New  York  Times,  the 
Daily  News,  Newsday,  the  Newark  Star 
Ledger.  Those  who  stay  here  are 
cherished  and  challenged. 

The  Times  Herald-Record  newsroom  is 
under  new  energized  leadership. 
We  re  searching  for  the  new  wave  of 
great  reporters,  copy  editors  and 
designers.  Write  to: 

Executive  Editor  Mike  Levine 
The  Times  Herald-Record 
40  Mulberry  Street.  Middletown,  NY  10940 
Call  (914)  346-3170 
E-mail:  mlevine@th-record.com 

POCONOS  TRI-WEEKLY  seeks  sec- 
ond-tier  reporter.  If  you  have  experi¬ 
ence,  but  need  more  seasoning,  can 
use  a  camera,  are  a  self-starter  with 
ideas,  and  if  you  are  prepared  to  pro¬ 
vide  excellence,  then  we  want  you  on 
the  team.  Competitive  salary,  and  an 
excellent  place  to  live  and  work.  Send 
replies  to  Box  01145,  Editor  &  Publisher, 
1 51 5  Broadway,  1 2th  FI.  NY.  NY  1 0036. 


SPORTS  EDITOR:  The  Gainesville  (FL) 
Sun,  a  New  York  Times  newspaper  in 
the  hometown  of  The  University  of 
Florida  and  its  nationally-ranked 
athletic  program,  is  looking  for  a 
dynamic  leader  for  its  sports  depart¬ 
ment,  The  ideal  candidate  has  sports 
management  experience  and  track 
record  of  success.  Come  join  our  team 
determined  to  make  our  paper  the 
best  of  its  size  in  the  country.  Contact 
Jim  Osteen,  executive  editor.  The 
Gainesville  Sun,  RO.  Box  147147, 
Gainesville,  FL  3261 4-71 47.  E-mail: 
osteenj@gvillesun.com 
Fax:  (352)  338-3128 


PROJECTS  EDITOR: 

The  Sacramento  Bee  is  looking  for  an 
editor  with  strong  line  editing  and 
coaching  skills  to  run  Metro  projects. 
Experience  with  investigations  and  com¬ 
puter  assisted  reporting  a  plus.  The 
ideal  candidate  should  be  skilled  at 
working  with  reporters  to  help  frame 
their  reporting  and  writing  and  should 
have  experience  running  project  length 
stories.  Salary  is  negotiable  and  de¬ 
pends  on  experience.  For  more  informa¬ 
tion  call  Joyce  Terhaar,  Managing 
Editor,  at  91 6-321 -1004  or  email: 
jterhaar@sacbee.com 


PUBLIC  SAFETY  reporter  wanted  for  the 
best  small  newspaper  in  New  York 
state.  The  Citizen,  New  York  Associated 
Press'  Newspaper  of  Distiction,  seeks 
energetic  reporter  to  dig  up  and  write 
stories  our  readers  can't  put  down. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-  and  long-term  goals  to: 

Daniel  Lovell,  region  editor 
25  Dill  Street,  Auburn,  NY  13021 


REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  experienced 
reporter  (college  newspaper  OK)  to 
aggressively  cover  an  interesting  mix 
of  people  and  local  news.  Send 
resume  and  eight  of  your  best  clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1 464  Sutton  Way.  Grass  Valley,  CA  95945 
E-mail  judyb@theunion.com 


REPORTER 
NEWS  REPORTER 

The  Journal  News,  one  of  the  area's 
best  newspapers,  is  seeking  a  reporter 
to  cover  one  of  its  largest  municipal¬ 
ities.  The  position  requires  five  years  of 
newspaper  experience  plus  strong  re¬ 
porting  and  writing  skills.  The  suc¬ 
cessful  candidate  will  have  a  demon¬ 
strated  ability  to  cover  a  challenging 
news  beat  and  to  thrive  in  a  pressured 
newsroom  atmosphere. 

At  The  Journal  News,  our  benefits  are 
generous  and  include  pension  and 
401  (k)  plans.  We  value  diversity  in  our 
work  force  and  encourage  those  of 
diverse  backgrounds  and  those  who 
share  this  value  to  apply.  The  Journal 
News  maintains  a  safe  drug  free 
workplace  and  pre-employment  drug 
testing  is  required. 

Please  send  a  cover  letter,  resume  and 
your  five  strongest  clips  to: 

The  Journal  News 
c/o  M.  Kervick 
1  Gannett  Drive 
White  Plains,  NY  10604 


REPORTER 

The  Journal-Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  an 
aggressive  reporter  to  cover  city  gov¬ 
ernment  and  politics.  This  is  the  top 
reporting  spot  at  one  of  the  best  small 
daily  newspapers  in  Illinois.  Previous 
newspaper  work  preferred,  a  bulldog 
attitude  required!  Please  send  resume, 
letter  and  five  recent  work  samples  to: 

The  Journal-Standard 
Jeff  Rogers,  Managing  Editor 
27  S.  State  Avenue,  Freeport,  IL  61032 
Or  E-mail:  jrogers@journalstandard.com 


www.mediainfo.com 
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_ EDITORIAL _ 

NEWS  ARTIST 

Zone  5  metro  daily  has  immediate 
opening  for  news  artist.  Requires  top- 
quality  illustrations,  infographics, 
charts  and  maps,  some  page  and 
special-section  design.  Pays  from  30s 
to  50s.  based  on  experience,  plus 
excellent  benefits,  all  in  a  great  city. 
Send  cover  letter,  resume  and  sam¬ 
ples  to  Box  01137,  Editor  &  Publisher, 
1515  Broadway,  12th  Floor,  New  York, 
NY  10036. 


REPORTERS 

If  you  dream  of  working  for  a  daily 
where  the  reporters  and  editors  love 
hard  news  and  good  writing,  this  is  the 
place:  The  Press  Enterprise  is  a 
22,000,  7-day  AM  in  central  eastern 
PA,  90  minutes  from  State  College, 
two  hours  from  Philly,  three  from  NYC. 
We  have  two  immediate  openings.  If 
you've  got  good  clips  from  an 
internship  and  references  that  will  tell 
us  you  work  smart  AND  hard,  call 
Dean  Kasfiner,  ME/News  570-387- 
1 234,  ext.  1 305,  or  write  to  him  at: 

Press  Enterprise 
31 85  Lackawanna  Ave, 
Bloomsburg,  PA  1 781 5 


REPORTERS 

HOLLYWOOD'S  bright  lights  will  shine 
on  enterprising,  gutsy  and  creative 
reporters  who  seize  great  opportu¬ 
nities  in  Los  Angles.  Current  and  future 
openings  include  covering  general 
assignment,  government,  entertain¬ 
ment  and  lifestyles.  Letter,  resume 
and  clips  to: 

Recruitment  Editor, 

Daily  News  of  Los  Angles.  PO.  Box  4200 
Woodland  Hills,  CA  91 365-4200 


REPORTERS 

The  Columbia  Daily  Tribune  has 
immediate  openings  for  reporters  with 
news  writing  experience.  The  Tribune 
offers  competitive  compensation  and 
benefits.  Submit  resume  and  clips  to: 

Jim  Robertson,  managing  editor 
Columbia  Daily  Tribune 
RO.  Box  798,  Columbia,  MO  65205 
EOE/Drug  free  workplace 


THE  ST.  JOSEPH  NEWS-PRESS, 
a  40,000  AM  daily  in  Northwest 
Missouri  seeks  a  sports  editor  to  lead 
and  coach  a  young,  talented  staff  of 
four  and  direct  the  look  and  content  of 
our  award-winning  sports  section. 
Candidates  should  have  management 
experience  and  strong  organization 
skills.  Commitment  to  local  sports  at 
the  prep  and  college  level  a  must. 

Also  seeking  a  talented  business 
reporter.  Candidates  will  be  creative 
yet  trained  in  hard  news.  You'll  be 
responsible  tor  covering  a  variety  of 
business  topics,  including  economic 
development,  manufacturing  labor 
issues  and  emerging  technology.  Busi¬ 
ness  experience  isn't  necessary,  but  a 
passion  for  news  is  required.  Send 
resume  and  clips  to: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29,  St.  Joseph,  MO  65402 


_ EDITORIAL _ 

RERORTER 

dbusiness.com  is  hiring  experienced 
FULL-TIME  Web-savvy  BUSINESS 
reporters  for  many  US  markets.  Visit 
our  site  www.dbusiness.com  and  then 
send  E-mail  to  Kurt  Greenbaum,  exec¬ 
utive  editor,  dbnews@dbusiness.com 
for  more  information  about  the  reporter 
position.  Please  mention  code  ER  Com¬ 
petitive  compensation  plus  equity. 

Roanoke.com  -  the  Internet  gateway  to 
Southwest  Virginia  has  a  new 
opportunity  for  an  Assistant  On-line 
Editor.  We  re  not  looking  for  a  specific 
skill  set  so  much  as  enthusiasm,  ambi¬ 
tion,  pride  in  work,  and  willingness  to 
learn.  The  successful  candidate 
should  know  the  basics  of  journalism 
and  how  to  edit  others  work.  We  want 
a  person  with  ideas  and  the  ability  to 
carry  them  out.  If  this  describes  you, 
send  us  your  resume  to: 

The  Roanoke  Times 
RO.  Box  2491 ,  Roanoke,  VA  2401 0 
Fax:  (540)  981-3194  or 
E-mail:  humanresources@roanoke.com 
EOE 

SCIENCE  RESEARCHERWRITER 
sought  for  large-circulation  health 
newsletter  published  by  national  non¬ 
profit  consumer  group.  Must  also  be  able 
to  re-write  material  produced  by 
researchers  and  make  the  science  come 
alive.  3  to  5  years'  experience  in  science 
writing  for  a  major  newspaper,  magazine, 
or  wire  sen/ice  for  the  lay  public.  Salary 
competitive  with  for-profit  publications. 
Send  letter,  resume  and  samples  of  non¬ 
technical  writing  to: 

CSPI  EP:NAW,  1875  Connecticut  Ave., 
NW.  #300,  Washington.  DC  20009 

THE  SOUTHERN  ILLINOISAN  has  an 
opening  in  the  Editorial  Department  for 
an  experienced  reporter.  We  are  look¬ 
ing  for  someone  who  is  equally  at 
home  with  features  and  hard  news  and 
can  give  us  an  extra  dimension  with 
special  projects  and  in-depth  report¬ 
ing.  Candidates  must  be  a  self-starter 
who  can  independently  develop  sources 
and  stories  from  a  base  15  miles  from 
our  main  newsroom.  The  primary  re¬ 
sponsibility  of  this  position  is  coverage 
of  the  second  largest  city  in  our  market. 
Send  resume  and  clips  to: 

Human  Resources  Manager 
Southern  Illinoisan 
RO.  Box  2108 
Carbondale,  IL  62902 


RERORTER 

The  Berkshire  Eagle,  the  award-winning, 
seven-day  morning  voice  of  western 
Massachusetts,  has  an  immediate  open¬ 
ing  for  a  general  assignment  reporter. 
Experience  preferred,  with  a  proven 
potential  to  cover  hard  news,  develop 
enterprise  story  ideas  and  meet  the  stan¬ 
dards  of  a  newspaper  known  for  deman¬ 
ding  excellent  writing  and  analytical 
thinking  from  its  staff.  Northeastern  can¬ 
didates  preferred.  Send  letter,  resume 
and  clips  to: 

Alinda  Shank 

Human  Resources  director 
The  Berkshire  Eagle 
RO.  Box  1 1 71  Pittsfield,  MA  01 202 


_ EDITORIAL _ 

SPORTS  WRITER 

The  Brownsville  Herald,  an  18,000 
circulation  daily  on  the  U.S. -Mexico 
border,  is  looking  for  a  sports  writer  to 
cover  community  sports  and  help  with 
pagination  duties.  Knowledge  of  OuarkX- 
Press  helpful.  Respond  with  coverletter, 
resume  and  work  samples  to: 

Galen  Wellnicki,  sports  editor 
The  Brownsville  Herald 
1 135  E.  Van  Buren  Street,  Brownsville,  TX  78520 


SPORTS  WRITER 

Six-day-a-week  daily  in  Virginia's  North¬ 
ern  Shenandoah  Valley  is  looking  for  a 
talented,  dependable,  and  hard-working 
writer  to  join  four-person  staff  in  cover¬ 
ing  local  sports.  Emphasis  on  high 
school  and  college  athletics.  Going  AM 
in  April.  Send  resume  and  clips  to: 

Ron  Morris,  managing  editor 
The  Winchester  Star 
2  North  Kent  St.,  Winchester,  VA  22601 


STOWE  REPORTER  SEEKS 
MANAGING  EDITOR 
Established  weekly  newspaper  with 
tradition  of  excellence/independence 
in  sophisticated,  rural  Vermont  ski 
town.  Great  staff,  quality  of  life.  Skills  in 
management,  technology,  writing/ 
editing  a  must.  Send  resume,  letter, 
clips,  to  Publisher,  The  Stowe  Reporter, 
PO.  Box  489,  Stowe,  VT  05672. 


WRITERS/PRODUCERS 
Are  you  living  your  dream?  We  are. 
Myprimetime,  the  first  Internet  portal 
devoted  to  helping  baby  boomers  lead 
richer  lives,  is  seeking  experienced 
journalists,  producers  and  editorial 
assistants  to  join  us.  You'll  work  in  San 
Francisco,  write  about  business, 
money,  health  or  play,  and  have  more 
fun  in  a  10-hour  workday  than  you 
should.  Web  experience  is  preferred; 
originality,  humor  and  a  passion  for 
excellence  are  required.  Founded  by 
three  former  CNN  executives,  my¬ 
primetime  is  backed  by  Hummer 
Winblad  Venture  Partners  and  growing 
fast.  We  offer  competitive  salaries  and 
pre-IPO  stock  options.  Send  a  resume, 
three  writing  samples  and  a  cover  let¬ 
ter  about  your  dream  job  to: 

Managing  Editor  Shirleen  Holt 
54  Mint  Street.  Suite  200 
San  Francisco  CA  941 03 
Or  E-mail:  sholt@myprimelime.com 


THE  SANTA  BARBARA  NEWS-PRESS 
a  New  York  Times  Co.  newspaper,  has 
openings  for  full-time  copy  editors  on 
both  the  news  and  features  desks.  Appli¬ 
cants  should  have  a  firm  grammatical 
foundation:  strong  copy  editing  and 
headline  writing  skills;  and  the  ability,  vis¬ 
ion  and  imagination  to  design  well-edited 
and  sophisticated  pages  and  sections. 
Candidates  should  have  at  least  three 
years  of  experience  on  a  daily  newspa¬ 
per  copy  desk.  Macintosh  expertise  is 
required.  DTI  system  proficiency  will  be 
considered  a  plus.  Send  resume  and 
work  samples  to  William  M.  Macfadyen. 
News  editor,  RO.  Box  1359,  Santa 
Barbara,  CA  931 02,  or  by  E-mail  at: 
wmacfadyen@newspress.com 


_ EDITORIAL _ 

UNIVERSITY  OF  MISSOURI  SPORTS 
EDITOR  AND  ASSISTANT  SPORTS 
EDITOR 

The  Missouri  School  of  Journalism  is 
seeking  professionals  who  want  to 
leach  and  learn.  We  have  openings  for 
sports  editor  and  assistant  sports  editor 
of  the  Columbia  Missourian,  teaching 
newspaper  of  the  school.  The  pay  isn't 
great,  but  the  opportunity  is.  You  can 
earn  an  advanced  degree  without  leav¬ 
ing  the  field.  You  can  try  out  teaching 
while  still  doing  journalism  on  a  com¬ 
munity  newspaper.  We  need  candidates 
with  professional  experience  in  writing 
and  editing  sports  and  an  aptitude  for 
teaching  who  can  begin  work  May 
2CX)0.  The  sports  editors  will  supervise 
12-20  students  per  semester,  in  addi¬ 
tion  to  producing  the  sports  section  of 
the  paper.  The  Sports  Editor  position 
requires  some  supervisory  experience. 
Send  letter,  work  samples  and  names 
of  references  to  Asst.  Prof.  Jody  Sowell, 
search  chair,  School  of  Journalism. 
University  of  Missouri,  306  Lee  Hills 
Hall.  Columbia.  MO  6521 1  1370.  The  com¬ 
mittee  will  begin  assessing  applicants 
January  31  and  continue  until  the  posi¬ 
tions  are  filled. 

The  University  of  Missouri  is  an  equal 
opportunity/affirmative  action/  ADA 
employer. 


THE  PEKIN  DAILY  TIMES 
an  award-winning  15,000  six-day  daily 
near  Peoria.  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail-oriented 
person  to  cover  local  police  and  court 
news.  Applicants  may  be  recent  gradu¬ 
ates.  Superior  English  skills  and  a  jour¬ 
nalism  degree  are  required:  a  Master  s 
degree  in  journalism  is  preferred.  Pay  is 
between  $19,000  and  $20,000.  depend¬ 
ing  on  the  candidate's  qualifications. 

Send  resume  and  writing  samples  to: 

Editor  Joel  Steinfeldt.  Daily  Times.  PO 
Box  430,  Pekin,  IL 61 555. 


WASHINGTON  REPORTER:  Energetic, 
creative  reporter  wanted  for  6-person 
bureau  in  nation's  capital  for  large 
national  daily  newspaper  chain.  Reporter 
will  cover  congressional  politics  for  6 
New  England  newspapers.  White  House, 
and  all  federal  issues  affecting  the 
region  Daily  experience  in  political  report¬ 
ing  required.  Send  resume  and  clips  to: 

Paul  Sullivan 

associate  editor/politics.  Lowell  Sun 
1 5  Kearney  Square.  Lowell.  MA  081 50 
or  contact  him  via  E-mail  at: 
psullivan@lowellsun.com 


THE  HUNGRY  HORSE  NEWS 
a  Pulitzer-Prize  winning  weekly  paper 
outside  Glacier  National  Park  prides 
itself  on  telling  stories  in  a  different  and 
insightful  way.  We  re  looking  for  a  gen¬ 
eral  assignment  writer  and  a  sports/ 
natural  resources  writer  for  one  of  the 
most  dynamic  ecosystems  in  the  Low¬ 
er  48. 

Send  resume,  three  references,  clips 
and  cover  letter  by  Jan  23  to: 

Chris  Peterson,  managing  editor 
PO.  Box  189.  Columbia  Falls.  MT  59912 
EOE 
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HELP  WANTED 


_ EDITORIAL _ 

THE  BUSINESS  AND  TECHNOLOGY 
news  team  at  The  Press  Democrat,  a 
95,000-circulation  New  York  Times- 
owned  newspaper  in  Santa  Rosa,  CA, 
has  openings  for  two,  full-time  re¬ 
porters  to  participate  in  an  expansion 
of  coverage  next  year  of  finance, 
entrepreneurship  and  computing. 
Candidates  should  be  able  to  demon¬ 
strate  the  necessary  skills  of  either  or 
both  business  and  technology  report¬ 
ing,  including  an  understanding  of 
finance,  stocks  and  economics  and  the 
fundamental  language,  science  and 
trends  of  computing  and  the  Internet. 

At  least  three  years  of  business  or 
technology  reporting  is  preferred, 
although  writers  with  the  motivation 
and  skills  that  translate  well  to  financial 
and  technology  journalism  also  will  be 
considered. 

Please  apply  to: 

Business  &  Technology  Editor 
Brad  Bollinger 

bbollinger@pressdemo.com 
by  January  14  or  call  (707)  521-5283 


THE  (JACKSONVILLE)  Florida Times- 
Union 

wvvw.jacksonville.com 

•  Assistant  Features  Editor 

•  Assistant  Metro  Editor 

•  AssistantNews  Editor/Design 

•  Community  Publishing  Coordinator 

•  Education  Writer 

•  Features  Designer 

•  General  Assignment  Reporter 

•  Getting  Ahead  Reporter 

•  Graphic  News  Artist 

•  Library  Director 

•  Music  Writer 

•  News  Designer 

•  Photojournalist 

•  Sports  Editor 

Several  newsroom  openings  in  a  beau¬ 
tiful  city  that  has  it  all!  Professional  foot¬ 
ball  team  (Jaguars!),  scenic  river  and 
ocean  views,  lots  of  things  to  do! 
Please  see  our  site,: 

www.jacksonville.com 
Or  call  Jody  Kestler,  904-359-4573 

E-mail:  jkestler@tu.infi.net 
for  more  information 
We  are  an  equal  opportunity  employer. 
We  consider  applicants  for  all  posi¬ 
tions  without  regard  to  race,  color, 
religion,  sex,  national  origin,  age, 
marital  status,  or  the  presence  of  a  dis¬ 
ability.  which  would  not  prevent  the 
performance  of  essential  job  duties 
with,  or  without  reasonable  accom¬ 
modation  of  any  other  protective 
status. 

We  are  a  DRUG-FREE  WORKPLACE 


WHAT  S  YOUR  EXPERTISE? 
National  magazine  seeks  contributing 
writers  with  expertise  in  any  of  the  follow¬ 
ing  fields:  automotive  manufacturing, 
petrochemicals,  utilities,  shipping  and 
transportation,  food  and  agriculture, 
materials  procurement  or  pharmaceut¬ 
icals.  Trade  reporting  experience  in  these 
fields  a  plus.  Send  cover  letter,  resume, 
salary  history  and  clips  to:  c/o  VPL'WRTR, 
6071  WCR20  Longmont.  CO  80504  or  fax 
to  (303)  833-0979. 

Visit  our  website:  www.vpico.com 


_ EDITORIAL _ 

THE  LAS  VEGAS  SUN  is  creating  a 
standalone  weekly  business  newspa¬ 
per  and  is  hiring  editors  and  reporters 
for  this  new  product  as  well  as  the 
daily  Sun  business  section  and  our 
Internet  and  television  operations. 
We  re  seeking  a  managing  editor  tor 
the  business  weekly,  a  design  and 
copy  editor,  a  photographer,  a  graphic 
artist  and  reporters  to  cover  the  gambl¬ 
ing  industry,  real  estate,  retail,  law, 
finance  and  health  care.  E-mail  with  no 
attachments  Steve  Green: 

sgreen@lasvegassun.com 


SPORTS  REPORTER 
The  Journal-Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  a 
sports  reporter  to  join  our  award¬ 
winning  team.  Previous  experience  & 
desk  skills  preferred,  creativity  a  must. 
Please  send  resume,  letter  and  5 
recent  clips  to: 

The  Journal-Standard 
Trevor  Freeze,  Sports  Editor 
27  S  State  Avenue,  Freeport,  IL  61032 


VC-BACKED  INTERNET 
start-up  seeking  Managing  Editor  for  its 
news  department.  Excellent  salary, 
equity  and  benefits.  You  must  have  both 
print  and  on-line  news  experience,  as 
well  as  held  management  positions. 
Exceptional  roster  of  people  involved  in 
this  project.  Please  E-mail: 

Perla@ProjectJefferson.com 
For  further  details 


THE  SAGINAW  NEWS  (51,000  daily, 
62,000  Sunday)  has  an  opening  for  a  full¬ 
time  reporter.  Enthusiasm,  hard  work, 
writing  and  reporting  skills  are  essential 
in  a  community  that  needs  an  excellent 
newspaper.  Pay,  benefits,  career  opport¬ 
unities  are  exceptional.  Contact  Rob  Han- 
deyside,  metro  editor: 

Fax  (517)  752-3115, 

Phone  (51 7)  776-9678  or  snail  mail: 

203  S.  Washington,  Saginaw.  Ml  48607 
The  Saginaw  News  is  an  Equal 
Opportunity  Employer 


_ ENTRY  LEVEL _ 

IMMEDIATE  OPENING  FOR 
entry-level  semi-weekly  reporter  on 
award-winning  Texas  Gulf  Coast 
newspaper,  English  or  J-degree  pre¬ 
ferred.  Macintosh,  QuarkXPress  and 
photography  experience  helpful.  For 
details  on  howto  apply,  call: 

Chris  Barbee  at  (409)  543-3363  or 
E-mailchris_barbee@leader-news.com 
Also  see  www.leader-news.com 
MARKETING  RESEARCH 


GROWING  HIGH-TECH 
analyst  company  seeks  motivated 
reporter  for  analyst  spot.  Experience: 
3-5  years,  preferred  high-tech  writing. 
E-maii  resume/writing  sample  to: 
lesperan@tbri.com 


NEW  MEDIA 


EVER  THOUGHT  LIVING 
in  Vermont  could  be  a  reality?  It  can  if 
your  skills  match  our  needs.  We  re  in 
need  of  a  webmaster  to  strategize, 
build,  and  develop  our  newspapers' 
web  presence.  If  you  like  the  challenge 
of  building  an  online  community,  have 
lots  of  energy  and  want  to  work  in  a 
team-oriented  atmosphere,  send  your 
resume,  salary  requirements,  and  work 
samples  to  Jan  21: 

Grade  Johnston,  New  Media  Director 
The  Rutland  Herald 
PO.  Box  668,  Rutland,  VT  05702 
Or  E-mail:  graciej@rutlandherald,com 
We  re  an  Equal  Opportunity  Employer 
that  provides  excellent  compensation 
and  benefits. 


_ PRESSROOM _ 

PRESSROOM  SUPERINTENDENT 
The  Post-Star,  a  38,000  daily  in  Glens 
Falls,  New  York,  seeks  a  pressroom 
superintendent  for  our  ten  unit  Ur¬ 
banite  operation,  the  successful  can¬ 
didate  must  be  well  versed  in  print 
quality  standards,  preventive  main¬ 
tenance  techniques,  and  training. 
Management  experience  in  a  newspa¬ 
per  environment  is  a  must,  in  com¬ 
mercial  printing  a  plus.  Will  be 
responsible  for  a  staff  of  nine,  non¬ 
union  employees. 

Glens  Falls  is  situated  on  the  edge  of 
the  Adirondack  Mountains,  in  one  of 
the  most  desirable  vacation  spots  in 
the  northeast.  If  you  are  an  outdoor 
person,  this  is  the  place  for  you.  Hik¬ 
ing,  snow  skiing,  water  sports,  hunting, 
and  fishing  opportunities  abound. 
Excellent  pay  and  benefits.  Send 
resume  and  salary  expectations  to: 

Sam  Gayle,  Operations  Director 
Glens  Falls  Newspapers,  Inc. 

PO.  Box  21 57,  Glens  Falls,  NY  1 2801 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


Miles  33 


Fiiriirr“Proor 


EDITORIAL 


ADVERTISING 


PAGINATION 


CAREER  OPPORTUNITY 

Miles  33,  a  leading  supplier  of  publishing  systems, 
has  employment  opportunities  for  individuals 
with  newspaper  experience  in  our  Technical 
Support  and  Installation  Group. 

Interested  candidates  are  invited  to  reply  to: 

MILES  33  INTERNATIONAL 

3  Parklands  Drive,  Darien,  CT  06820 
203.656.2400  (fax) 

info^miles33.com  www.miles33.com 
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HELP  WANTED 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  man¬ 
agement  of  all  production  departments 
which  include  composing,  pressroom, 
mailroom/inserting,  commercial  print¬ 
ing,  vehicle  maintenance  and  building. 
Must  have  demonstrated  abilities  in 
administrative  procedures,  budget 
preparation  and  cost  control  to  replace 
retiring  Production  Director.  Candidate 
should  possess  strong  communica¬ 
tion,  motivational  and  technical  skills. 
Send  confidential  resume  and  salary 
history  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  0651 1 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  SPECIALIST 
NATIONAL  DISTRICT  ATTORNEYS 
ASSOCIATION  (NDAA) 

Manage  media  relations  for  NDAA, 
develop  publications  and  provide  train¬ 
ing  and  technical  assistance  on  the 
goals,  philosophies,  and  priorities  of 
NDAA  and  America’s  prosecutors. 
Candidate  must  have  BS/BA,  5-i-  years 
experience  in  PR  or  related  field,  pre¬ 
ferably  working  with  large  media,  and 
excellent  writing  and  interpersonal 
skills.  Experience  or  knowledge  of  pro¬ 
secution  desired.  Send  cover  letter, 
resume,  salary  requirement  and  work 
samples  to  Personnel,  Suite  510,  99 
Canal  Center  Plaza,  Alexandria,  VA 
22314.  Fax  (703)  836-3195. 

Closing  date  1/31/2000 


PUBLIC  RELATIONS 


SENIOR  ACCOUNTING  POSITION 
Leading  national  strategic  communica¬ 
tions  firm  seeks  creative,  committed  pro¬ 
fessional.  Skills  needed:  writing/editing, 
concept  development,  project  planning/ 
management.  Desired  traits:  passion  for 
delivering  great  ideas  and  service 
motivated,  fun.  Minimum  seven  years 
in  journalism,  PR  or  related  field.  Com¬ 
petitive  salary,  benefits  commensurate 
with  experience. 

www.Pacificvisions.com 
E-mail  resume  to  db@pvcla.com 


POSITIONS  WANTED 


/» l<Uae  an  ad  amtad: 

ha/.elp(f/  mcdiainfo.com 
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SEASONED  MEDIA  PRO  looking  for 
management  position  in  Zone  9.  Strong 
print  and  broadcast  sales  background. 
Call  John  (909)  788-9417. 


WHAT'S  COOKING? 

Recent  culinary  school  graduate  seeks 
position  as  food  writer  and/or  test 
kitchen  director.  Culinary  education  com¬ 
plements  journalism  degree.  Have 
extensive  background  in  hospitality 
management,  newspapering  and  busi¬ 
ness  development.  Will  relocate.  Call: 

Gordon  McKnight  at  (561 )  31 0-9927 
Or  (757)  622-7267 
E-mail  gjml  44@aol.com 

PRESSROOM 

PRESSROOM  MANAGER 
25  years  experience  with  major  news¬ 
paper.  Solid  background  in  all  aspects 
of  production.  Experienced  in  setting 
up  new  Colorliner  Facility. 

Contact-  Phil  (941)  816-9513 


Find  your  editor,  advertising  manager, 
artist,  salBS  repPGSentative,  circulation  manager, 
public  relations  or  production  person  with  an 
Editor  &  Publisher  magazine. 

We  reach  the  working  journalists  you 
want  to  reach,  every  week . 

154,000  strong 

Fax  your  ad  to  (212)536-8800 

e-mail  to  iiazeip@meiliainfo.com  or  mail  it  to: 

- Editor  &  Publisher - 

Classified  Dept. 

1515  Broadway,  12th  Floor 
New  York,  NY  10036 


It's  a  Classified  Secret! 


We’ll  never  reveal  the  identity  of  an  E&P  bo.x  holder 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.(X) 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week  . 

. . .  $121  pci 

2  weeks  . 

. . .  $110  pci 

3  weeks  . 

. . .  $104  pci 

4  weeks  . 

. . .  $100  pci 

PAYMENT 


Make  check  payable  to  Edifor&  Publisher 
H^jgll]  or  charge  to  your  American  Express. 

VISA  MasterCard  or  Visa.  Please  supply  name 

■  -  .4  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  tax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

1515  Broadway,  12th  Floor,  New  York,  NY  10036 
FAX:  (212)  536-8800 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
Lisad@mediainfo.com 


QUESTIONS? 


VOICE:  (888)  825-9149  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss 
Michele  Appello 
Lisa  Dixon 

FAX:  (212)  536-8800  or  E-mail:  hazelp@mediainfo.com  anytime. 


www.medialnfo.com 


EDITOR  &  PUBLISHER  JANUARY  10.  2000 


C15 


we  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


For  75  years  marketers  have  used  the  F^&I’  MARKFVF  (  lUIDF^  as  a  planiiinf; 
tool.  1  hev  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKFi  l  ClUlDFi  h;ts  also  been  a  highly  recommended  source  of 
reltKation  data.  Its  unique  combination  of  quantitatise  and  qualitative  data 
has  provided  an  accurate  descriptioti  of  communin’  life. 

Now,  in  our  ^fjth  anniversary  printing,  the  MARKFU  CiL'lUF^  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  qualin-  of  life  data  including: 

•  ('ost  of  Living  Index 

•  Crime  Index  \ 

•  And  overall  REITER  LIVING  INDEX! 


-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YKARS  to  2005! 

-  All  the  market  data  fot  Canada  is  in 

one  convenient  section! 

IMA  S  ... 

...  these  regular  features:  Population  by  Age,  Fithnic 
Breakdowns,  Number  of  Flouseholds,  Income  per 
Household  and  per  (iapita.  Principal  Industries,  Cihain 


Outlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market,  Retail 
Sales  Data,  and  much,  much  more! 

Its  the  only  source  of  valuable,  descriptive  information  tor  MSA  and 
non-MSA  markets  in  the  U.S.  and  Cianada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  .5,141  U.S.  counties. 

DHICINCi 

Fhe  ptint  copvof  the  F&P  MARKFVF  ClUlDFi  is  ju.st  SI 40.  It’s  also  available 
on  C:D-R0M  together  with  the  data  from  U.S.  MARKE'F  FORFiCAS  FS 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  fot  the  CiD-RDM,  which  includes  the  printed  Market  Ciuide,  is  just 

- S495.  (C:A,  DC:.  FL,  II.,  MA,  MD,  Nj,  NY,  OH  and 

FX  residents  pletise  add  appropriate  sales  tax.  Canada 
residents  please  add  GS  F.) 


MARKET 

GUIIffi" 


wm  2000 


OKDliH  FOD.W 

Please  .send  payment  to:  F.DH  OR  &  PUBLISHF.R 
DlRFXnORlKS,  Circulation  Dept.,  1515  Broadwav, 
New  York,  NY  10036.  Phone:  (888)  612-7095. 
L-Mail:  edpub^'^mediainfo.com.  Place  your  order  on 
our  Web  site:  WW'W.IlK'diHinfo.COHl 
(elicit  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 

EditorcSt’Publisher 

When'  You’ll  Find  the  Powers  of  the  Pn'ss."' 


Order  Now! 


ou'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
nternational  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
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syndicates. 

For  United  Media,  happiness 
is  a  warm  response  to  reruns 

MORE  THAN  90%  OF  CLIENTS  ARE  CONTINUING  ‘PEANUTS’  FOR  NOW  BY  DAVE  ASTOR 

At  least  90%  of  the 
more  than  2,600 
newspapers  pub¬ 
lishing  "Peanuts” 
prior  to  Charles 
Schulz’s  retirement  are  now  car¬ 
rying  reruns  of  the  comic. 

That  was  the  estimate  from 
Lisa  Klein  Wilson,  vice  president 
of  sales  and  marketing  at  United 
Media.  She  said  the  remaining 
109f  includes  21  papers  who  def¬ 
initely  dropped  “Peanuts"  and 
other  clients  that  either  are  unde¬ 
cided  or  have  made  decisions  it."  she  added, 

without  informing  United  yet.  at  The  Columbus  (Ohio)  Dispatch,  said  his  Bischoff  said  only  two  syndicates  contact- 

United's  reaction  to  the  large  rerun  paper  will  publish  "Peanuts"  at  least  until  ed  the  Chronicle  trying  to  sell  strips  replacing 
usage?  "We’re  delighted."  said  Wilson,  conducting  a  comic  survey  —  probably  next  "Peanuts."  and  that  these  contacts  were  very 
adding  that  this  and  the  huge  media  coverage  month  —  that  will  include  a  question  about  "cautious  and  respectful"  because  of  Schulz’s 
Schulz’s  retirement  received  are  an  “amazing  whether  reruns  should  continue.  unique  stature  in  the  comics  world, 

tribute"  to  “Peanuts"  and  its  creator.  The  Washington  Post  already  solicited  But  some  papers  are  dropping  “Peanuts." 

Schulz.  77,  who  retired  to  focus  on  his  reader  opinions  via  a  note  in  the  paper.  "This  is  a  whole  new  century  and  millen- 

recovery  from  strokes  and  colon  cancer,  saw  according  to  Shirley  Carswell,  assistant  man-  nium.  We’re  looking  for  something  a  little 
his  last  original  daily  strip  run  .Ian.  3  and  aging  editor  for  planning  and  administration,  different.”  said  Catherine  Downing,  features 
repeats  from  1974  start  the  next  day.  The  last  She  said  the  Post  plans  to  carry  daily  editor  of  The  Anniston  (Ala.)  Star,  which, 
original  Sunday  strip  will  run  Feb.  13  —  less  "Peanuts"  reruns  at  least  until  the  original  with  reader  help,  is  choosing  a  "Peanuts"  suc- 
than  eight  months  before  what  would  Sunday  strips  finish  in  February,  and  then  cessor  from  about  a  dozen  strips, 
have  been  the  50th  anniversary  of  decide,  after  studying  reader  comments,  what  The  Arkansas  Democrat-Gazette  of  Little 
"Peanuts”  on  Oct.  2.  2000. 

One  paper  using  reruns  is  the 

Homo,,  a,n,„Me.  This  is  a  very  POSt-’PeaHUtS’  DOStmaS  011  ttlO  WOfa 

special  situation  because  ‘Peanuts  has  ■ 

had  a  longer,  deeper  impact  on  more  If  the  National  Cartoonists  Society  (NCS)  relevant  strip  to  emerge?"  ...  “It’s  a  blatant 

generations  of  newspaper  readers  than  chat  room  is  any  indication,  comic  creators  moneymaking  exercise.”  ...  “Books  should 

any  single  feature."  said  Assistant  have  strong  opinions  about  the  “Peanuts"  be  the  place  for  reruns.” 

Managing  Editor  Susan  Bischoff.  repeats.  Some  pro-rerun  comments:  “I’m  glad 

Also  keeping  “Peanuts"  is  the  Two  weeks  of  monitoring  the  “Wisen-  there’s  not  going  to  be  a  mad  dash  for 

Pittsburgh  Post-Gazette,  which  just  heimer"  area  of  the  NCS  Web  site  (http://  Schulz’s  vacated  space  like  some  bizarre  car- 

published  the  results  of  a  fall  comic  www.reuben.org)  reveals  more  sentiment  toon  land-grab.”  ...  “Who  is  likely  to  fill  any 

survey  that  saw  Schulz’s  creation  fm-  against  rerunning  the  strip  than  in  favor  of  it.  slot  vacated  by  ‘Peanuts’?  Almost  certainly 

ish  first.  “It’s  clear  that  ‘Peanuts’  con-  Some  of  the  online  comments  opposing  strips  already  well  on  the  way  to  the  top.”  ... 

tinues  to  speak  to  people,"  said  Allan  the  repeats:  “It’s  bad  enough  that  strips  ere-  “‘Peanuts’  has  never  lost  its  shine.  It’s  as 

Watson,  assistant  managing  editor/arts  ated  by  dead  people  still  clutter  the  paper."  fresh  and  brilliant  as  ever.  Offering  reruns  is 

and  entertainment,  adding  that  many  ...  “‘Peanuts’  had  50  glorious  years  in  the  a  good  way  to  help  soften  the  loss."  ...“This 

Post-Gazette  readers  called  to  ask  that  comics  pages.  But  isn’t  it  now  time  for  space  way  seems  much  more  graceful  to  me. 

the  strip  not  be  dropped.  to  be  made  for  other  strips?"  ...“‘Peanuts’  ‘Peanuts’  won’t  be  out  of  the  paper  all  of  a 

Clients  using  reruns  said  they  will  reruns  are  going  to  take  a  lot  of  space  away  sudden.  It’ll  slowly  fade  out."  ...  "There  is 

carry  them  anywhere  from  several  from  [younger]  cartoonists  as  they  struggle  no  other  strip  I  would  approve  of  using 

weeks  to  indefinitely.  For  instance.  to  make  a  living.”  ...  “How  can  we  expect  reruns.”  ...  “‘Peanuts’  is  unique." 

Gary  Kiefer,  managing  editor/features  the  next  great  undiscovered,  generational ly  —  Dave  Astor 


to  do  beyond  that  point. 

Bischoff  reported  that 
the  Chronicle  will  carry 
“Peanuts”  through  2000 
and  maybe  much  longer. 

Wilson  said  a  number 
of  clients  told  United 
they’ll  run  “Peanuts"  at 
least  until  2001  in  honor 
of  what  would  have  been 
Schulz’s  50th-anniver- 
sary  year.  “It’s  a  way  to 
bridge  the  gap  between 
having  it  and  not  having 
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These  panels  by  King’s  new  group  of  cartoonists  were 
inspired  by  the  line:  “The  best  advice  my  mom  ever  gave 
me  was  ... .”  The  feature  is  also  available  in  a  strip  format. 


Rock  is  replacing  the  daily  "Peanuts"  with 
“Luann"  (Greg  Evans/United)  and  the  Sunday 
"Peanuts"  with  "Zits"  (Jim  Borgman  and  Jerry 
Scott/King  Features  Syndicate).  Deputy  Editor 
Frank  Fellone  said  the  paper  likes  both  strips 
and  that  Schulz's  retirement  gave  it  a  chance  to 
bring  back  "Luann"  after  that  comic  was 
dropped  following  the  1991  demise  of  the 
Arkansas  Gazette  as  a  separate  entity. 

Why  not  continue  "Peanuts"?  "Because 
they're  reruns."  replied  Fellone.  "We  want 
fresh  material  every  day." 

The  Flarkhi  Times-Union  of  Jacksonville 
will  carry  daily  "Peanuts"  reruns  until  origi¬ 
nal  Sunday  strips  end  Feb.  1 3  and  then  switch 
to  "Grand  Avenue"  by  Steve  Breen  of  United. 

“'Peanuts’  is  wonderful,  and  there  are  a  lot  of 
fans,  but  it’s  an  expensive  strip  to  ream."  said 
Times-Union  Features  Editor  Belinda  Hulin. 

More  than  9()7r  of  the  papers  using  reruns 
are  being  charged  full  price,  according  to 
United,  with  many  of  the  others  receiving  dis¬ 
counts  of  I59f  to  2()9f.  Wilson  said  a  lot  of 
papers  getting  rate  reductions  are  longtime 
"Peanuts"  clients  in  major  markets  who  were 
paying  significantly  more  than  other  clients. 

Other  dailies  dropping  "Peanuts"  include 
ihe  Altoona  (Pa.)  Mirror,  which  is  replacing  it 
with  “Baby  Blues"  by  Rick  Kirkman  and 
Jerry  Scott  of  King;  the  Greensboro.  N.C.. 
News  &  Record,  which  is  using  “FoxTrot"  by 
Bill  Amend  of  Universal  Press  Syndicate;  and 
the  Lexington  (Ky.)  Herald-Leader,  which  is 
carrying  reruns  for  a  few  weeks  while  it  picks 
a  “Peanuts"  successor.  Also.  The  Arizona 
Daily  Star  of  Tucson  is  testing  "Get  Fuzzy" 
by  Darby  Conley  of  United  as  a  possible 
“Peanuts"  replacement  and  waiting  for  reader 
reaction,  according  to  Features  Editor  Debbie 
Kommiller,  who  said  the  paper  ran  Schulz's 
strip  in  Spanish  prior  to  discontinuing  it. 

Among  the  papers  carrying  "Peanuts"  reruns 
for  the  time  being  or  indefinitely,  according  to 
a  random  phone  sampling,  are  The  Atlanta 
Journal-Constitution',  The  Press  of  Atlantic 
City.  N.J.;  the  Bloomington.  Ind..  Herald- 
Times'.  The  Hartford  (Conn.)  Couranf.  The 
Indianapolis  Star.  The  Ledger  of  Lakeland, 
Fla.;  the  Watertown  (N.Y.)  Dady  Times:  and 
The  News  Journal  of  Wilmington,  Del. 

Many  papers  ran  pages  of  "Peanuts”  cover¬ 
age  Jan.  3.  and  a  number  of  comics  offered  trib¬ 
utes  to  Schulz.  Among  them  were  "FoxTrot," 
"Cathy”  by  Cathy  Guisewite  of  Universal, 
“Doonesbury”  by  Garry  Trudeau  of  Universal. 
“Jump  Start"  by  Robb  Armstrong  of  United, 
and  "The  Norm"  by  Michael  Jantze  of  King.  ■ 


King  features  six 
women  in  one 
cartoon  package 

King  Features  Syndicate 
has  launched  the  "Six  Chix" 
package  of  cartoons  created 
by  women. 

"It  offers  comic  readers  a 
chance  to  see  work  from  dif¬ 
ferent  perspectives."  said 
Ann  Telnaes.  one  of  the  con¬ 
tributors.  "And  with  the 
shortage  of  comic  page 
space,  it  allows  for  more 
national  exposure  for  women 
cartoonists." 

Only  about  15  of  the 
slightly  more  than  200 
comics  currently  distributed 
by  major  syndicates  are  cre¬ 
ated  or  co-created  by 
women.  King  already  had  six 
—  the  most  of  any  large  dis¬ 
tributor  —  before  introduc¬ 
ing  "Six  Chix"  Jan.  3. 

The  new  package  in¬ 
cludes  comics  by  Telnaes. 
whose  editorial  cartoons  are 
distributed  by  King's  North 
America  Syndicate  divi¬ 
sion;  Kathryn  LeMieux. 
who  formerly  did  the 
"Lyttle  Women"  strip  for 
King;  Stephanie  Piro,  who 
formerly  did  the  "Fair 
Game"  panel  for  Universal  Press  Syndicate; 
Margaret  Shulock,  whose  cartoons  have  been 
published  in  King's  “New  Breed";  Isabella 
Bannerman.  whose  work  has  appeared  in 
alternative  weeklies;  and  Rina  Piccolo,  the 
author  of  three  cartoon  collections. 

King  Editor  in  Chief  Jay  Kennedy  said  each 
cartoonist  has  her  own  point  of  view'  and  style, 
but  all  share  a  “contemporary'  approach." 

Each  creator  does  one  daily  comic  a  week 
and  a  Sunday  comic  every  six  weeks.  "This 
schedule  seemed  to  be  something  I  could 
manage,"  said  Telnaes.  who.  in  addition  to 
her  editorial  cartoons,  does  her  own  "Mo" 
comic  for  "The  Read"  section  of  Oxygen 
Media's  Web  site  (http;//ww'w.oxygen.com). 

What  about  the  "Six  Chix"  name?  Is  it  sex¬ 
ist?  "Oh,  I  don't  know."  replied  Telnaes.  not¬ 
ing  that,  because  there  are  so  few  women  in 
editorial  cartooning,  and  because  there  was 
sexism  when  she  worked  in  animation,  "I  try 


not  to  get  too  exercised  over  trivial  things  — 
and  choose  my  battles.  However.  I  do  find  it 
amusing  to  think  what  a  group  of  six  male 
cartoonists  might  be  called." 

Kennedy  said  LeMieux  came  up  with  the 
name,  that  the  other  five  cartoonists  were 
consulted  about  it,  and  that  no  newspaper  edi¬ 
tors  have  complained. 

"Six  Chix"  —  available  as  a  strip  or  panel 
—  began  with  more  than  75  clients,  including 
the  Atlanta  Journal-Constitution,  Boston 
Herald.  Chicago  Tribune,  Denver  Post. 
Houston  Chronicle.  Los  Angeles  Daily  News. 
and  Minneapolis  Star  Tribune. —  Dave  Astor 

Universal  names  new  prez 

Universal  Press  Syndicate  co-founder 
John  McMeel  will  step  down  as  president  of 
the  syndicate  effective  Feb.  10,  and  Robert 
Duffy  will  succeed  him.  See  story  on  page  5. 
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First  U.S  Newsliner,  FlexiRoll 

GMA  SUPPLIES  SOFTWARE  WITH  MULLER  MARTINI  EQUIPMENT  BY  JIM  ROSENBERG 


This  is  going  to  be  like  the  icing 
on  the  cake  for  the  new  plant." 
New  York  Post  Production  Direc¬ 
tor  David  O'Neill  was  describing 
what  until  recently  were  the  miss¬ 
ing  pieces  of  his  platemaking-printing-pack- 
aging  puzzle. 

Late  last  month,  the  Post  inked  a  contract 
with  GMA.  Bethlehem.  Pa.,  for  its  NewsGrip 
single-gripper  conveyor,  software  and  inte¬ 
gration.  and  four  Newsliner  inserters  and 
FlexiRoll  rotary  buffer/storage 
systems  built  by  its  Swiss  parent 
company.  Muller  Martini. 

The  purchase  decision  dates 
to  last  June,  but  the  contract  was 
delayed  until  the  Post  and  Goss 
Graphic  Systems  were  able  to 
finalize  terms  for  the  purchase 
and  installation  of  new  offset 
presses  (E&P,  Nov.  1.^.  p.  12). 

Each  of  four  press  lines  in  the 
Post  plant  now  under  construc¬ 
tion  {E&P.  June  12,  p.  26;  May 
22.  p.  40)  will  deliver  to  two 
pickup  stations.  One  will  trans¬ 
port  copies  directly  to  stackers; 
the  other  will  carry  them  up  to 
second-floor  inserters. 

GMA  NewsGrip  single-copy  conveyors  will 
transpKtrt  the  copies  to  Quipp  stacking-strap¬ 
ping-wrapping  stations  and  to  the  Newsliners 
—  the  first  to  be  sold  to  a  U.S.  newspaper. 

"1  first  saw  these  inserters  in  Australia  at 
the  Fairfax  newspapers  in  Sydney."  said 
O'Neill  (who  worked  in  Australia  for  the 
competing  News  Corp..  for  which  he  also 
oversaw  production  projects  in  the  United 
Kingdom  and  San  Antonio,  Texas,  before  tak¬ 
ing  the  Post  assignment).  Fie  calls  the 
Newsliner  similar  to  GMA's  SLS  inserter, 
only  faster. 

Acquired  by  Muller  .seven  years  ago,  GMA 
has  installed  SLS-1()(K)  and  newer  SLS2()(X) 
inserting  systems  in  newspapers  of  all  sizes, 
including  both  New  York  Times  plants.  While 
the  Newsliner  is  built  for  five-into-one  insert¬ 
ing  at  35.()(K)  to  4().()()0  copies  per  hour,  the 
SLS2(X)()  can  be  configured  with  many  more 
inserting  heads  and  is  capable  of  handling 
much  larger,  bulkier  products. 


The  new  plant's  mail  room  is  designed 
with  space  for  the  installation  of  two  more 
inserters.  These  future  additions.  O'Neill 
said,  would  be  dedicated  to  the  larger  vol¬ 
umes  of  Sunday-only  inserting.  That  Job.  he 
added,  would  likely  be  given  to  a  pair  of 
SLS20(X)s.  The  Sunday  Post  contains  cou¬ 
pons  and  a  TV  program  booklet  into  which 
carriers  hand-stuff  freestanding  inserts. 

Until  such  time,  and  for  any  modest 
growth  in  weekday  inserting  needs,  the 


Newsliners  can  be  built  to  handle  more 
inserting  "on  an  as-needed  basis,"  said 
O'Neill.  The  modularity  of  the  inserting  (and 
the  buffering)  equipment,  he  added,  makes 
expansion  easier. 

In  a  market  dominated  by  Harris/Heidel¬ 
berg  and  GMA  equipment,  why  the  Muller 
machine?  The  faster,  lower-volume  News¬ 
liner  may  make  sense  for  a  big-city  tabloid 
that  holds  relatively  few  inserts  and  competes 
strenuously  with  another  for  its  mainstay 
single-copy  sales.  Moreover,  citing  the  6- 
year-old  Newsliner's  77  mostly  European 
installations,  O'Neill  remarked,  "It's  not  like 
we're  buying  something  that's  not  proven." 

A  Newsliner  fed  from  a  satellite  station 
taking  stored  sections  from  a  FlexiRoll 
accepts  broadsheets  of  four  to  96  pages  and 
tabloids  of  1 2  to  160  pages.  Compact  stations 
allow  manual  feeding  of  single-sheet  inserts 
on  50-lb.  stock  and  sections  of  up  to  64 


broadsheet  pages.  A  small  product  feeder  can 
handle  cards,  sample  envelopes  and  bags,  and 
folded  brochures.  A  duplex  satellite  station 
adds  inserts  without  extending  a  machine  by 
feeding  a  second  insert  to  the  pocket  chain  by 
double-gripper  conveyor. 

Newsliner  opens  products  by  lap,  sword, 
or  suctions.  An  option  permits  second  and 
third  openings  for  lapped  products.  Pro¬ 
grammed  zoning  allows  insert  reconfigura¬ 
tion  without  stopping  a  machine,  and  one 
inserting  line  can  be  set  up  to  run 
two  zones  at  once. 

GMA  President  Randy  Seidel 
said  his  company's  manufactur¬ 
ing  facility  in  neighboring  Allen¬ 
town.  Pa.,  will  take  delivery  of  a 
Newsliner  in  summer  for  testing 
and  for  training  Post  personnel. 
Installations  at  the  Post,  he  said, 
will  begin  in  late  spring  and  be 
completed,  one  after  another, 
late  this  year  and  into  next. 

Estimating  an  SLS2(XX)  to  net 
about  18,(XX)  copies  per  hour. 
O'Neill  said  daily  inserting 
would  require  eight  of  the  GMA 
machines  to  operate  as  planned. 
Copies  off  the  presses  will 
have  several  possible  paths  to  the  dozen 
Quipp  stackers  (two  live,  one  backup  per 
press  line)  on  the  first  floor:  directly  from  the 
press  folders  (uninserted  editions);  to  the 
Newsliner  inserters  first  (live  inserting)  on 
the  second  floor;  to  inserters  via  the 
FlexiRoll  buffering  reels  (inserting 
the  overflow  from  the  press);  or  from 
FlexiRoll  storage  after  inserting 
(preinserted  product). 

The  GMA  NewsGrip  releases  cop¬ 
ies  (up  to  192  tabloid  pages)  onto  a 
belt  conveyor  below,  which  moves 
them  into  the  stacker  via  a  squeeze 
reeler  unit.  That  belt  in  that  same 
stacker  infeed  assembly  also  can 
pivot  to  accept  copies  arriving  from 
an  inserter  on  an  adjacent  belt. 

A  third  option  is  to  divert  copies  to 
a  FlexiRoll.  the  new  version  of 
Muller  Martini's  PrintRoll  storage 
system.  Using  the  FlexiRoll  to  buffer 
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freshly  printed  copies  allows  a  press  to  run 
near  its  60.()()0-cph  top  speed  while  a 
Newsliner  runs  near  its  4().(X){)-cph  top  speed. 
The  20,000  or  more  diverted  copies  are 
wound  onto  reels  for  inserting  after  the  press 
run  ends. 

In  fact,  unwinding  and  inserting  from  a 
FlexiRoll  can  begin  w'hile  another  FlexiRoll 
winds  copies  from  the  press.  Alternatively, 
the  reels  can  dispense  copies  to  inserters  at 
the  same  time  that  copies  from  the  press  are 
conveyed  to  inserters. 

In  any  event,  by  incorporating  buffering 
capabilities  in  the  packaging  center,  opera¬ 
tions  there  need  not  slow  or  halt  pressroom 
operations.  If  an  inserter  being  fed  by  the 
press  goes  down,  for  example,  the  copy 
stream  is  diverted  to  a  FlexiRoll. 

Each  of  the  Post  plant's  four  packaging 
lines  will  have  six  FlexiRoll  docking  stations. 
The  Post  will  not  be  the  first  U.S.  site  to 
install  FlexiRoll.  "We  will  be  operational 
with  it  next  March  or  April."  said  Joseph 
Ellingham.  Thomson  Newspapers'  Winne¬ 
bago  Strategic  Marketing  Group  chief  finan¬ 
cial  officer  and  project  director  for  the 
group's  plant  at  The  Post-Crescent.  Appleton, 
Wis.  "We're  installing  that  [site]  right  now," 
Seidel  confirmed  last  week. 

At  up  to  12(),0()()  copies  per  hour.  Flexi¬ 
Roll  more  than  matches  press  speed.  Though 
based  on  the  transportable  reel-storage  design 
of  the  PrintRoll.  the  design  of  the  FlexiRoll 
reel  and  its  stand  permit  a  changeable  setup 
for  supporting  reels  of  different  sizes.  Around 
the  reel's  hub  is  a  structure  with  a  wide  taper 
at  one  end  and  a  narrow  one  at  the  other. 
Smaller  reels  that  might  arrive  by  truck  bear¬ 
ing  ready-to-unreel  ad  inserts  from  a  com¬ 
mercial  printer  can  sit  low.  centered  atop  a 
docking  stand,  when  the  narrow  taper  points 
down.  For  larger-diameter  reels  wound  of 
thicker  sections  printed  in-house,  the  wider 
taper  is  inserted  into  the  docking  stand's  sup¬ 
ports  —  thereby  elevating  the  center  of  the 
reel  almost  10  inches  above  the  top  of  the 
stand,  which  can  thereby  accommodate  the 
reel's  larger  radius. 

Reels  can  wind  broadsheets  and  quarter- 
folds  of  up  to  96  pages  and  tabloids  running 
to  160  pages.  For  comparison,  a  larger-diam¬ 
eter  reel  can  hold  as  many  as  148,000  broad¬ 
sheet  pages,  while  a  smaller-diameter  reel  can 
store  73.000  pages. 

O'Neill  said  that  although  staffers  will 
maneuver  the  FlexiRolls  by  forklift,  there  is  a 
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possibility  —  "for  which  we're  making  some 
allowances  in  the  design  of  the  building"  — 
of  later  upgrading  to  an  automated  rail-based 
cairier  transport  system  along  the  lines  of 
much  larger  PrintRoll  systems  used  by  a  few 
of  Muller  Martini's  largest  customers.  Among 
those  big.  automated  sites.  The  New  York 
Times  is  considering  adding  FlexiRoll  to  its 
already-siz.able  PrintRoll  fleets,  according  to 
Seidel.  The  GMA  chief  added  that  "quite  a 
few  others"  in  North  America  also  are  look¬ 
ing  at  FlexiRoll. 

In  all  cases,  rolls  are  stored  and  transported 
on  their  stands,  each  consisting  of  a  core,  with 
its  unequally  tapered  side  support  "cones."  and 
the  stand  itself,  with  integrated  carrier  web 
cassette.  Winding/unwinding  stations  also  can 
be  transported  by  forklift,  as  needed. 

Another  possible  upgrade  to  the  post-press 
operation  would  be  in  the  pressroom.  "Stitch¬ 
ing  has  always  been  in  the  [project's]  scope." 
said  O'Neill,  but  only  "as  something  we  could 
go  to  later."  Folders  on  the  Goss  presses,  he 
points  out.  provide  space  to  install  stitchers. 

In  the  much  nearer  future  covered  by  con¬ 
tract.  “complete  software  integration  . . .  repre¬ 
sents  a  pretty  significant  portion  of  the  proj¬ 
ect,”  said  GMA's  Seidel.  Conceived  in  the 
early  1990s  by  The  New  York  Times,  the  SAM 
(Setup  And  Monitoring)  system  was  imple¬ 
mented  there  in  conjunction  with  GMA.  which 
has  since  commercialized  it  as  a  product  now 
customizable  for  use  at  even  the  smallest 
dailies,  according  to  Seidel. 

Relying  on  an  Oracle  relational  database, 
Windows  NT-based  SAM  integrates  produc¬ 
tion  functions,  including  circulation,  preprint¬ 
ed  advertising,  presses,  press  conveyors, 
product  buffering,  inserters,  tie  lines,  bundle 
distribution  and  truck  loading  and  dispatch.  ■ 

PressPoint  reaches  retail  chain 

PressPoint  on-demand  global  newspaper 
distribution,  which  last  year  added  newsstand 
and  certain  other  retail  locations  to  its  original 
distribution  model  for  hotels,  organizations, 
and  special-event  venues  (E&P.  Aug.  14,  p. 
16),  reached  agreement  last  month  to  distrib¬ 
ute  its  international  newspapers  through 
selected  Borders  Group  Inc.  books  and  music 
stores  in  six  U.S.  cities  and  in  London. 

The  same-day  "Global  Editions"  sold  at  the 
stores  with  cafes  include  22  major  dailies  from 
13  countries  on  four  continents.  The  editions 
are  prepared  by  the  newspapers,  transmitted  to 
New  York-based  PressPoint.  and  resent  to  local 


high-volume  digital  printers,  which  image  the 
news  on  1 1 -by- 1 7-inch  sheets  preprinted  on  the 
reverse  sides  with  four-color  advertising.  Pages 
are  then  collated  and  side-stapled. 

IFRA  tests  newsprint 

IFRA.  the  international  newspaper  tech¬ 
nology  organization  headquartered  in  Darm¬ 
stadt,  Germany,  now  offers  newsprint  testing 
and  consulting.  Newspapers  submitting  sam¬ 
ples  receive  a  report  of  test  results  and  advice. 

Samples  are  examined  for  mechanical  prop¬ 
erties  (weight,  thickness,  tensile  strength,  ener¬ 
gy.  and  elongation,  mottling,  brightness,  fluo¬ 
rescent  content,  and  CIEl*a*b*  color-space 
values,  opacity,  and  water  content)  and  print- 
ability  (transfer  curves,  ink  requirement, 
smearing,  show-through,  set-off.  rub-off,  and 
dry/humid  linting  propensity). 

On-site  roll  resizing 

Rather  than  be  left  holding  over-wide 
newsprint  rolls,  publishers  contemplating 
web-width  reductions  can  cut  their  paper  as 
well  as  their  presses  for  50  inches. 

Norkol  Fibercore.  Murfreesboro.  Tenn.. 
offers  on-site  roll  dividing  and  resizing  without 
rewinding.  "We  offer  a  service  that  will  go  to 
the  rolls  of  paper  to  change  their  width."  Dreux 
Day.  maiketing  and  sales  director,  told  the 
International  Newspaper  Group's  fall  meeting. 

Norkol  will  send  a  26-foot  truck  to  a  pro¬ 
duction  plant  where,  after  a  I  '/2-  to  2-hour  set¬ 
up,  rolls  are  placed  upright  on  a  tower  equipped 
with  a  saw.  Each  roll  is  spun  on  a  centering  pin 
while  the  blade  cuts  through  the  wrapper.  The 
blade  eventually  saws  through  the  core. 

In  a  second  cut.  the  blade  removes  the  final 
i/«-inch  to  achieve  a  true,  flat  edge,  which  is 
finished  by  sanding.  Ribbed  aftermarket  caps 
are  then  inserted. 

Day  told  production  managers  that  Norkol 
had  cut  50.000  paper  rolls  in  the  past  two 
years,  although  only  a  few  customers  have 
been  newspapers.  Besides  web-width  reduc¬ 
tions,  said  Day.  newspapers  can  cut  rolls  that 
have  been  damaged  or  soaked.  By  not  resort¬ 
ing  to  rewinding,  he  added,  a  roll's  original 
wind  and  tension  are  preserved,  helping  to 
keep  register  under  control. 

The  company  has  seven  machines  in  oper¬ 
ation  around  the  country  and  others  in 
Canada  and  the  United  Kingdom.  Day  said 
pricing  (with  volume  discounts)  is  set  accord¬ 
ing  to  roll  weight,  number  of  cuts,  and  prox¬ 
imity  to  other  customers. 
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Prepress 

CE  Engineering  Publishing  Systems  Inc.. 

Sacramento,  Calif.,  sold  a  Decade  Mac  software 
site  license  to  the  Milwaukee  Journal  Sentinel, 
allowing  use  of  24  copies  of  the  software  with¬ 
out  dongles  and  providing  Macintosh  users  with 
an  interface  to  the  existing  System  Integrators 
Inc.  front  end. 

Heidelberger  Druckmaschinen  AG,  Hei¬ 
delberg,  Germany,  installed  a  new  management 
board  chairman  in  fall.  Bernhard  Schreier,  45, 
succeeded  Hartmut  Mehdom,  who  now  chairs 
the  management  board  of  Deutsche  Bahn  na¬ 
tional  railway.  Mehdom  oversaw  the  acquisition 
of  Linotype-Hell  and  partnerships  with  other 
manufacturers  on  the  prepress  side  of  Heidel¬ 
berg’s  business.  Heidelberg  native  Schreier 
joined  the  company  in  1975  as  a  mechanical 
engineer,  served  in  several  management  posi¬ 
tions  in  Germany  and  abroad,  chaired  the 
Linotype-Hell  board  for  a  year  before  its  merg¬ 
er.  became  a  Heidelberg  board  member  and 
head  of  the  company’s  prepress  business,  and 
last  spring  was  named  chief  operating  officer  of 
Heidelberger  Digital,  Rochester,  N.Y.,  after  the 
acquisition  of  Kodak’s  office  imaging  unit. 

Baseview  Products  Inc.,  Ann  Arbor,  Mich., 
named  Steve  Trombino  as  marketing  director. 
He  had  been  marketing  communications  man¬ 
ager  at  Applied  Dynamics  International  and  a 
board  member  of  ADI’s  user  group. 

Tech  Services  International  L.P.,  Kennett 
Square.  Pa.,  named  Fred  Valfer  vice  president  of 
its  new  network  services  division,  acting  chiefly 
as  liaison  with  Wang  Global  in  the  two  compa¬ 
nies’  agreement  that  allows  Tech  Serv  ices  —  a 
prepress  technical  and  applications  services 
provider  —  to  offer  a  full  range  of  networking 
solutions.  His  background  includes  the  position 
of  customer-service  vice  president  at  Linotype- 
Hell.  Tim  Baxter,  who  has  held  managerial  posts 
in  several  areas  at  Compugraphic  and  Agfa, 
joined  the  firm  as  strategic  planning  and  internal 
development  director.  Bob  Reitzell  assumed  the 
post  of  North  American  sales  vice  president, 
overseeing  end-user,  dealer,  and  OEM  sales 
opportunities  and  daily  operations  of  sales  man¬ 
agers.  He  began  his  career  as  a  regional  service 
manager  for  Crosfield  and  later  worked  for 
DuPont  Printing  &  Publishing. 

Advent  Publishing  Systems,  Baltimore, 
through  a  partnership  agreement  with  Tokyo- 

www.mediainfo.com 


based  Altech.  announced  a  version  of  3B2  pub¬ 
lishing  software  for  the  Chinese,  Japanese, 
Korean  (CJK)  market.  3B2  will  be  available,  for 
the  Windows  2(XX)/NT  and  Unix  Solaris/  HPUX 
environments,  early  this  year.  The  CJK  version 
will  handle  the  4().0(X)  distinct  character  glyphs 
used  in  Chinese  and  Japanese  (reading  from  left 
to  right,  top  to  bottom,  or  both)  and  the  complex 
typographical  requirements  of  Japanese  (includ¬ 
ing  Hiragana,  Katakana.  and  Rubi).  Since  1991, 
3B2  has  supported  more  than  40  languages,  in¬ 
cluding  non-Latin  writing  systems,  such  as 
Hebrew  and  Arabic. 

Output 

Konica  Imaging  USA  Inc..  Glen  Cove. 
N.Y.,  is  shipping  the  EV-jetsetter  5550,  a  22- 
inch-wide  capstan  imagesetter  with  KXX)-  to 
3556-dpi  resolutions  for  commercial  and 
newspaper  work.  It  features  modular  design  for 
easier  component  access  and  replacement,  new 
optics,  and  a  simple,  stable  media  path  for  relia¬ 
bility.  Konica  also  released  three  more  products 
in  its  line  of  Tetrastige  True-Dot  films:  6649 
camera  film,  with  high  contrast  and  7-mil  base 
for  registration-critical  dimensional  stability; 
6659  dual-sensitivity,  7-mil  film  imagesetter 
film,  for  helium-neon/visible  laser  diodes;  6654 
dual-sensitivity  matte  imagesetter  film,  with  top 
coat  for  optimum  drawdown  and  reduction  of 
Newton  rings  with  photopolymer  plates. 

Agfa  Corp..  Ridgefield  Park.  N.J..  offers 
proofing  from  the  same  bitmap  used  to  produce 
a  final  film  or  plate  in  its  three  new  AgfaJet  Sher- 
pa  prcx)fers.  The  Sherpa  2  two-sided  inkjet  impo¬ 
sition  proofer  prints  in  a  37'/:-inch  area  at  360 
and  720  dpi  with  ±1.0  mm  registration,  comes 
bundled  with  Agfa  cut  sheets,  and  uses  Agfa’s 
Apogee  Proofer  RIP  and  PDF  work  flow.  In 


high-volume  newspaper  environments,  it  can  be 
paired  with  Agfa’s  IntelliNet  production  system. 
Other  models  are  the  Sherpa  43  contract  proofer 
(43-inch  area,  color  management  and  auto¬ 
mation  with  built-in  spectrophotometer,  error- 
diffused  screening,  up  to  720x1440  dpi.  six-color 
option),  and  very  large  format  Sherpa  62. 

Pressroom 

King  Pres.s  Corp,.  Joplin.  Mo.,  installed  a 
five-unit  Process  King  at  Newspaper  Printing 
Co..  Tampa.  Fla.,  where  it  will  be  used  for  prod¬ 
ucts  that  include  medium-run  regional  publica¬ 
tions  and  four-color  heatset  inserts  and  fliers. 
The  press  is  equipped  with  a  Kingtrol  remote- 
control  console,  heavy-duty  KC8A  folder.  King 
constant-tension  infeed,  ultrasonic  web-break 
detector.  Peretta  automated  ink  key  control  sys¬ 
tem  with  remote  console.  Quad/Tech  RGS-V 
closed-loop  one-web  register  guidance  system, 
air  scanner,  and  Martin  splicer. 

A  four-unit  Process  King  was  installed  for 
heatset  printing  at  Starline  Printing,  Albuquer¬ 
que.  N..M..  with  a  KJ40  folder.  Quad/Tech  RGS- 
V  register  system,  Peretta  ink  key  control,  and 
Martin  splicer. 

The  Russian  city  of  Valdivostok  bought  a 
seven-unit  News  King  II  with  KJ8A  folder  to 
produce  a  tabloid-size  government  newspaper. 

Tokyo  Kikai  Seisakusho.  Tokyo,  will  install 
Japan’s  first  complete  motor-per-unit  shaftless 
press  at  Sankei’s  Tokyo-area  plant. 

Post- press 

.Muller  Martini  Corp..  Smithtown.  N.Y.. 
sold  to  the  Palladium-Item,  Richmond.  Ind.,  a 
16,000-cph  .Model  1540  Apollo  compensating 
counter  stacker,  which  can  be  placed  inline  with 
any  saddle  stitcher  or  trimmer. 
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Journalistic  puffery 


They  are  the  voices  of  the  under¬ 
class.  Clean  air  monitors.  Wateh- 
dogs  of  the  body  politic.  Cham¬ 
pions  of  the  First  .Amendment  and 
civil  rights. 

They  investigate  everything  and  everyone. 
Their  media  critics  are  mrxlern-day  A.  J. 
Lieblings  who  pounce  on  every  ethical  lapse 
in  mainline  newsrooms. 

The  young  minds  of  America  rush  to  the 
movies,  plays,  clubs,  concerts,  and  restau¬ 
rants  they  endorse  and  adopt  the  lifestyles 
promoted  on  their  pages. 

They  are  the  country's  alternative  newspa¬ 
pers.  They  are  righteous,  and  their  journalistic 
crusades  give  them  every  right  to  feel  that  way. 
Except  for  one  thing: 

Their  profits  are  puffed  up  every  week 
with  multicolored  advertisements  that  say 
cigarettes  are  cool.  Their  pages  are  littered 
with  promotions  for  Kamel  Clubs.  Winston 
Blues  revivals.  Marlboro  ranch  parties. 
Kool  Nites.  and  other  tobacco-sponsored 
night  spots. 

Places  to  die  for. 

The  alternatives  rationalize  their  tobacco 
urges  with  the  kind  of  cigarette  company  pro¬ 
paganda  used  by  the  mainstream  newspapers 
they  abhor.  Tobacco  is  legal.  Tobacco  promo¬ 
tions  are  an  exercise  in  free  speech. 

But  newspapers  are  not  governments.  They 
don't  censor.  They  can  publish  a  story  or  kill 
it.  They  can  sell  space  to  tobacco  companies 
or  tell  them  to  go  smoke  themselves.  But  they 
mostly  won't. 

“Most  of  our  members  have  absolutely  no 
moral  or  philosophical  objections  to  tobacco 
advertising.”  said  Richard  Karpel.  executive 
director  of  the  Association  of  Alternative 
Weeklies  (AAN).  which  represents  more  than 
I  (X)  papers. 

“Alternative  newspapers  are  intended  for 
adults,  not  children,  and  we're  quite  comfort¬ 
able  allowing  adults  to  make  their  own  deci¬ 
sions  without  our  paternalistic  intervention." 

Those  adults  are  not  very  old.  according  to 
the  AAN  promotion  pitch  to  potential  adver¬ 
tisers  on  its  Web  site: 

“Alternative  weeklies  are  the  most  effective 


route  to  youthful,  active  readers,  including  the 
Generation-X  group  the  dailies  can't  deliver." 

And  they  deliver  another  message,  accord¬ 
ing  to  Dr.  Alan  Blum,  professor  of  family  med¬ 
icine  at  the  University  of  Alabama.  “It’s  hush 
money."  said  Blum,  an  expert  on  the  impact  of 
advertising  revenue  on  the  press.  “Papers  don't 
like  to  get  pissed  off  at  their  advertisers." 

He  barely  took  a  breath. 

“I  am  floored  by  how  much  money  is 


[The  alternative 
papers  have] 
become  cigarette 
catalogs.  No  one  is 
tracking  it.  No  one 
is  writing  about  it. 
It’s  an  incredible 
phenomenon.  And 
it’s  just  plain  ugly. 

—  Dr.  Alan  Blum 
professor  of  family  medicine 
University  of  Alabama 


going  into  the  alternative  press.  They've 
become  cigarette  catalogs.  No  one  is  tracking 
it.  No  one  is  writing  about  it.  It's  an  incredi¬ 
ble  phenomenon.  And  it's  just  plain  ugly." 

There  is  at  least  one  dissenting  voice  in 
AAN  —  The  Independent,  an  alternative 
weekly  in  tobacco-rich  Raleigh-Durham.  N.C. 

“Once  you  take  tobacco  money,  it's 
hard  to  take  that  needle  out  of  your  arm."  said 
Sioux  Watson,  publisher  of  The  Independent. 
which  gives  up  SI(X).(XX)  annually  by  rejecting 
tobacco  ads.  “That  money  would  definitely 
help  us.  “It  would  get  us  out  of  this  hellhole  of 
an  office  we're  in." 


Steve  Schewel.  president  of  The  Inde¬ 
pendent.  explained  the  paper's  position  in  a  ' 
memo  to  an  ad  rep  trying  to  hook  him  on 
tobacco  advertising: 

“Cigarettes  are  easy  for  me.  They  addict 
you  and  then  they  kill  you.  I  don't  want  to 
support  that  or  legitimize  it." 

It  is  an  ethical  decision  his  readers  respect.  | 

“I  know  we  lose  money  in  the  short  run  on  1 
tobacco  ads."  he  wrote.  “But  in  the  long  term  I 
it  has  really  helped  us  have  people  think  of  ; 
Indy  as  a  paper  with  serious  principles.”  | 

Those  who  live  off  tobacco  wouldn't  want  [ 
to  live  without  it. 

“Why  do  we  want  to  kill  our  readers?" 
grunted  John  F.  Sugg,  co-editor  of  The  Weekly 
Planet  in  Tampa,  Fla.  “We  are  dependent  on 
tobacco  ads.  I  hate  we  have  to  take  them.  We 
know  lots  of  kids  read  our  paper  and  look  to 
us  for  cultural  leadership.” 

Might  he  give  it  up  some  day  ?  There  was 
only  the  slightest  of  pauses.  “1  don't  want  to 
give  up  two  or  three  reporters  to  make  a  state¬ 
ment,"  Sugg  said. 

Tobacco  America  doesn't  need  Sugg. 

It  just  got  Richard  H.  Meeker,  publisher  of 
The  Willamette  Week  in  Portland.  Ore.,  home 
of  big  trees  and  tidy  neighborhoods,  who  just 
ended  a  16-year  boycott  of  cigarette  ads. 

“We  used  to  feel  that  tobacco  advertising 
was  a  bad  idea  because  of  about  all  the  ques¬ 
tions  about  health,"  Meeker  explained.  “But 
we  just  came  to  the  conclusion  that  there  is 
nothing  in  the  ads  that  suggest  any  health 
benefits  from  smoking." 

America  would  be  a  poorer  place  without 
papers  such  as  The  Willamette  Week.  The 
Weekly  Planet.  The  Village  Voice,  the 
Chicago  Reader,  the  Baltimore  City  Paper. 
and  the  New  Times  Inc.  papers  in  Los 
Angeles.  Miami.  Phoenix,  and  St.  Louis. 

They  keep  the  dailies  in  their  circulation 
areas  honest  with  muckraking  investigations. 

But  convincing  themselves  that  the  horseback 
riders  in  Marlboro  Country  and  the  Virginia 
Slims  sweetheans  are  not  symbols  of  health 
and  happiness  in  Smoker's  Heaven  is  a  jour¬ 
nalistic  pipe  dream. 

It’s  too  much  to  inhale.  ■ 
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